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Rough Proofs 


Spain shouldn’t object to throwing 
the bull a bit, but they’re reported 
to be fining broadcasting stations in 
Madrid for too much advertising. 


vv iy 


Consumption of advertised dog- 
food by human beings has become 
a political issue. Now the copy- 
writers know that their stuff has 
really rung the bell. 


7. + 2 


if copy for dog-food gets any bet- 
ter, Old Mother Hubbard will visit 
her cupboard only to get first crack 
at Fido’s dinner. 


7’ FF FP 


Some sort of economic height has 
been reached in a country where the 
dog-food is too good to be thrown 
to the dogs. 

vgy¥sy? 


Advertising managers and adver- 
tising agents never realize their 
true worth and popularity until 
they’re in convention assembled, 
with the publishers at hand ready to 
applaud at the right places. 


7 ¥ F 


The solicitude of a young husband 
for his blushing bride is equaled 
only by the tender consideration of 
a space buyer by an advertising 
salesman. 


. a 


In view of the apparently increas- 
ing hazards of transportation, pub- 
lishers are suggesting to their repre- 
sentatives that they sign fewer or- 
ders, but bigger ones. 


- 


Time says that Shirley Temple 
lever seems to hear what her direc- 
tor is saying, but doesn’t miss a 
thing. She’s probably practicing to 
become an agency space-buyer. 


+. F v 
Powel Crosley’s publicity ideas 
have greatly increased attendance 


at the Cincinnati baseball park. Of 
surse, the raging Reds have helped 
some by winning a few games. 


a ee 


Most of the professional critics of 
advertising seem to be _ perfectly 
Satisfied with their campaigns if 
they produce a reasonable amount 
ot free publicity. 


Hymns are increasing in popular- 
ity on radio programs. Either the 
broadeasters have become more 
Plous, or they are still interested in 
the copyright situation. 


7 v 


‘olitical advertising is now appear- 
ig in the farm press. It isn’t mail- 
order copy, so the results won’t be 
tabulated until next November. 


7, Se |} 


_To make a long story short, the 
‘entucky Derby should have been 
Won by Brevity. 

Copy Cur. 


STANDARD OlL 
TO SET RECORD 
FOR FILM COST 


Essential in Merchandising 
Advertising, Belief 


Chicago, April 28.—Turning over 
all gasoline claims to the motorist 
to judge, Standard Oil Company of 
Indiana will on May 1 invite 300,000 
or more drivers to “learn the truth 
about gasoline mileage” through pri- 
vate road test records. Each motor- 
ist who registers at a Standard Oil 
filling station will receive a record 
book in which he can keep detailed 
figures, as well as an emblem which 
identifies his car as one of those par- 
ticipating in the investigation. 

More than 1,600 daily and weekly 
newspapers will carry the new 
Standard Oil story, with 29—all that 
are prepared to accept it in Stand- 
ard Oil territory—running the full- 
page announcement advertisement in 
color. More than a score of farm 
papers and full poster showings will 
also be utilized. 

As sensational as implications of 
the new campaign are the following 
developments: 


Dealers’ New Importance 


1. Not only Standard Oil of In- 
diana, but all other Standard Oil di- 
visions are gradually relinquishing 
company-owned and operated sta- 
tions in favor of independent deal- 
ers. S. O. I. plans were reported 
in detail in Apvertis1nc AGE of April 
20. 

2. The change means that Stand- 
ard Oil will place tremendous em- 
phasis on dealer education in the 
future. Business papers will play 
an important part in this program. 

3. Merchandising of consumer 
campaigns will involve a new tech- 
nique, embracing not only business 
paper copy, but elaborate films in 
which $150,000 will not be regarded 
as too great an investment to guar- 
antee that dealers’ organizations are 


prepared to cash in on the huge 
sums spent in advertising. 
The new Standard Oil campaign 


was outlined to the press today at 
a luncheon at the Palmer House at 


which various phases of the adver- 
tising strategy were discussed by 
Allan Jackson, vice-president in 


charge of sales; Amos Ball, general 
sales manager; 
tising manager, and Howard G. 
Smith, McCann-Erickson, Inc. 
Following the luncheon, Mr. 
Steele gave ADVERTISING AGE a view 
of the new Standard Oil Film for 
dealers, prepared especially in an- 
ticipation of the new campaign at a 
cost of some $75,000. It is a five- 


(Continued on Page 24) 


DIRECTORY OF FEATURES 


A. N. Steele, adver- | 


FRANCIS URGES SELF-REGULATION 


Rubicam Defends Copy, CENFRAL FOODS 
Asks High Standards PpRESIpENT ASKS 


White Sulphur Springs, W. Va., 
May 1.—Raymond Rubicam, Young 
and Rubicam, Inc., and chairman of 
the board, American Association of 
Advertising Agencies, delivered a 
vigorous defense of current adver- 
tising copy at the closing session of 
the four A’s convention today, while 
at the same time urging advertisers, 
agencies and media to raise rather 
than lower standards as a means of 
maintaining public confidence and 
good will. 

His address closed a discussion of 
copy featured throughout the con- 
vention by sharp differences of opin- 
ion regarding the desirability of ex- 
tending the vogue of hard-boiled 
copy urged by the liberal school. 
Among those who participated in the 
discussions were W. L. Day, vice- 
president, J. Walter Thompson Com- 
pany, and Maurice Collette, vice- 
president, Batten, Barton, Durstine 
and Osborn, Inc. 


Sees No Menace 


Mr. Rubicam’s treatment of the 
subject was unusual in that he gave 
many reasons why the view that 
modern trends in copy are not a 
menace to the future of advertising 
cost be justified before urging a 
general tightening up of copy stapa- 
ards. 

“But in the long run,” he said, “I 
am certain that no _ considerable 
amount of national advertising can 
afford to get away from facts and 
supportable claims if it wants to 
keep its freedom. 

“The question is not whether ad- 
vertising’s conduct is as good as the 
next fellow’s. Advertising cannot 
get along with merely public toler- 
ance. It needs public confidence. 

“Advertising exhibits its conduct 
—bad as well as good, right on the 
front of the public stage, whereas 
many other business operations are 
performed in the protection of back- 
stage. 

“Advertising asks the public to 
make decisions of health and welfare 
and to spend up to thousands of dol- 
lars for single purchases, purely on 
its say-so. You know the old saying 
about the pocket-book nerve being 
the most tender. 

(Continued 


on Page 4) 


NEW CHAIRMAN 


—d 


Paul L. Cornell, president, Geyer, Cornell 
& Newell, New York, who was elected 
chairman of the board of the Four A's. 


Radio Families 
Fixed at 22,869,000 


New York, May 1.—A report by the 
American Association of Advertising 
Agencies estimates the number of 
radio families in the United States 
Jan. 1, 1936, as 22,869,000, an in- 
crease of 6.6 per cent. This figure is 
exclusive of 3,000,000 auto radios. 

The Four A’s report is based on 
data obtained by Daniel Starch & 
Staff for Columbia Broadcasting 
System, plus questionnaires to deal- 
ers. The Four A’s expect to release 
a breakdown by counties in the near 
future. 


Geare-Marston Absorb 


New York Agency 
New York, May 1.—Riegel & Lef- 
fingwell, Inc., New York, today 
merged with Geare-Marston, Inc., 
Philadelphia and New York. G. Fred- 
eric Riegel, president and treasurer 
of Riegel & Leffingwell, assumes an 
executive post with Geare-Marston. 


Last Minute News Flashes 


Anti-Chain Bill Is Passed by Senate 


Washington, D. C., May 1—Loaded down with amendments exempting 
certain industries, the Robinson-Patman anti-chain bill was passed by the 


Senate yesterday. 
remains intact. 


The provision against special advertising allowances 
The automotive industry, the dairy trade and the mining 


field are exempted by the Senate measure. 


Canadian Dailies Make Agencies “Solely” Liable 


Toronto, May 1—The word “solely” was restored to the standard con- 
tract of the Canadian Daily Newspapers Association at its convention to- 


day. 


It recognizes the agency as an independent contractor by excluding 


the advertiser from liability for payment of space bought by the former. 
The minimum volume for recognition was raised from $100,000 to $150,000. 


Ripple New Space Buyer for Pittsburgh Agency 


Pittsburgh, Pa., May 1.—K. P. Ripple, who has been with Johnstown 
| Outdoor Advertising Co., has been appointed media director of Ketchum, 


MacLeod & Grove. 


He succeeds C. D. Benner, who leaves May 4 to join 


| McGraw-Hill Publishing Co., New York. 
Association Approves Rail Advertising Campaign 


Washington, D. C., May 1—A broad program of public relations and 
advertising has been approved by the directors of Association of Ameri- 
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can Railroads. 


AGENTS TO ACT 


Contests Also. Under Fire at 
Convention 


White Sulphur Springs, W. Va.., 
May 1.—Speaking with the assurance 
of deep conviction and the belief, 
apparently, that his views are sup- 
ported by leaders of advertising, 
Clarence Francis, president of Gen- 
eral Foods Corporation, brought the 
closing session of the convention of 
American Association of Advertising 
Agencies to a high pitch of enthusi- 
asm today with the recommendation 
that agencies lose no time in join- 
ing with advertisers and mediums in 
setting up an effective system of self- 
regulation. 

Paul L. Cornell, president, 
Geyer, Cornell & Newell, New York, 
was elected chairman of the board of 
the American Association of Adver- 
tising Agencies at the closing session 
here today. He succeeds Raymond 
Rubicam, chairman of Young & 
Rubicam, New York. 


Francis Is Frank 


Mr. Francis led up to his subject 
by disabusing his hearers of the idea 
that advertising is a privileged de- 
partment of business and _ conse- 
quently in no danger of hampering 
governmental regulations. He called 
attention to the great number of 
federal bills recently enacted and 
pending to correct obvious evils in 
industry, and blamed business, rather 
than government for this legisla- 
tive trend. 

“Your fault is the fault of all 
business men,” he said. You can't 
see the trouble when it is sitting on 
your door step. “The taste, ethics 
and economic value of advertising 
are being questioned. If you will go 
to the trouble of finding out what 
the public is thinking about adver- 
tising, you will know what the gov- 
ernment is going to do unless you 
do something to reverse the trend 
of opinion.” 


Legislators Change Views 


Advertising has not only become 
the most important factor in modern 
business but legislators have come 
to have a new conception of what 
it is and what its responsibilities 
are, Mr. Francis declared. 

In proof of this he pointed out 
that not so many years .ago the 
label was considered the wrapper 
around the package but that law- 
makers in framing new legislation 
now indicate clearly that they think 
the label is the advertising and that 
it should be regulated accordingly. 

“If you have a code of principles, 
now is the time to dust it off and 
take a good look at it,” he suggested. 
“If it does not forbid the evils it 
is silly to deceive ourselves about 
whether it should be rewritten. 

“Enforcement is too big a job for 
the agencies alone but advertising 
men certainly have the persuasive 
powers to sell the idea to business 
and to media once they sell them- 
selves. Perhaps, before you are 
through, you will need a Landis or 
a Hays. 

“I think this matter is so vital 
that if my co-operation is asked I 
will not only be the first to abide 


; SO Sie Be deo pees Wyte Ce Nd both He one Satan oo: ee a PES Na Peet Heit Fo, ie; (’ Pe oe ee ols * és Sg Ks aan Ue er age eo en +5. ‘ ON oe oer £9 “ss se Tek oe pol, Sey eras eae in Mu Be. cre eh i neta Saige has ena ee i Gp en 
es ll ee cen AL RE re a ee ee Pelee : ae a. | ae ‘4 ia ae er Es eau St Le aie eee SR CaS Oe NR GT LAM tg TAS Mire Pah eink eee MRR Aly 5 Seg CE Boe ah WT ANN Rie a Ree eee ON 
2 = gen & As as aH. ie ae Mex i +“ & ee ‘ 2 ‘ 7 : & Au Po oe ba 3 pea 9 3 : ‘ ag eS Sar eS 
. Coe NC Ne Bh OR OS Or ee ee Fe Se ak eon . ea 
i tn hk . of *. a -~T Sas os s rs 5 * 7 a “ i eae - at z spa Be C » gene eM 
re aaa eae Re : oe >. ae r en Pr ee ; b : i ao i ie ae ae a cone a : ’ oe a aie ‘ 
2 ge : is 2? ae = eee 2 Le Same coe Bee en Ate see. gti Pics tenlaipe ie; ete : : aid ; re 
eat ce a ee 2 age Ta - : ; : ‘ : 
: wa! : oe a 
: woTge 1 , . rae. an ot 
ct } | loatses gs 
‘ Se ; pe. 
) ae sa 
- ae 
~= ae oll ad 
i os 
- ey “2 
So ee: 
Os ees 
3 
ss “4 
Fame 5 7 
Pe oagh oli ° 
ee ee 
‘ch 
= 
i 
| | . 
; 
| . e 
tp aioe 
ake 
es , 
a ee 
a . 
= oa 
e ‘ 
Y . 
aly 7%. 
ale 7: 
' . re ‘ar: aa 
isanescuatiililets RS . : Ys oo ae 
- : 3 a: A ele, ie 
Bee 2 ee Aes 
a oe > Fees 
SESE ES s a wf + kee 
Se “ae ; Bk 
Soe . Sek 2 Pape es 
, ne : ‘ enema eae 
oe ~ | 4A ae mie Tous 
ee Saat pce? eo 
eee Cae ean 
pee e: aaa tes ee 
ONE cs mS weg iis” 
S “A Be. SF fog % 
: : e Pe = a 
RS a a e: er eh: 
SS es - err: 
} FS nag Ks fe ee 
ak a oF tS as 
ae PLS, e eas 
Pe ice ak aes ttl tie 
| me ; 28 - ae ne 2 a Sal — 
‘ae Sa . p> a . me. : 
Ce ae eee Bes eettaz ee 
< he r x pe Lawes Preis es 
a ae 4 . eg ae Raa 
ere — ee Ba: i. 
: oe - 
ine oe pe 1 ial : : 
se aa is | 
a ee y i a 
es ae oe Pag 
ae SJ a eh 
a t ; a 
s ae in > so ® 
ae q B 4 % 
7 . a ' - 2 
é re : i ae pe 
ey ee be Se 
Bert oe a _ : trees 
sey ee et eae 
foo os per ora, pe aay a 
aie ec 
ae 
ae 
| 7 ys 7 4 
| 
| ? 
PC | ‘ —_ r 
| ae 2 . a — ' 7 
~ tad 
7 =) 5 
| ee BY 
° < ee 
Hees a 4 
ween Su 
ee oe 
* 
: 4 
as : 4 
Sy, i aes 
errr = 
ee ae 
ot aC on 
Reet 
Se 
es | Pee 
ma Ae 
a: 
‘ : 
se ae a 
. Fee 3 
i 3 
nu tene 
sia ae 
= @ 
~ eee 
Ta oot ee 
et : 
| —eeeeeeeoeoeoeoeleoqoewwyqwoq$q$Q$®oq“eoql_eooeeSOSSSSSSS_00°0—>—o—QaQaMnnmq[r[rjwwmaaa ie é¢ 
| se “s 
a a 
| ee. 
} — : 
ee | 
Pe 4 
ee 4 
te 
ee : : 
| _ 
5 .: 
a - ae 
ca 
es Ci oe 
‘ 
‘ a Se 
a | 
| : ‘a 
ee 
a 
ee . 
bm 
a 
ee aan 
ie aes 
ok ale e. - 
peer 
pr Se a Ee 
he ED gare ea ie 
RO ak on = A : , Fi eae j S A ip ita SESE BS LES. ty 4 sass geet, oe nae ae See Sa. oft in Tn eS Renee ts A le bes RT SS is Lip pepe But Meee i’ Legit ne Sy SY, Ma iad Sete ia arta) Ie A aa ae oy ca a ai ar pe ee ee Bae 3: 
By ae OO 2 SMR ge rea og hs ins} eee oo: * |. ° Sn Sealing 7.05 Seemann ipa man mes ee) 2 gh iis Ses PO Ne (a Ae a. eae a vie ar ee Ae Be Eat SAE Ac AR Scar a Aa 9 A regs ie Fe mee eas BE PRR ee eateries ead ek eh en Ry Mins Set ee A 
eee ie REL Seb ae, Ne Se a ee Uh gS PR eh? Fs caer < ic 0 ee Ta ee aay A SEE "ol en Sern, See be De ub hte eS Enea ey See AER yh err 4", see Bien A CAE fg Ss Pe” ae ge Pe ae. Sita ct Ae x ih ee eG eras e eae ol te ae 
Be og ee ER eget 1S in Soren Te Fee Spite ft fc RS SRE ES LS | TORRE tn Coal Bet Ae Ber We ee edie ¢ SR GRIRS Sop SS aie CE ee a gs bee re baat tain oe cee ae ae ae peice io phe eae Cie od Roe Sera sc; vk, aie POY 
(ee E F E ae ie ass ; ees a i 5 fj san = Be 2 s : or Far oe eee ane Va t See oe NR Me? ta ala Be * 7 rete eae se Je oh Heche er a eS 


2 ADVERTISING AGE May 4, 1936 


MINNIE FROM 
MINNEAPOLIS 


by the code but shall be glad to as- 
sist in its preparation and to sell 
the idea to other business men with 
all the vigor at my command.” 
Thomas H. Beck, president of the 
Crowell Publishing Co., delivered a 


proach to the design of advertise- 
ments, suggesting, incidentally, that 
art directors should be described as 
advertising designers. 

“The design of advertisements is 
not the development of fine art, but 


Adcrafters 
Pick Grace 


entrance into the agency field, Mr 
Grace was vice-president and adve: 
tising director of Michigan Manufa: 


|turer and Financial Record, and at 


one time was assistant advertising 


as President manager of The Detroit Times. 


the analysis of a commercial prob- -— --—- 
lem, which must be solved by prac- 
tical methods and not by hunches,” Detroit, Mich., April 29.—Edward 
he said. R. Grace, president of Grace & Be- Placed on Market 
ment, Inc., was this week elected American Fork & Hoe Co., Cleve. 
president of the/|land, will manufacture a new type 
Aderaft Club of | of fishing rod especially designed fo: 
Srey : juniors. The rod, to be known as 
eg pA seg “American Boy,” will be introduced 
ie aneeeaiin Gin exclusively through American Boy. 
ma , = The same concern will also put out 
don F. MacEd-| new “Power Master,” 72-inch rod 
ward. Others| with double grip for heavy fresh wa 
elected were:/ter fishing. Hardware and sporting 
First vice presi-| publications will be used. Griswold 
dent, Homer D.|Eshleman Co., Cleveland, handles 
Clemons, Outdoor | the account. 
Advertising, Inc.; 


scathing attack on the excessive use 
of contests and premiums by adver- e 
SAYS ese sees tisers as a substitute for sound mer- Juvenile Tackle 
chandising and advertising. 
Hi, boys Getting along swell He enggentes ironically that cae 
with my new job. Not many dull citizen ‘who has bought a ticket on 
moments in the newspaper business, the Irish Sweepstakes, joined a 
but I suppose you already know| Townsend Club and entered a few 
that. Got the once over from the] contests feels that he can now sit 
boys in the news room the other day | pack and wait for the money to roll 
and also found out what a soD/jn Dealers are beginning to resent 
sister is. the use of schemes and gadgets, he 
Had a visit with Ced Adams. declared, while good salesmanship Sat ait Ghat anh tek sek Seis Ge 
He’s the columnist of the Min- re ' While preg ae! dered ? 
estes - is Star (that’s where I value of inducements to purchasers | ‘ re 
“ak. SE eae the chap they sent to under some conditions, he con- He suggested that ated etort be 
Hollywood to send back columns tended that no great business suc- made to familiarize clients with the 


Few Research Concerns 

Frank R. Coutant, director of re- 
search, Pedlar and Ryan, Ince., 
pleaded for larger appropriations, 
for marketing research, pointing out 
that there are only thirty independ- 
ent companies in this work. He es- 
timated that not more than 10 per 


ae about the flicker stars. He got cess has been won with them. possibilities of marketing researce second vice presi- Sales Executives 
aes over like a thousand dollars. Mrs. Jean Austin, editor of Amer-| #24 that fees be assessed to cover dent, L. Grant Pl A. F.A.S . 
7 Everybody was talking about it. |i rome urged editors and adver-| P@tt of the costs, when necessary. He Hamilton, Camp- OR Me Se Mi. TESHOR 
; ; No wonder rae age tisers to work together more closely devoted considerable attention to the + Bones bell-Ewald Com- International Association of Sales 
Star is growing. You find lots ne hi f gl ot : a - : A problem of copy testing as supple- wri Se : Executives will hold a conference 
to read in this sheet! (Learned 20th in finding out what consumers pany; secretary during the convention of Advertis 


want and stimulating their interest a a marketing ressnren. of the board, William F. Panzer, ing Federation of America at Boston 
in new and better things. She sug-|,.. xg Standard Sales Service; treasurer,| Jyne 28-July 2. 

And speaking about newspapers grow-| gested that advertisers who consider Time, Inc., traced the development Hal G. Trump, The Fred M. Randall Allen Zoll. president, is arranging 
ing! I was just running my optics over) consumers as possessing 14-year-old of the March of Time Program, re! Co.; secretary-manager, Harold M.|the program. 
The Minneapolis Star’s Publishers State- intelligences may be making a seri- calling that the first experiments 


that from the news room boys.) 


Larsen, vice-president, 


Jones, president of the Cincinnati 
agency of that name, secretary. 
your memory, the six months New board members at large in- 
statement ending September 30, clude Mr. Rubicam; Albert W. Sher- : : 
1935, showed The Star at 80,741. er, vice-president, Lord & Thomas, _Mr. Revere maintained that agen- 
Is that a gain or is that a gain! Chicago; and Thomas L. L. Ryan, cles should arenas facilities for 
But that isn’t all. president, Pedlar & Ryan, New York. complete production, including the 
selection of talent, as well as pro- 
Council Representatives gram _ building. Mr. Landry was 


ERED CIRCULATION IN MINNE-| The following were named mem-|°@U@lly Tnsistent that many costly 
APOLIS! Try that on your piano! bers of the executive board repre- radio failures would be prevented s 
. senting councils: New York, Mark qeaeeres entrusted production to 
Isn't that simply  gre-e-eand! O’Dea, president, O’Dea, Sheldon & thoroughly experienced showmen 
From the Largest Evening to the Co., New York: New England, H. B. with experience in legitimate stage 
largest TOTAL daily home deliv- Humphrey, chairman, H. B. Humph- work and motion pictures. 
ered circulation in Minneapolis. rey Co., Boston (re-elected); Atlan- Television Is Coming 
And that isn’t all, boys. We're tic, C. Harold Marston, vice-presi- Maj. Lenox R. Lohr 
still going up. The net paid average | dent, Geare-Marston, Inc., Philadel- vei 
of The Minneapolis Star for March,| phia; Western, H. M. Dancer, vice- 
19386 was 113,262. president and general manager, 
And another thing. The circula-| Henri, Hurst & McDonald, Chicago. 
tion gains are all over Minneapolis. Holdover directors are W. C. 
Take a peek at the SO called ‘“ritsy”’ D’Arcy, president, D’Arcy Advertis. 
wards up here in Minneapolis. The], Co., St. Louis: J. M. Dawson, 


Bigg : ing 
Star shows a 54.5% gain in the 13th]... : 
tar sh ae +}, | Vice-president, Tracy-Locke-Dawson, 


many years. With the late William 
F. Holliday he organized the agency 
of Grace & Holliday, in 1921, In phis, Tenn., to handle advertising of 
March, 1935, he became associated | its new treatment line of cosmetics. 


with Austin F. Bement and organ-| Magazines and trade papers will be 
ized the present firm. Prior to his] used. 


: 4 ae ak od ion Sel aan nie ti Soke nt ' Hastings. snbeet 

a ment for the six months ending Marc : : rere made in <4, whe e anc y irector: is c ; , ° , 

:* 31, 1936. Got that right, didn’t 1! Well, ous mistake. . eis dade aadeeiees ot Stan The direc torate is composed of the Agency for Leighton s 

! : ¥ li John Benson was re-elected presi- , ‘| officers and Leslie C. Allman, Kar) : 3 , 
those figures are as revealing as a pair ; . oe i e were the only persons concerned. i . Uw Leighton’s, Inc., New York chain 

. heen B h h dent, while E. DeWitt Hill, vice- — H. Bronson, C. W. Hungerford, J. J. tage : B 

| of those new knee length summer hose. : . Ales More than 85 persons are now en- : _4 of men’s clothing stores, has ap- 

. x (PU explain that sometime.) But to get | president, McCann-Erickson, — Inc., a i tccnce olin aaa aa Hartigan, E. W. Husen and Mr. Mac- pointed Alvin Austin Advertising 

= at those figures: New York, was re-elected treasurer. ated at . eee ‘| Edward. The new officers began their | Agency, New York. Newspapers and 

a Henry Eckhardt, president of Ken- | ?TO@@casts. ; terms May 1. men’s magazines will | be used, 

ae Publishers Statement to one yon & Eckhardt, New York, was —— gay of a two} Mr. Grace has been active in ad- —— 

ee: for the six months ending Marc’ elected vice-president, and Ralph H. | 8Pe@Kers, Tom Revere, director of} vertising and the Adcraft Club for “ 

a. 31, °36 show The Minneapolis : radio, Benton and Bowles, Inc., and S Seventeen” depebes 


Star reaching 102,158 families. 


J Robert J. Landry, radio editor, Va- 
Is that a climb! To refresh 


riety. developed a debate on radio 
production. 


Seventeen, Inc., New York, has ap- 
pointed Lake-Spiro-Cohn, Inc., Mem- 


The good old Star now has the 
LARGEST DAILY HOME DELIV- 


president, 
National Broadcasting Company, 
pointed to three avenues for the 
progress of radio, improvement of 
programs, including further elimina- 
tion of script which might offend 
good taste, improvement of technical 
facilities to afford better reception 


ward ... a 62.6% gain in the 8th N York: F. B. R ident and wider coverage, and closer co- 
ae wettest «mta' sina New ork; , a yan, president, : 
Ee oe a a 53.7% Zain in the 4th ward. or yan presiden operation among broadcasters, agen- 


ee ae liga b snaps Rov ale cies and clients, 

‘ : a sie = pean lint achenntocnis 3 . He promised something of great 

There’s a new theme song up Walter Thompson Co., New York; |. ‘ postr ie . 

in the Northwest “Star's dite UE Sabies. erestien’. Ant) interest to advertisers when field 
; : oar 25. MUGHCL, PFeSiGent, ALOU | tests are made this spring of tele- 


Fall on Minneapolis” . . . Min- Kudner he oa eee RNs. ot 
: : ner, Inc., New York, and Guy C.|.... : heat : 
neapolis Stars to you, dearie. , ‘ phi vision and facsimile broadcasting 


But that’s only natural. People Smith, vice-president, Brooke, Smith but said he could not predict the 
like to read newspapers for news & French, Inc., Detroit. Frederic R time when these facilities would be 
F you know that. So, with Gamble continues as executive secre useful commercially, He foresees no 
all the news and a constant tary. change in present methods ef broad- 
parade of new features, The Opening the meeting this morning, casting for several years 

Star is the “peepul’s” choice. All| Thomas L. L. Ryan, president, Pedlar |" eee 
& Ryan, Inc., and chairman of the 


kinds. The Johnstones and the 
program committee, made a_ brief Coffee Copy Features 


a Johnsons ... The Smythes and 
the Smiths. : 
plea for more frankness and greate1 “ona: ” 
enesecenell ; ee | “Miracles of Geography 
Now here I am almost to the end |¢0-Operation between the various 
- . ™ 2 ° a ® 66 ipage . 7 ‘Yo “* y?? ic Fan. 
of my note to you and I haven't said |8roups of organized advertising in- | Miracies m Geography = see 
a thing about the boy friend. He’s | terests. is “i gps See i (a oe 
iad err - F |} House coffee, arkete y ns, 
been pretty busy. Told me last night Dr. Lillian M. Gilbert, consulting | eenith e Co rage omnia Mo 4 et 
that The Minneapolis Star had 22) engineer, criticized advertising wri- ore. Clasteos iieetbatinuns ta & 
new local advertisers in March and | yar. gop Se - , | pers. Jt a 
: . ., | ters for underestimating the intelli-| typical inserti »xxplain that Vir- 
16 new faces in the paper in April.| |. ; i mania pe ypical insertion explall a it 
r If I were in the Promotion depart- gence of the modern housewife, par a ham has distinetive flavor be- 
aa ment. I’d tell you that Star advertis- ticularly with reference to her abil-| cause pigs there are fed peanuts, and 
ing is causing cash registers to|ity to assimilate factual matter in| g0es on to tell why coffee grown in 
: tinkle out a merry tune, or some-|advertising. Among the questions of i ‘olumbia possesses certain qualities. 
pn 7 thing like that. the housewife which the advertising | | opy od a weiss Manteo 
i : . ¢ 2 i “(les 2d. 
- writer leaves unanswered, she said,| _"@"8¢ *exoe tea, vacuum-cleane 
; : . a | Blackett-Sample-Hummert, Inc., is in 
is how manufacturers can afford to | 


, : : | charge. 
advertise their products without in- 
creasing the price. 


And so on down the line. 


Metropolitan |e 


@Baltimore SUN- Dosa LORE: Baffel’ TIMES “louis GLOBB-DEMOCRAT 


GEE POP! LOOKS) 
LIKE YOU'D BETTER 


READ PRACTICAL 
BUILDER Too ; 


But all I can think of today is 
that THE STAR NOW HAS THE 
LARGEST DAILY HOME DE- 
LIVERED CIRCULATION — IN 
MINNEAPOLIS. Whee! Say that 
over about eight times for your 
little Minnie! 


PRACTICAL 


inate Offers Free 
Food in Contest 


A point on which she put empha-| Free food for a family of four for 
sis is that the emotional appeals/10 years is the first prize in a con- 
alone should not be used, because the | test sponsored by Kroger Grocery & 
average housewife, especially today, | Baking Co., Cincinnati, for the best a 
wants product information which need on eee ‘Kroger Hot-Dated 

: . . ~ ‘ 2T 
will enable her to purchase intelli- Coffee is Fresher. . . 

| The contest, extending until June 
| gently. ie - cn e ‘Sere ts 
Bill C : |8, marks Kroger’s 54th anniversary 
Pews unningham, sports column-| second and third prizes are free food 
ist, Boston Post, advised copy wri-| for five years and one year. 
ters to steer a middle course. He 
suggested that the advertising wri-| 


ter could profitably study the work|“Spuds” to Y & R; 
THE MINNEAPOLIS a Rene Pe sesescigadlde ye Sientienk | “Twenty Grand” ie Mce-E 


Rice and Damon Runyon, who while 


. i . Ax -Fisher ace ‘o., Louis- 
attracting a huge mass following, are|_. Axton : . he 4 Tobacco . py , ee 
ither highbrow nor vulgar ville, Ky., has appointed Young & 
— Bu niisepalaae besten New York, to handle ad- 
Vaughn Flannery, vice-president ; 


; ‘| vertising of Spuds cigarettes, and 
“Lergest Evening Home Delivered Circulation | and art director, Young and Rubi- | |McCann-E crickson, New York, for 
in Minneapolis.” ‘cam, Inc., advised a practical ap-| Twenty Grand cigarettes. ‘ : — 


Want Facts, Too 


BUILDER 


Published by the publishers of Buu.pinc SurpLy News. 
59 East Van Buren Street, Chicago 


The weather’s getting swell and if 

you come up here IV’ll explain about 

nana that new knee length summer sox! 

ae. Watch and see how many girls wear 
them this season. Yours, 


Men who read daily business news 
are the prospects for advertisers 
selling to industry. The Central 
West’s active executives are Chi- 
cago Journal of Commerce readers. 
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ADVERTISING AGE , 
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Nl 


WBT-—Charlotte’s 50,000-watt station— 
showed an increase in gross time sales of 
52% in 1935 over 1934 and 142% over 1933. 
Local and national “spot” sales showed 
gains of 74% over 1934 and 166% over 1933 
..-increases far above the average! 

Why? WBT’s famous news and entertain- 
ment features and CBS Network programs 
work together for an intimate year-around 


hold on Southern listeners and Southern 


“The Pioneer Radio Voice of the South—Serving Millions from Miami to Canada” 


WBIT - cHARLoTTE-— 50,000-watts, owned and operated by the Columbia Broadcasting System. 


purchasing power. Few stations enjoy such 
an audience. The latest Price-Waterhouse 
survey gives WBT a 96.4% rating of reg- 
ular listenings, one of the very highest! 
WBT is the only 50,000-watt clear channel 
station between Philadelphia and Atlanta. 
In scores of cities of the Southern sea- 
board and Piedmont sec- 
tions, it is the only radio 


station “on the dial”. 


TALO TEV) 


Represented by Radio Sales, Inc. * NEW YORK, 485 Madison Avenue, Wickersham 2-2000 
CHICAGO, 410 North Michigan Avenue, Whitehall 6000 * DETROIT, Fisher Building, Trinity 2-5500 
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May 4, 1936 


Pyramid Copy Used 
by Aero Gasoline 

Pyramid layout is featured in a 
new spring campaign for Aero gaso- 
line and other brands of gasoline and 
motor oil launched by Jenney Mfg. 
Co., Boston, in newspapers. 

Seven advertisements make up the 
copy, which reverses the Heinz food 
layout. Greenleaf Company, Boston, 
is in charge. 


Kessler with Agency 


Frank Kessler, sales manager of 
WCAU, Philadelphia, has resigned to 
join Aitken-Kynett Company, Phila- 
delphia agency. 


| being introduced 


Select Name for New 


Brewers’ Association 


United Brewers of America, Inc., 
was chosen as the name for the pro- 
posed merger of Brewing Industry, 
Inc., the United States Brewers As- 
sociation, and American Brewers 
Association, at a meeting in Chicago. 

A national convention will be 
called to vote on the merger. 


“Huskies” New Cereal 


“Huskies,” a new cereal made by 
General Foods Corporation, is now 
in the Southwest. 
Newspaper advertising features tes- 
timonials from athletes. 


Druggists Raise Funds 
by Window Displays 


Merchandising, Inc., has _ been 
launched by the Wisconsin Pharma- 
ceutical Association in cooperation 
with Milwaukee County Druggists’ 
Association, to install lithograph dis- 
plays for national manufacturers. 

After deduction of expenses, funds 
will be used to promote pharmacy in 
Wisconsin. 


Joseph to Schenley 
Hill Joseph, long with Hearst 
newspapers in New York, has joined 
Schenley Products Company, New 
York, as advertising manager. He 
succeeds Emerson Brewer, resigned 


The Wall Street Journal 
is the only daily business 


and financial newspaper 


of national circulation. 


The most indispensable of all reading 
matter is the daily newspaper. [he daily 
newspaper of business and financial 


leaders ts The Wall Street Journal 


MIDDLE OF ROAD 


Raymond Rubicam 


DISCUSSION OF 
COPY FEATURES 
AGENCY MEETING 


(Continued from Page 1, Col. 3 

“These are the reasons why 
publie is critical of advertising 
why I urge agents, advertisers 
media, individually and collectively, 
not to loosen up on copy standards, 
but to tighten up. There is not the 
temptation to scramble that there 
was in the bad years. This is a good 
time to give our self-respect a boost.” 

Discussions at yesterday’s round 
table on copy developed a defense of 
copy based on changing standards as 
reflected by news pictures and sto- 
ries in greatest demand, material 
used in plays and revues and edito- 
rial illustrations of nudity now re- 
garded as commonplace. Advertis- 
ing, it was contended, is simply fol- 
lowing the trend of the times in us- 
ing sensational, dramatic and sex ap- 
peals as a means of gaining atten- 
tion. 


Comparison of Copy 


A contrast between advertisements 
published ten years ago and those 
used by the same advertisers today 
was presented to emphasize the 
changes in treatment which have de- 
veloped. A more rapid tempo, more 


striking layouts, news appeals and 
more punch generally were sug- 
gested as characteristic of modern 


copy as compared with the more leis- 
urely and less explosive type of copy 
presented to readers in 1926. Some 
of the latter, it was admitted, was 
about as good as anything being 
done today. 

A contribution to the copy discus- 


sion by Miss Marion Taylor, of the | 


Conde Nast publications, emphasized 
the criticism that too little merchan- 
dising investigation by agencies is 
responsible for weak copy. Thorough 
study of the product and its mer- 
chandising problems, she suggested, 
would reveal a logical and effective 
basis for successful copy with less 
need for the development of artificial 
appeals. 


Business ‘Senn | 


in Radio Series 
Educational broadcasting of Bos- 
ton Better Business Bureau, over 
WNAC, has been successful in curb- 
ing activities of “fly by night’ sales- 
men, according to the Bureau. 
Weekly broadcasts to date included 
“The Charity Grocery-Selling 
Scheme,” “The Wholesale Price 
Scheme,” and “The Smuggled Goods 
Selling Racket.” 


Outdoor Men to Meet 


Annual meeting of Outdoor Adver- 
tising Association of Kentucky will 
be held May 18 at Brown Hotel, 
Louisville. 


Two Name Barton 
New York Law Journal and Life & 
Health, Washington, D. C., have ap- 
pointed Charles W. Barton, New 


| York, as Eastern representative. 


Bug-A-Boo Will 
Use Cartoons 
and Jingles 


New York, April 28. — Socony- 
Vacuum Oil Company will use jingles 
and cartoons to promote Bug-a-boo, 
its insect spray. The cartoons were 
drawn by James Thurber, who illus- 
trates for the New Yorker. 

Many of the “poems” were written 
by employes during a prize contest 
held last year. Typical jingles are 
as follows: 


When you're singing in the bathtub 
And a fly starts humming too, 

You can kill the competition 
With a shot of Bug-a-boo. 


Within my house the flies in action, 
Used to drive me to distraction; 
But now I've learned a thing or two, 
I bump them off with Bug-a-boo. 


The campaign will appear in Col- 
lier’s, Liberty and Saturday Evening 
Post. J. Stirling Getchell, Inc. is the 
agency. 


Introduces pow 
“Touch Up Tape” 


“Touch Up Tape,” for refinishing 
scuffed or scratched surfaces on au- 
tomobile bodies and fenders has been 
developed by Evans-Walton Co., De 
troit. 

The tape will be _ distributed 
through chain stores, car dealers and 
oil companies. National publica- 
tions and local newspapers will be 
used, with Grace & Bement, Inc., 
handling the account. 


White, Jenkins to 


Keebaugh Company 


Philip M. White, formerly with 
Blakely Printing Co., and Frank B. 
White Co., Chicago, has been elected 
vice-president of Chas. F. Keebaugh 
Co., sales promotion, Chicago. 

Paul Jenkins, former promotion 
manager of gas heating sales, Peo- 
ples Gas, Light & Coke Co., Chicago, 
has been appointed copy chief. 


Insurance Group 
to Confer May 22 


Spring meeting of Insurance Ad- 
vertising Conference will be held 
May 22-23 at Carvel Hall, Annapolis, 
Md. 

Members of the Life Advertisers 
Association have also been invited 


Maxon Handles Crabmeat 


Maxon, Inc., New York, will re- 
lease a summer advertising cam- 
paign for Japan Canned Crab Pack- 
ers and Exporters Association, ex- 
tending from May to August. 

Newspapers and trade papers will 
be used. 


Food Magazine Moves 


New England Grocery and Market 
Magazine has moved from Cam- 
bridge, Mass., to 131 State St., Bos- 
ton. Telephone numbers are Liberty 
3085 and Liberty 3086. 


Preston to WIND 


Walter J. Preston, former sales 
manager of WBBM, Chicago, has 
been appointed national sales man- 


ager of WIND, Gary, Ind. 


FRANKLIN 3470 


connects you with 4 ATLAService 
Stations in downtown Chicago. One 
is just around the corner from your 
office. Call today. 

UF ! 


ATLAS PHOT 
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May 4, 1936 ADVERTISING AGE : 5 ee 
} For the first quarter of 1936 Good House- 
: keeping’s circulation—2,185,000—is the 
| largest in the history of the magazine. 
‘ 
Newsstand sale, 631,000* is the highest 
for any period since 1929. 
We offer this not only as evidence of 
our own healthy condition, but as a 
; significant index of the improvement of 
business generally. 
) 
j *% At 25¢ a copy 
Z 


Good Housekeepi 


[EVERYWOMAN’S MAGAZINE] 
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AMERICAN VOLUME MARKET 


NEW 


YORK 


You who spread your toothpaste over miles of bristles, who 
pour your coffee into countless cups, roll your rubber across 
continents, spoon your soups into mouths by the million— 
you understand the volume market. 


To you marketers in the millions who know where volume 


grows. 


.. to you presidents and treasurers who know where 
profit lies . 


.. to you advertising men whose ideas are orches- 


trated for cash registers . . . this market message is addressed. 


a American Volume Market (where you 
sell your goods) stretches from ocean to 
ocean, but it is really bounded by the twenty 
million families who possess the basic materials 
of living. 

About 22,400,000 families have radios—all vin- 
tages; some 22,450,000 ride around in something 
with a motor and four wheels; approximately 
21,204,354 can snap a switch and get light. Just 
about two-thirds of America’s thirty million fami- 
lies measure up to this standard. The rest are eco- 
nomically or geographically remote—a poor market 
for tires, motor oil, electric refrigerators, or what- 
ever boxtops may result from a coast to coast hookup. 

This volume market encompasses both “‘class”’ 
and “‘mass’’—for there are no such keys on cash 
registers. It is broadly definable as “those families 
who can be reached with national advertising, and 
who can buy branded merchandise.” So to-sell the 
volume market, you must reach those who are 
accessible to your advertising and who live where 
stores stock your goods. 


BVIOUSLY, twenty million families are a 
() lot of people. So many people, in so many 
places, who are so different in looks and tempera- 
ment, in incomes and desires, that no one manufac- 


Liberty 


The Heart of the Volume Market 


CHICAGO «© DETROIT ©* BOSTON °* 


turer can sell all of them. That no one magazine, no 
one newspaper, or group of newspapers, no one 
radio program can reach all of them. But among 
these millions are some with a quicker response, 
who are gregarious, who like to live, work, and 
play where there’s a crowd. For these people, a 
new car or a new coffee can be an event. 

These are the people who are ¢he heart of the volume 
market; whose social, economic, and geographical 
positions make them most responsive and influen- 
tial; among whom advertising develops its greatest 
velocity and sales impact. 


HESE are the people who make Liberty a 
few advertising force. We did not make 
these people; rather, these people made this maga- 
zine. This is the explanation of Liberty’s acceptance 


as a piece of merchandise. From the very beginning, 


Liberty was editorially aimed—not at class or mass 
—but at the volume market. That is why it has 
achieved the greatest retail (copy-by-copy) circu- 
lation of any magazine. 

On the pages to follow, we will tell you how and 
why this retail circulation parallels retail sales; why 
the strategic location of Liberty’s millions—socially, 
economically, and geographically—gives advertis- 
ing aimed at the volume market an added leverage. 


SAN FRANCISCO © TORONTO © MONTREAL 
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Consignment 
Plan Sweeps 
Drug Trade 


New York, April 29.—Drug adver- 
tisers are adopting consignment sell- 
ing in increasing numbers, as a 
means of stabilizing prices. The 
latest to announce’ consignment 
plans are Pepsodent, Zonite and 
Barbasol, with the possibility that 
Feenamint will join the parade. 

The Zonite plan applying only to 
the three Forhan’s products for the 
present, is unique in that it offers 
free merchandise to dealers who buy 
in one-twelfth dozen lots. One-sixth 
of a package of merchandise is of- 
fered with every unit purchased, 
through a certificate which can be 
redeemed only with the manufac- 
turer. Company officials stated that 
this puts all dealers on an equal ba- 
sis, and assures a profit which will 
remain with the dealer, rather than 
be used to lower prices. 


Act as Agents 


The company’s price schedule of- 
fers discounts up to & per cent off 
list for quantity purchases, plus the 
1624 per cent dividend in the form 


| emphasized 


of certificates. These prices apply 
to goods sold through wholesalers 
who are in reality agents of the com- 
pany. Chain drug firms are sold di- 
rect at 15 per cent off list, and can 
obtain 10 per cent additional for ad- 
vertising allowance. Zonite officials 
that this allowance is 
granted for specific services ren- 
dered. 

While retail price maintenance is 
not specified in contracts between 
manufacturer and wholesaler, Zonite 


| pointed out that the “dividend” it is 


offering in free merchandise, and 
which is equivalent to a discount, “is 
to be confined to the trade and not 
passed on to the consumer.” 

Coty is said to be the earliest user 
of consignment selling to drug 
stores, with International Cellucot- 
ton Products Company (Kotex), Dr. 
Miles Laboratories, Squibb, and 
Seeck & Kade (Pertussin) following. 

It is based on a plan used by Gen- 
eral Electric Company in_ selling 
Mazda Lamps, and has withstood 
legal challenge in the United States 
Supreme Court. In some instances, 
manufacturers require wholesalers 
to guarantee accounts of retailers by 
posting cash bond, while in others, 
an ordinary consignment contract is 
made. 

Certain groups of chains, such as 
Liggett’s, have expressed accord with 


= 


stabilization of prices, although it 
means strengthening the position of 
independent druggists. Their feel- 
ing is that elimination of loss-leaders 
and price-cutting will benefit all. 
Cut-rate chains oppose the policy 
since consignment selling and price 


maintenance are drying up thei! 
sources of supply. 

Bristol-Myers Company has long 
used a_ selective selling method, 


whereby the right of “refusal to sell” 
is exercised at the discretion of the 
company. Executives stated that 
though this has resulted in a reduc- 
tion of 10 to 20 per cent in number 
of accounts, total volume has shown 
satisfactory gains. No advertising 
allowances are given under this pol- 
icy. 
Views of Wholesalers 


Consignment selling, or the sales 
agency distribution method, is still 
experimental, in the opinion of the 
National Wholesale Druggists Asso- 
ciation. In a current report, the as- 
sociation recommends wholehearted 
co-operation with manufacturers be- 
cause they have a great deal at stake 
in the efforts to stabilize drug dis- 
tribution. The report continued: 

“It is not known how well prod- 
ucts having rigidly controlled distri- 
bution in the drug trade will stand 
the competition of non-controlled 
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GAINS REGISTERED IN 
CEDAR RAPIDS AREA 


When The Cedar Rapids Gazette, single-handed, rocked the entire state of lowa with 


startling graft disclosures which reached from the far corners of the state to the very 


steps of the state capitol, it was in a position to gain greatly increased circulation 


throughout the state. 


This it did not do. 


The Gazette knows that advertisers want 


concentrated, not scattered, circulation. No Gazette subscriptions are solicited outside 


its own trading area. 


It is significant that during the last three years the natural 


growth of this newspaper without the use of forced methods or high pressure cam- 


paigns has been 21%. 


This is the kind of circulation that sticks. 


It has come because 


of increased reader interest in this fighting, fearless newspaper and because the people 


in this rich agricultural area are in the money. 


"BLANKETS IOWA'S RICHEST MARKET" 


Che Cedar Rapids Gasette 


New York 


Chicago 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


Detroit 


St. Louis Press have 


substitutes, nor how well wholesalers 
can handle a large agency list. 
Other unsolved problems are how 
much selling co-operation can be 
given competing agency lines in spite 
of incentives, and the possibility 
that different manufacturers. will 
have different retail customers, pre- 
senting the possibility of confusion 
and error.” 

Higher operating costs through ad- 
ditional accounting and varied proce- 
dures was also suggested as a pos- 
sible outcome of more consignment 
selling, unless methods are standard- 
ized and simplified. The report also 
stated that handling goods on con- 
signment is usually most costly than 
the conventional method, justifying 
longer discounts. 


SELLERS DEAF 
TO SENATOR'S 
DOG FOOD BARK 


Chicago, April 30.—Manufacturers 
of nationally advertised dog food to- 
day placidly dubbed the statement of 
Senator Lester J. Dickinson, Iowa 
Republican, that human consumption 
of dog food is on the up-grade un- 
der the New Deal’s “planned scarc- 
ity” program, as “politics.” 

The senator’s suggestion in a 
speech in Washington was that the 
slogan “Fit for Human Consump- 
tion” was being improperly seized 
upon under economic stress. 

Manufacturers denied this. It is 
true, they said, that dog food in cer- 
tain sections of the Southwest and 
South is undoubtedly being eaten by 
humans, but contended that this situ- 
ation is one of long standing and 
not deleterious to health if products 
bearing the slogan are so consumed. 

The slogan, on the contrary, they 
declared, has served to discourage 
attempts to sell inferior products. 


Bear U. S. Label 


Nationally-sold brands with a meat 
base bear the U. S. government-in- 
spected stamp guaranteeing that in- 
gredients are edible for humans. If 
inedible meat parts are used in man- 
ufacture, the product must be dena- 
tured before it is shipped out of the 
state. 

Under these conditions, dog food 
manufacturers declared, the product 
goes into the channel for which it 
was designed. There is no misinter- 
pretation of the slogan, they said. 

“There is nothing in our dog food 
that would hurt anybody,” said 
James Hausmann, advertising man- 
ager of Wilson & Co., Chicago. “We 
feel strongly there is a definite mar- 
ket for good, meat-based, govern- 
ment-inspected dog food. 

“For inferior products there is a 
| good test. Feed it to the dog and 
see what happens.” 


Quotes Mark Twain 


A. W. Aldag, sales manager of 
Rival Packing Co., Chicago, was of 
the opinion that Senator Dickinson’s 
statement that 100,000,000 pounds of 
dog food are consumed annually was 
highly exaggerated. The statement, 
he said, was based on testimony be- 
fore the N.R.A. dog food code au- 
thority two years ago. 

A survey of a district where it was 
suspected dog food was being con- 
sumed by humans, showed, Mr. A\l- 
dag said, the suspicion was. un- 
founded. On the contrary, he found 
this type of dog-owner denying him- 
self to purchase a high grade of 
food for his dog. 


Tests Rail F en Cut 


An order authorizing New Haven 
Railroad trustees to test validity of 
the Interstate Commerce Commis- 
sion order reducing passenger rates 
and eliminating the Pullman _ sur- 


McIntire Back; 
Compares U. S., 
British Ways 


(Picture on Page 31) 
Boston, Mass., May 1.—Because of 
lack of large national magazines 
with nation-wide circulations, Brit- 
ish advertisers have been compelled 
to concentrate in metropolitan dailies 
with the result that British adver. 
tising has developed a technique of 
illustration and a resourcefulness in 
layout superior to that of American 
newspaper advertisers. 

Allyn B. McIntire, vice-president, 
Pepperell Manufacturing Company, 
past president of the A. N. A. and 
president of the Advertising Club of 
Boston, made this point today in an 
exclusive interview. He has just re- 
turned from England where he ex- 
tended an invitation to British ad- 
vertising men to visit Boston for the 
coming A. F, A. Convention. 
Development of a fine technique in 
British newspaper advertising has 
been matched by excellence of me- 
chanical work in British papers, he 
added. 


Believe in Advertising 


The British people are advertising 
minded; they believe what they read 
in advertising, the pilgrim said. 
British advertising reflects the great 
care and thought that goes into all 
copy. The use of humor is much 
more prevalent there than here. 

One of the most impressive fea- 
tures of British advertising, com- 
mented Mr. McIntire, is the aggres- 
sive advertising of railways and air- 
ways. 

Railroads are particularly aggres- 
sive in advertising methods, in spite 
of the fact that they are not con- 
stantly confronted with automotive 
competition, as in this country. Brit- 
ish roads are constantly dramatizing 
special trips, offering, “mystery 
trains,” “camping trains,” “hiking 
trains,” and all other types of trains 
which promise an appeal to any con- 
siderable class. 

The United States, however, still 
maintains its lead over British ad- 
vertising in developing basic infor- 
mation on which to use advertising. 
While research is making strides in 
England, it will be some time before 
America’s position is threatened, Mr. 
McIntire believes. 

British radio continues to be a 
muddle, advertisers who wish to do 
a large-scale job being forced to use 
stations on the Continent. There 
is every evidence, Mr. McIntire said, 
that British consumers are listening 
to these broadcasts from France, 
Belgium and other foreign countries. 


Sohio to Sponsor 


Exposition Radio 

Standard Oil Company of Ohio 

will broadcast from the Great Lakes 

Exposition in Cleveland, June 27: 
Oct. 4. 

Programs will be presented over 

WTAM, Cleveland, and WLW, Cin 
cinnati. 


A NEW HOUSE 
is being built 


Who selects the paint? 
When is it bought? 
Who selects the colors? 
When? 


What type of paint goes 
on the outside? Inside? 


@ What brands are pre- 
ferred? 


Ask any American Builder 


Representative. He knows! 


charge was signed by Judge Carroll 
C. Hincks in the United States 


|) trict Court in Boston. 
_ Coast Papers Change 
| The News and 


Santa Barbara 


rence & Cresmer Company as na 
tional advertising representative. 


Dis. | 


appointed Williams, Law- 


AMERICAN BUILDER 
and BUILDING AGE 


A Simmons -Boardman Publication 


CHICAGO: SAN FRANCISCO: 
105 W. Adams Street 1tt Sutter Street 

| ‘ ANN ARBOR, 

|| SEATTLE: MICH:: 


1038 Henry Building 


NEW YORK CITY: 
30 Church Street 


1930 Norway Road 
LOS ANGELES: 


Ss: 
Union Bank Building 
—_ 
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ADVERTISING AGE 


MAKE SALESMEN 
OF YOUNGSTERS, 
HURLEY'S PLEA 


Will Give Home Training 
Courses to 50,000 


Chicago, May 1.—Plans for taking 
50,000 of the country’s great army 
of unemployed youth and converting 
them into salesmen were revealed 
today by Edward N. Hurley, Jr., 
president, Electric Household Util- 
ities Corporation, manufacturer of 
washing and ironing machines. 

Mr. Hurley coupled his announce- 
ment with a call to America’s man- 
ufacturers to join him in a program 
which he declared will go far toward 
alleviating “the most serious phase 
of our great unemployment prob- 
lem” by furnishing work to the idle 
youth of the country. 

Mr. Hurley proposes to put a prac- 
tical sales instruction manual into 
the hands of 50,000 young men. It 
is designed to make any youth at 
least partly self-supporting, its ef- 
fectiveness being revealed by ex- 
haustive field tests. 

“The shocking condition of having 
4,700,000 youths not in school, un- 
employed and seeking work, as just 
revealed by the American Youth 
Commission, demands the most 
earnest attention and promptest pos- 
sible action by the manufacturing 
world,” said Mr. Hurley. 


Training for Salesmen 


Home study programs for retail 
salesmen have been a part of the 
Electric Household selling program 
for 20 years and the corporation has 
a continuous history of enrolling un- 
trained men and turning them into 
supporters of themselves and their 
families, according to Mr. Hurley. 

Enrollment requirements will be 
kept at the minimum as a means of 
putting the greatest possible num- 
ber of boys to work in the least 
possible time, Mr. Hurley declared. 
The applicant is required only to be 
at least 18 years old and to have 
the character endorsement of his 
minister, priest or school principal, 
and his home public service com- 
pany or electrical appliance dealer. 
lf it is not practical for him to ob- 
tain such endorsements, he may ap- 
ply direct to Mr. Hurley. 

“Factories can absorb exceedingly 
few untrained boys,” he declared. 
“Manufacturers still have a reservoir 
of unemployed, skilled adult work- 


POSTERS 


® Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
snd McCandlish service. 


®@ Faithful Reproduction of the $ 
artist's sketch. 


® Brilliance of McCandlish inks. 
@ Fine presswork. 
® Weather-resisting paper. 


®@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH. 
CORPORATION 


\ 


ik 
Roberts Ave. and Stokley St. 
PHIL ADELPHIA 


ers they can tap whenever they de- 
sire to increase production. 

“But going to the other end of 
the manufacturing line, production 
of the impulse to buy which creates 
the long succession of acts leading 
to production of another unit in some 
far-away factory, we find initiative 
and resource at low ebb. 


Supply Is Depleted 


“The depression years’ which 
threw salesmen out of employment 
also kept a new generation of sales- 
men out of training. If they are 
reached now by concerted action of 
manufacturers, given the right sort 
of education in the fundamentals of 


town in the country and will show 
itself in new production highs in 
dozens of industries. 

“Our own industry is making new 
records each month, yet the short- 
age of selling power is such, never- 
theless, that there are literally tens 
of thousands of openings for men 
who can qualify in the fundamentals 
of selling. If American manufactur- 
ers can get the selling field prop- 
erly manned there is no way of tell- 
ing what new marks will be set by 
our country’s factories.” 

The sales instruction course was 


prepared by a veteran in the produc- | 


tion of home study plans, and is of 
a type ordinarily sold to students at 


selling, they will start a new, nat- 
ural buying rushthat will strengthen 
the retail setup in every city and 


$30 to $50 when written to order 
and published in editions of several 
thousand. 


| Seeks KTAT License 


Raymond E. Buck, Fort Worth, 
bans attorney, has filed application 
‘ aR , with the Federal Communications 
tising and publications department, | (mission for purchase of the li. 


Appalachian Coals, Inc., Cincinnati, | . 
has returned from a three-months’ | Fenaip S oS Lg: agape 
leave of absence during which he KTAT will remain in possession of 
conducted a public relations cam:| the Southwest Broadcasting Co., and 
ae. for a Michigan utility com: | its headquarters continued in the 
It is reported that Appalachian | —— with no changes in pet 
Coals is organizing for operation | r 

when and if the Guffey coal bill is | 
declared unconstitutional by the Su- | 
preme Court. 


Day in Cincinnati 
for Appalachian 


T. A. Day, manager of the adver- 


Agents Pick Cochran 


| Burt Cochran, McCann-Erickson, 
|Inc., Seattle, has been named chair 
|man of the Washington chapter of 

the American Association of Adver- 
| Boston offices of the promotion de-|tising Agencies. R. P. Milne, Milne 
|partment of Dreier Hotels, New| & Co., Inc., is vice-chairman, and C. 
| York, have been moved to the Little | P. Constantine, Botsford-Constantine 
| Bldg., 80 Boylston St. |& Gardner, secretary-treasurer. 


_ Dreier Offices Move 


etail sales in farm areas 
are now above the 1929-1931 level. 


Over one billion dollars more money has 
been added to rural circulation during the past 
fifteen months. 


One billion, eight hundred million dollars 
additional wealth has been created on farms 
since January, 1935, through 
ket prices of live stock alone. 


increase in mar- 


45,000 more farm homes 
electrical equipment in 1935. 


were wired for 


33% increase was made in 
last year. 


mail order sales 


Sales of farm equipment continue to exceed 
manufacturing capacity. 


$296,231,265.00 have been added to the 
market value of common and preferred 
stocks since January, 1935, for four 
equipment manufacturers selling 
farm trade. 


33% more advertising has been 

invested in the undersigned farm 

papers during the first quarter of 
1936 than during the similar period 
of 1935. 


One-fourth of the nation’s buyers 
live on farms—and to reach these able- 
to-buy families most effectively, put your 
advertising in farm papers. 


ve TYCOON—Oriental potentate, adopted by Time to des- 
ignate a modern money power—defined by Winston as 
the Great Prince. In everyday American, the Big Shot. 


FARM JOURNAL 
PROGRESSIVE FARMER 
SOUTHERN AGRICULTURIST 
PRAIRIE FARMER 


WALLACES’ FARMER & IOWA 
HOMESTEAD 


THE FARMER (St. Paul) 


SUCCESSFUL FARMING 


WISCONSIN AGRICULTURIST 
& FARMER 


THE FARMER-STOCKMAN 
FARM AND RANCH 
THE OHIO FARMER 
MICHIGAN FARMER 


CAPPER’S FARMER 
PENNSYLVANIA FARMER 
INDIANA FARMER’S GUIDE 
PACIFIC N. W. FARM TRIO 
he Washington Farmer, The 


daho Farmer, The Oregoa 
Farmer) 


HOARD’S DAIRYMAN 
KANSAS FARMER (Mail & 
Breeze) 


MISSOURI RURALIST 
CALIFORNIA CULTIVATOR 
MONTANA FARMER 
UTAH FARMER 
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. . fags. The tax stamps must be af-|tax; a tax on lubricating oil sales, 
New Curtis Directors Kentucky Tax fixed by wholesalers or manufactur-|and one cent on soft drinks. Per. 
Cary W. Bok, assistant to the treas- ers. Thus $1,000,000 or so annually|haps the peak of ingenuity was 


IDEA REVIVED 
BY SCHUTTER’ 


——_— 


Indianapolis, Ind., April 30.--Re 
sults were being tabulated today 
trom the local “battle royal’ test 


campaign of Schutter-Johnson 
Candy Corporation, Chicago, asking 
the consumer to choose between the 
one-piece and three-piece Old Nick 
candy bar. 

The contest, a revival of the idea 
used by the Bristol-Myers Company 
in its Ingram’s shaving cream tube 
versus jar campaign several years 
ago, offers cash prizes for the con- 
choice mailed with a 40- 
less “reason why” state 
the factory. 
advertisements in 


sumer’s 
word or 
ment to 

Three 
dianapolis 
weeks and totaling 
used with a supporting radio effort. 


the IJn- 
four 
3.700 lines, were 


News, spread over 


Directing attention to the newspa- 
per advertisement, station breaks 
were used over WIRE the day be- 


fore the insertion, on the day of the 
insertion and the day after. The 
contest closes May 15. The last 
newspaper copy was run April 28. 


A Double Objective 


Company officials outlined a two 
fold purpose for the Indianapolis 
test: to re-stimulate sales in the 
field and as a salesman convincer 


on the public’s choice between the 
single and the three-piece bar. 

The campaign also urged the con- 
sumer to name the dealer in his con- 
test reply. If the dealer is named 
by the winners the dealer is to get 
a corresponding prize. 

Four detail men were placed in 
the territory at the outset of the 
campaign and placed 6,000 boxes of 
the candy in the early weeks for a 
distinct improvement in distribution, 
the company reported. 

In connection with the salesmen- 
convinecer angle, it was pointed out 
that salesmen for the most part fa- 
vored the old one-piece bar but early 


returns showed the choice going 
about five to one in favor of the 
three-piece bar. 

Ruthrauff & Rvan, Ine., is the 


agency and Karl Frederick, account 


executive. 


Appoints Opal 
Earl J. Opal has been appointed 
sales manager of Standard Air Con- 
ditioning, Inc., a division of Ameri- 
can Radiator and Standard Sanitary 
Corporation, New York. He was 
merchandising manager of the air 
conditioning department of General 
Electric Company for four years. 
Newman Forms Agency 
William M. Newman has 
Newman Associates, with office at 
152 W. 42nd St., New York. He was 
for 10 years a partner in the Artwil 
Company. Arthur Kleinwald is in 
charge of copy, and Richard A. Jas- 
per of production. 


formed 


> SRNR ROR EE 
YOUR PRODUCT 
IS KNOWN BY 


THE COMPANY 
IT KEEPS .. .« 


Your product and your premium become 
pretty closely associated in the consumer 
mind, An ‘‘EVEREADY’’ FLASHLIGHT, Used 
as a premium, makes an excellent asso- 
ciation for your product. Its quality is 
KNOWN, it sells by the million on its 
oun, it’s backed by national advertising. 
Write for special trade prices. National 
Carbon Co., P. O. Box 600, Grand Cen- 
tral Station, N. Y. C. (Dept.A5) 


urer, and Bruce Gould, editor of The | 
Home 
directors of 


will be added to state revenues. 


Hits Cigarettes 
and Everything 


Journal, have been 
Curtis Publish- 


Ladies’ 
elected 


Adds Stamp Tax 


ing Co., Philadelphia. They succeed 

L. A. Schuler, A. J. Fernandez and | waren The legislature added a_ retail 

Curtis Bok, the board being reduced | : stamp tax of 13 cents a pint on 

in umber by one. Frankfort, Ky., May 1-—The Ken-| whisky and 25 cents to the former 
i'tucky legislature has overlooked tax of $1.25 a barrel on beer. <A 


none of the old sources of revenue | 


Lubeck Picks Agency personal income tax of 2 to 5 per 


ape - as i 2d a few new "8 cent is expected to bring in $1,500,. 

aacabeinall tie anil late jand has added a few new ones in nt is expected to bring in $1,500 
SS-L, , *” ’ ay ite spare vata sw ave ve) > : : 

ec: Reet os ’ | its search for new avenues to the|o99 4 corporate income tax of 4 

een appointed by Lubeck Brewing | ockethook of the taxpayer Per- , : 

Co., Toledo, O. Newspapers and out- | Dp 100 AEG TSF. |; per cent on net will yield another 

door advertising will be used. jhaps most unique of the measures | ¢) 409,000. Inheritance taxes will 


| passed by the General Assembly is |¢ 


. la cigarette tax which constitutes a| x # ae oe : 
Joins Donahue istrong argument for ten-cent cigar- sence gh Plone a sit 

P. Martin Guzzone has joined Don-| (it og oon aes your Weres. 
ahue Studios, photographic illustra- - The lower house has also ap- 


The tax on ten-cent smokes is one| proved a 3 per cent tax on automo. 
cent, while it is doubled on 15-cent | bile sales; a 10 per cent amusement 


tors, New York, as sales representa- 
tive. 


atten the exchequer to the tune of | 


| 
| 


reached in what is known as a Nat- 
ural gas severance tax, adopted by 
the house. 


Guarantees Mailings 


Doolittle & Co., Chicago direct mai! 
service, have bonded all employes 
handling clients’ postage, and include 
on each invoice a notarized affidavi' 
guaranteeing that letters charged fo) 
have had postage affixed and hav« 
been delivered to the postoffice. 


Agency for Glida 
Glida Corporation of America, New 
York, has appointed A. M. Sneider & 
Co. The Glida products are notion 
and novelty products. 


epee Fike o 
S ieee recs aye ae fae. 
; rr, . | Pe 
fi | i —— teed 
! 
| | Po 
= 
s fad PO 
ee " ie a 
si hoe | ars ; — —— ee — ——— : =—= 
a a a ie 
ef ae : 
. fea.” ae f eS ‘ re se ee biomes. Ny 2S ie ee ba « & ec , 
saad a pos f ia ae cv hy “ae lee i ee pe i eens: ves Wk ° le eae ce meee tape att - ; Se 
; q | E ; oie Bing PE ig re #7 Pky ‘% Be eT es ere ps, ae ns af ie ek He eet 8 ts ; s 
: | \ east ee oe , fo se Kepe™ : , oe dee Toa . nt BR y sah te wy . a : 
aby: Se Ae | Dieta be " Giger eed ae ; Oe Sel gptad Be ok tee, eet ate ee 2 
Bathe 6 og - ud : i, \ : the ba MOP ake? ed. ‘ Me ey Me, es Os oo. ae er : 
ares . 0 mee ae age ne Es, es a a cee Oe ere he ¢ oi ee ee Oe tad tg Op ee ee iy . o oy y, 
baer ; : Be Soest i ore eg = SS ee 4 : + ee ea Eee. sag geet fat ~ 
ee | ; Nag Sei Pr ene ebule e araae OO lee ee a a i cak “os Si tae a MEO 5 es whats ae a . fot 
5 ae a Pere ee Ss dig es ‘ i 4 the ‘t ye 4 v J 3 Fila 7 Di 
ees he ee Pe Age Ree Fe - : Ae Ey lt od : See Arig. ‘ chs <p np Oo * leas Bi 3 . 
os ee b i ae a ewe . : * wie #9 Z Z ¢ ee Saf ee , Wa Ral ay 
oe CE. Re se ; a an si Sn Pa ESS Pose i. =. 
: ea pike 3 eo m hes , ‘Be Pe: 3 % sp 6, de WE 5s nyt mS PS Bae cil 1 ee qj a ; ee 
7 a By aa ee * . Cte ea Ps a ted ete oe a $73 sacen as © 5 : 4 eae 
| y i Sig es gee : PR eS. Et cana a ek toe 3 i ee ¥ 
| 4 gis ; Ei ; e : ie os gy eee SS Ps ae ee send ce ie = 
: RS oe c ch he . “ BP e- * ” ey > Toe ors Rpg a SR oda ‘ tom a 3 Ee va HS a 
Nt rates et OPE. oS Vamgaeti sere 3.” ky Be ae rooehe <a "soo a 
‘ si . i ss ye ae ae i x. a: wee eo : : gle ie — 
: RS Pe i ee : ere” a ae : = BR Rc yd oy ae el as SS te Saet # * a . 
gee eg “4 ) ER me Po aie ce SY gle tee) pee e i" ilar ‘i ie a i gS Npie Ste eG ae ss ae eee ae az 
Bir § aan se «AS ie Poon! oe et ek x ; tee aterm: 3° ae cee aed pa OR oe ce... eee x 
te bs: 8 4 5 pe” ce me o4 ee be ee Oe oh ” Pe hee is pyre. Bi g23 be Eel Ses am x = a 5 wane: Fe ma Bs . ae 
me ‘ Lc as gh a ae so rere © ge meee ey a ee WE Be at X, ME Ne ON Me ee A PUNE O SS og EO ater y oo, Se 
ef } 2 fe pe ig aay wis Sap gees gtiw. He - 4> ba ee eee et a “ge wet og whe a a ai 
ate : 2 gd eee osCigig ee eet ne eS ame ot art ae Se a sileas Re eK ee 
Es : P 5 id i Mp if ee i ; ech kd ee tet 5 Lic OS bbc trate _ = ose 
A ao Mi Ch tie SS wre Bh ge Ee cal “i yee me : x ates ; ee eo ao ee a ae 
s- a & A om eee ee Me en - Ye ¢ o 3 a ad Mes igh Srl Be 3 ape ae ia, Rs 4 1 P35 ma s “a 
Letege rig le ; EE Ch See » ” ‘ 5 ee ae Pe a ae it * eggs tire) SA ES im *.% Rag Mae ae aaa Bes a 
ae PF ici tin i oo iy Coie dia MS His Bag Sa ee os Me | eiae Pants ct 5: hg, earns Se F wee. : + 5, A ee ae - : 
Bean ate 2 Kies i? aod Kiet Le ee * wf os en oe eae) as ; : i 
er. | Bi” EI mt : etek ei hs ee e - ie at an atin: “Sg = es iit” Se bie he Bt oe os eae a le > 
a Sie ee * re ee ee eee Ct gt ait te Da eee : hon te ee a oh Migs FS ayn So ee as a f 
Cia ith #2 ts ‘ “ eee sae i ae Wo Sng oD ee? & i peek at Ue S| pie Se CS Shes eg Le 4s a 
; i 3 f 5 = ae ee le Wg Tey ne ets WOR Citas eae xd eae Met ad dui tae ® oe fe ete é ¢ a. : Lo 
re e nges © ig oe Se pa ee aie ie Oe cab MeL ae y ate ee oo tad ‘i r acih Megnk a ra Win ae FS ee wit eee q ; ; 
I is Rae: A a. ae ack pit Me ae var ze ry ot sce BO ET: aw ics aa si "et De ee a te id pated oan Blin eA <8 poh * Da? a me ’ =, ae ag 
Sead aa it Path 3 COR ST ge ct CU ee, BBs iis PR opie tyes RR at aie abi Nima, : “ 
eee Po Le Cpe yor 8 nh eae —— Yee ne ote whee i. ESE Ness eics: Paes Saks Vie Ol ne oe eee Para , 
4 Br, a ay a 2 Pen, sto oak ry Tek, c Pig EN ent hy REE oon ‘a Ss ee ov Ge 64 ele ‘ s! tsa Tig? Mee foe oe oe oe load ee ing ects. et Dae wt - Pr , ; 
elon F <a # Basses oe —— egal De tape Leh ila i to WEES, oe Ft atte Proditan cae hadiled eS LE: a oe ee se igellp ez. se i os ae noe 
ing ae CS RES eae, ea alte Len tae an aie Fe Boag ip ag Mees eee. Len Tos estan Ana ral ats 4 
ae ; Va de oe alte ME he ed te coe # boa sea eh ae = iat: a ig CIR il ti ee ee . 5 SS 6 Pai ay cone. eg Mey ero gate Sb rare Beg i ee : ; 
ofie Pe: oe : . ‘ at a ae é POS: ieee seo " ts Pond 3 ee as eT ar ee A Ae. a a ee. ee : Ws. se 
% ? | a bk ‘ 7 ae fia * =e ae ne ae ae i . Ke gente et ed Naas 2% t . w aie i Bee < ‘pe ORT Come Pays Be, ae ces f ao 5 a . 
: j “ae {es f ah Sseaeiaget eke a PS re Bit a ee os Da Rr Ree ke gp ee SBE on ltt Sy eS eer ee matt Pee af a peo ef 
Wea: a 2° i é Ret Pe sae Sel ¢ ia om’ BAS OF eet lO een ae rh, etn emia! > ee Sane ag Re ge ee Pe a BS 
a > 3 ee PID cee eRe a: 4 rs re: i 4 the rR F Gos, gue ga” ME al, cores COR wees a . “4 ie Paetig ee. he. ee . 4 
pea eg a ae de Sap ee med 2A gt wee e: Ohgeta ged ee ‘je hae a se one. RE ee, Sear gt LE Nn eRe ie ;  ee os eae ae hey, —- 
Ae meiee - lice oe ge aa on, 1 BETS a oa atta RG Iai oa dea A a re Bg CS aed, Re sen Ree, Wee te Vel eRe ea 
Bee cn os aa ea tay Be Ne ais gre oS Se ee ee ( ae oe ws : oe ot xs : pe ye) Biae evs alll SN get SSeS YT ES : 
J ae ayes 6 ca eee ree. rs é og he Pea RMR Se, . “ pi gt FRE ae ya ee, uel te ea tak ea Se aes ate ae ot cage Gugie pe ie 2 a ee, os 
raed ee is a ant ODS EA alr SPR Ss Me aaa eet rg Dette tae : 
aioe ane. AO fea! Ah a A NE te gn Cee ge ebony Hye ee i Ie Soc gm Be. Ree Geet. 3 Lee Certs mae: Fee a a ae et -. a 
ry Bika “S¢ See = 3 : 7 Sake a Gaia 6 9 "8 ae a ee ye 4 Ee ee re as SNe ene ee gee. ame ae ‘a eee ee wales BS Se * 
; oa ae as ee ae on we fa sna A pt CaN a A By eee eae Se ae on pie ee Fl 
a zu | ' ¥ es é 6 et a, er ie. F PEE Fe 5 i tke Ma eRe "hie Pane Need aes ee Tie eS ‘ rene ‘ie Pie  « ? 
. wee i < £ ne ele | r xe M "2 . 4 eee 4 $ ay : - art P ~ ia “ 
| ry | Ae. . ¢ os, : 3 ee as . ; ee wi ee pea +e 3 : : 
7 : ' | 5 ae eS eer, iv 2 ae ; Be a Se om, ets 23 s he Soe ag ee ‘ 
4 7 Z ai 4 sega reat 5 * . pate Pome + eo ne ee od 2 ik a é . hs Se S vy * -— a * >= 4 
oe . Fae eee ene Pd vee é re ees are a take % oy ee gi eed oa lle 
: “a - = | NE at Riga si j ob! Pie He Fe ee ee pt ica oats a Be a ae ee <r es “Ee } , 
re ? a -_ es ie ‘ Ne: f pee: he © gilt Fake. nia oes er alee aS Ce ee eee 
sie. ; , + Orga i a Rye uk ee iit gM. ) est oe , 2 aoa ek ge et ee % Pe mg *! “ 5 sa Z é 
a Ey a : ey Pies, j eget yng TS 4 ek: AF te a a Paithnits #8 a Hey 2 eee beh wed Sage eer ae ee shee Ss ; w j 
sclera Fa la. RE Se is ER Sle Mei gin FPR gen: ee See a a Tap Se = "a ee a 5 ie pay ee ae oe 
a " oes. prem ; gel Sarit Spare ys * edd ae eres ee Oh ome. iS a ie a3 a es oe % 
Pa: ge eee : ae ; ig + Bete ee Ne y ni RR. & : ee Pa ae a Lg See oy 2 ae eS " x 
4 pei. ae he, 2 Adan Me A isi Sale oe a WE uN . i Mer ak Fis ee sage ite same ee fee ae gga i he a ae om es * 
ee, aie: a } mao ase ete, ce j . Me oT ee rs e 7 Peat’ ‘ ae. 2 - wee eaner ae i, gS i ree — Fe geet rt fae a aes ‘ * oa Ss ee, “ 
eae BE igs fn 5 ee : en eee eS Na Se NM SF gua eta SF acl ois, 5 Fata os as ee ae 7 Seay sa “hy i : Ses € as — os 
aes “ee é i eee ps ie Ta mee Spe a oe tee he pate 4 / i so x - , adres Hes ie sath ; ae 
: e : ‘ a al ; Mee ee 1 Hey gt Peate e g * ; S be aye . Pie Se wer . BS hig Oo ae ; 2 
‘a ORE Es A ities a di ya? “ae al Pe 4. Cee gh ® gh ee — ei 4 ee coat q a a ee # 2 
Bt A | ae Meg Sn 2 bee a2 a es a, eee Fe, aon inet, ee ‘Si se ‘ ee See ge ve a : «2 " ae ag 
"1 is, ; ee bi Me King! 5 ry ae am. as, Pa ig Fae ey Na elles eS cet Cn ae . ie A 3 ‘ Re 6 Pie, = oS 3 
Rs ae i aE PG ilk. Be ao ae an ae, Nig Se 7 ae ee vied ye Mie, oe 
. \ a fe i r ee a er eS Se He ape. rhe ony . r coh ia i i es. oh ee 2 § $Me “ We Meee et ~4 > ot & 
Ye | - ay " ee et Poi , K ES e p b ve 4 : é * heen 4 
4 i os | ‘ tn LF we pete Be eee i a : oat ; a, ae L 3 9 ee : ve Jee me” fo’ “g oe — = ; 
be a ee, ev Pe OIE oS alla RS ane Cn ae sii St) Sg, went oe 
See oe: Be hi Parmae aa ee ee Ba ey , eel fle ya e: ? rs =. —_— i — ee eet he Ue 
Be oo. ORS eye A We egal Tag, 2 AE PN te rE vem i eae ae oe eee. 7 — . - Page bes a ‘ 
fh es.) ae PE eee oe OE... eg eo Aes ee ee ee es ek ee ee | I J ; 
+9 ¥ ‘= a aes oe ae ; zee aes oo Set rar eae fa ga tiene. eS ee eee Pi Oe 0 cee me ‘ deok  ee. 4% & 
ah 7 an Beg meet, i sp oe ee a Res ee 43 nat ie i aaa ee Ogee 3 ‘acid ia a aa eae Ee, = - ; a taf re |  F: J . “3 
PS aaa * Be Sass a ogre Cee tere ss eens tye oid RAE Fo 2 git patna a atte F RK Ce eg = 
is Lia: oe ae eae 56 is rte hha ANS Pree Py it ae 4 “ai Sy area ma — . tT Paws : ; 
i = , girs Meares 3 ey | eg Cs ates a tae ee ib Rie ie — Te ky oe le . - 
* hs ae rk % we F 2 ie _ z a} - peee ie . Ee et 5 eR at ee.” % ¥ Sig Me ee aie ee ean et ae ia 
= ‘ ~ t ti, pe? Pi ae re oe vi. ae ES ie ae Re NE aa ne Pk'S cog re ny ee a i 
: a ae } 9 pee FF se d NE fae Ba ec et ci —e fg a : ai % etter oe aa aa ee rf = Ge. 
cas. ae | — “ oe ae Bs gi Se ree | cet eee a a ete Meee FP" ee |. an opt Oi : 
. ee Ee ee ni ae: Be ) : : Pee : ue eer’, a wy = POT ty eR Ben TRS a. ~ 78, eS 58 SD iene 
a id ef Fst ara Meu 3 aie, EP Re eg bi REE eg 1 SO = ol of one 
ee : « . we af . oo we wis p £ , ty ae aids oo: ¢ r 9 Ser 
enti s ; « ‘ % ™ af MS yor € ; ; ee nae aE Se ” 
i) he : by eer: a me if ate Pte cee a wt “ype Se i x aia 
ene oq —_—_—_—_—_—_—__ aa’ ar. i te “He ‘oft OEE fel _ yo 7 OR id taortt: © oe? s “Te CA a OT eins - - R Bai 
ie me x 4 " ‘, Rs a ‘te ie ae . oN ic pe AE ee se sae eM en oe a a "eet == 
1 ; | ‘ ie hie? ae :, , aay f oe ‘ Cae ae ue * be aah ‘ er a OU pee Ping, > yf wy / 
ae ’ ae ee ee Tee | Behe ae Pees his hte Sank i lat ate? mF HE. ths. Sate We GORE. SER bee ore 
: oe an ae eC, Mette ot x ie te fae s Ses i Ml eet, ae : 
bai *, Be 4 me ice he iy TUE ak de la ete aera or, Fes. A, oe 9 ee — in r ; 
, eh. .- " a. 4 ye ‘ts Ved yt Mee — f i ‘ i fi! Eas a ron Gee ee mt a ; 
- tacit) eee oe : Se yp Re EO 
ee ee | evel ot, es anes pre: a aie <€ i ty, : Sein Beate] Eke : ns a: tte a <3 ? —- 
inset . aes ™, he ae . ; Ee es, oe eee My ‘ z f ~ ytd’ ee ae, =, ER oF es 
ee os 7 : m) a, wi 2 t eas 4 fe ne ee ~ 3 eS > : e gee ee = Pen. Se White Fo We Qlargl aay Mi ae tee a ie rer See Poa te Piro E , 
rar a dae oe ere oe A et: hee :—_ at ce, Mgr sexy ey 2 Vey a2 ae ae ms sere 3 fag ON ae Ee en 
- 3 mi ~ nee Hees i ost eo : 3 4 i, sa hex wide Sore oF eee thy oo te ee te, as ‘ eK se 3 me; 
| Ree ya + ‘ aah, ¥ CS ae ae ex i RN a Bi a" om oe il age? Peet 8 ha] A” 2 u P Se 5 SR 4 gee es Phy bate: ee j en “ Ro “e mn . 
| cs ah iad Seas ee ee eer : pe hS Die, Se pine fe Zee te ae 
ey Basen ‘ ok? is? a). Noe we Se a ee ig i a ee ‘ SET os oe a on 
a ae Bett Pe Sie oie Nis Me ue a ee oe ade Phe . ¥ 
oo ae tie hele Sgr, ea od ome Kutt ee oe ed ‘a , ie PS” igs Ek omen ee Te. 
Ps = tee. ” Pig a ae Ee a Fe ge Sen et tds k : a 2 3 ‘ * =n FERS st s — ‘ 7 . 
“ ‘ EN. , eg, ORS. US a AS ; Ce a ey Be Str, on, oy 
f ae e eee USE AE 3 oad ogi were Wi aus SL ae ae Sigh pages og ae . a 
ror a ; a } Fe ls ‘ ‘ ’ “ \ eee : . ee af Fa ee any ; Bh ieee f a \ i. 
oy a see 5 . AY ok Se a 3 * Yee Fe : 5 eee # ° 
a wee : - R. ~ : oN ore aE pr ea ag ait . i Ae tte fee ae ¥ 3. Se 
oe a scar Ya : ; « Mae eg ne hot ag Ee ae ; : ec a ee pe 4 
i oa a) é ns oe ae OD 5 Sagres oe Bits eee 
= = an | a i ; ‘ : i: Se, = ae a J nh ET j 3 
a eae ace: 3 bh: Zhe) eee ; Peat yh ke 
isi ‘ae cal a t es tee are 1 es ‘ * ee. «| 5 -. ae : 7 te ie, Virsa fy . Me ra 
ae TATE: nie hy ‘. ie  * ont? de : . ei * Detag™. sete. z te ‘ 
: : tar | i tes ae a. a : ‘ med, Lee bi a Digit’ 
ae _ : gy lh, : La eh ag ae. oo 
BS BS | 7 ¢ a i” = : Ba. 2 « *S ee ee gi. oper vk ws 
si = uN | ad ag a oy Ga os ‘ ci ead "a = Sree 6 ae a ‘ > 
si foe | a ve “€ Ss \ 3 a grat, Weiss a Ge ee em a 
ve | a *y J ae % ‘ ‘ _ ve ot tS oe on TO. *g 
Riz 3 Fi i é. e *e Pox 4 pr re a PS a pe ° 
c: hadie Ry } ae ua ho wh ia Al a 2 of gts ; a pea ae yl, RES, Gee y - @ Pome 
ee - Bo pe eee he tg ek ee fe ee ee ye ee Re a ac 
3 The ts : Bs .% bss ‘ oo Cy oe { iv See ties LS LAO hy ™ 
: rag ne oe ee ohn Oe be am cs es 5 bas a SE le SI art an ; S Waal g 
ney Be ah ee “ sty pis gee ae a fe © ate mat ee. oe eee: hae ee we 6 Dla o > ae 
] Gt lah Pa gs ie re ~ e ae sen, F FPS Ma SL te ok! ei ae fat tyr eee ‘. co 
5 vie oe Perks. 3 Nees es iS Mates. Cy eye eee Bee ol a a a, 
ss a oe . a met a eet bid di Sax ps oh vk PR cs * “ * es : ee ase Fara Su  iigitth ets bash be : eA. ed A 
ae, Be oe: Vn Shea ae a 24 eae ee ig ga Ba a , Bee ee Sad es ae ; ¥; ne =. <e z a 
ae ae. ters + tes Fe ee Be Fs bettie es Sabet ta Ni. Sy ne i PR oe ae eS eat : ye ws > = t 
bai: 3 4 ot he Na a EN eg , or i 4 te ay = ; an # ae , es a Pe set Sar Bi 5 Sal aaa : oo i wee jee, ves has 
Se aa J hie ley hae wre % BAe cae Pee “ ; se Py, ‘ AA) Gk re Cr Fae, _ a. cae Oe . 
ee AS gh eames ee te ON 
aA ; ee a5 por Fae ek . aan Se PAP ti oe Ses ‘ea i : ee at ee Py aed he Oe Pod ta » : 
a . rte sal ts Kb ea eS A be a ae se eine ae peer Pe FI, pnt tf a sg’ ~ = Boe 
eo ee Pe it Bee, ae he piglets >, ae . i 2 as” aay : ee, 8. Ei ~y Bx ee bet 2 a s . : es ou ee eo: Feet 2 “Pee 
ae Rea : oF .s en? ye PA at get aa! TS at ies . po PS 4 om ae rte P . " ~ es ‘ “¢ a4 Pak bb _ = he i : eee: “ aes Aga ’ ¥ Si 
oo: ce Sages ; singh Ege -: ae ~ 3 a? am se eye? a gle IG ae ok in ; i cage - fee Ss s ki a 4 
Sp te Oy. RE Ne ght fe egy ede Might ob tee av - baat We ge ee x ‘ ee eres Re é x 4 * * hat ie. Ses : ess 
aoe a re ob kee fk ess ot are ig a Wie ko ib. 2 .% P Vga aS coe Sy ae Se ae ia 
‘ar = il“. aa RO germ 9 og ag? Nae. Oe ae ; 2.) Sees 2S 
oe po Fay vor e Fs So ae . A ios fe oe % y es ae Pee a a e” eae aa HDF * ie P ee Fw, ¥ hk ne eae : oe , ~ on i ‘, os 
as Orc i i ge 2 he act ae se ee Po ahs | Oat Bee 2: rg 34 ‘ ‘ E ed Sys ag ct : , ai ee es Yes ~ ee Ee 
Tse q . d ut aes TA A F ae a sy J . i ey Am * Ben ‘ be Kons 2 Pes Sa» aan : Sa oN, . 
a we ON are ee Rie ik Fa Se, ae 2 eng te ail ae ? ’ & o aa i , % is sat ae . . e ae a oe ae en . ORS ae : ’ i 
a oe EE SS ae «SE RR AT oy § | Ge 8 ng Se ae! ce ae 4 
gt a ' aan gee ee bo ae Pe ae 3 a a ef ee i “4, £4 ig : 7 ‘ = a we. = * oa L* ne car : cS ay ee _—__~ waaay 
uae | ai get Cake ik at tag eS ge Ba ae En epee | 7 ._ ae Ae a he — oo i, oe eabeg OR Re: 1 AF BE & : fe 
c avy . Wx a ae OS Rae + eC é tgp ,; 8 Oo zi 4 : i ee : é be sf Teta fe, Sard 9 ef 
Sf oa ioe par ‘a . TL Ck OO Oe oe Se ot POE, gig oe see 7 a he i me << eee. a , : : Pk ee i, Bot Be ae a >» ta 
A “ge one Pie Oia a Nios ae ae. ore o Were Se aS er Ee Ray Gy » : BY & " % ; Be See ie sake Ni ee Bs kc oe Vis at es 
me ie PE PET ae oat I roa MS Ue Ug Rn RS So ee oe a : i eat a : ce : a re se ee _ bs os wee 3 aon 
<a Oi bee ag OE ol ee ae hig Soe 2 a 0°. ano” ae ig Nate AO a’ ot ee 
ah, a nn 5 Rye Te OES, i é ee ke ea oS ey ae haere © ee ‘~e # ae : ees", cp a. 2 2 “a 
Se ee ORES ee ite a » : : =f Steak Se ey <i fie i aks : eee: ‘i . . ae Te Ae ae BS oy "a 
‘) =n 7 + oe s- Le uae ; he Wee Aten roe Co te ag | ; hig vee Ys “ig * NG Py. ° ei ee Pm ee ae! . ee 4. Ce eae ee fF ee os ; 
om es hia i es Piibe . pA Sia ee “s 24 Ms; ‘a - # suse Pee > ie Seg + oe’ 5a > ry . a ‘ S Vx ie "% - Sa es . “as 
= jae \ é : et oe eT oe en le 7 ‘ . Se ge. eee ee ieee ad a 8 a dein’. eee anal game . te” trig oa ae te aie Ie: . — ‘a 
ae * iY .) \ ee ee eee ee NS ¥ oe ees a ir is at . eee ee ae oe 2 Er a. ins * es es ° bp te a 45, Sa a. ae ac te Yo ee ee po 
) : y ae 2 Ae ERS YS TOR MS bo ee ee i Py, Bee OL ee re ony hi ae ' 
ie a fsx 4 Bl = Si bee wets "| J pe » eae FP) Si ‘at oo «See Pe . fe 4 5 Bn Se , — oT ee ¥ 
ga aa ety ee ~ lik Got 8 od go ae + ale a op ea k cae ae r f 2 ’ a is ws aa ee 
Mele, 5 es. C ¢ = ‘i it id RS Sica 8 ee Tg % a - - 4 
& ip a A fs <I 5 ee x s ¥ 3 ‘ ees , : ' + 
* h ek: ee “ \ rae ie ‘ eg sf Pw a at f : § y Le 4. wet. - a : 
: 2a . oN ig see Lt ke Bes * , ts He f ahr :* <a Ko OS * ere... — 
"ee Ey . BN ee Sa ‘ Fs pak x SS a ee ee id) af, ns si je : ., io “ee . 
iy eee a = +5 . iS ee e Bes toe ae, “ee < Pe ay gi Meas. > = : r a iin’: é | 
i ae ee a ‘i nia See lage? , - 5 ‘4: oot oan 
em G Sake. a ae eee ee ox 8 PRESS eS a ‘Seer ey. , ates s See ° 
ne : a bac r ¥ 3 bes ‘iy i aS a Sete 4 ee ae : oa 2 eae HS E* F ? 
ae ee > . i ag. Re a ae nae ’ : aa a “Sing 3 ; . 
a ke « Peg Sas Fp a ee Cae ee Ast * ORR 9 Lg gr ® * re a 
Fle ty ge RE i ae g: er eee St Se a 3 ag e _ : a eat rae 
#2 = | pea ee Ee ee 2 Ee ea 2 mer ett Pd 7s —— 
2 2 Se let ae a ae ; j cf ‘ a ’ . | 
i —. li ea << ae a Waar as Timi 7 ‘ 3 ‘ 7 Sate 
a Ba) Ss a ee Sei e eres : ; ~% be ; ae F _ 
ae ia ie re : ae ae Po 4 ES H&A hs : re & } ne hae oe 
Nie Soma ae by PR 24, he by — ee ued ee Mca Sl ¥ ee i Oe Sgt Oe: ae ‘— i la a © 
re een We eee oe Oey or “4 oe. 3 4 ue a ee es whe . + “5 Oe on cy 4 # got <i.* 4 ‘9 io ge , 4 a . ard > P = ; 
: sie” 7-3 re. ae PHS nee “" Te "ae BP OE IRE 5.9 ¢ Pi ohare os 8 te Gee Ss en eee oe gt Sa Os, iM ES ee ad eee ae , am = -! ™ 
aCe 3s yf ee a rere Po SP ta Bee. ge oe PR ae ee a I 5 ae yes ; me ye ag i = ® ’ 
Fi Wcicg ha eat | ee Lily si gf PPO” tees | eo A ee ite rik ey as A ox” , eee ER FL ‘ ~ &® "es ee . 4 
a e te 8 Cees 4 mS 3 Ee , et i ee oe et 8 ad Se « a ; - ’ 
: ’ _e a te = ea a, & : : he ee Ns Ras cis < 
fs a eee hes i ec, OS ate es : ; y 4 . in na es ; ¥ 4 ee et see, : : - . 
Rea (Rab Sd te ee Sn ed ~ eae a ee eee pan) <. er," & Bt ee it a ae oe ee ee a #- tf Mes ae c. : , 5 ke iS > 
es ae ee a rae a ere CMe SE tan, Se oe game 3 A CE Or ae OE. ie pe , fr ae ¥ » 2 
' at OS RI Fe. Oe A ele: ge iy Sy Pagers a Ee wt : * gous | ee i . 
Fe ie ee Sa 
a Seales Fi ats 
a eats og Ree s 
4 ~ ms et is 
Be Se eee , 
Sob Ba fi i wed 4 ’ : é J Ticy eee 
ve 4 be . / ; a g , : pl . ; 5 te . ey PRROAS Ee eae abot - m A Arie si Pale ee Sh 
pot : s ina PB ees ee ae ote op) as Sef ie de te pod me a oh been A 
ifs ote LA” F aed + oe . ree ¢ fr. ‘ Sears WSS nse SBN 32 / me sear a4 cA i or Fe ny Ue 5 ame ee Carp uae 1 o% Ree te ee = rw 
‘ Sitges —— a ee a” ‘ ater sa. Reet ee te ae se he ee Vind, ke ee [ALS ee a oe, 8 
— = —T es ST ee rt ath deer 


. 


May 4, 1936 


ADVERTISING AGE 


Right to Soap 
‘Alternative’ 
to Lever Bros. 


London, England, April 27.—Lever 
Brothers have acquired world mar- 
eting rights to a soap 
rive,” F. D’Arecy Cooper, chairman, 
nnounced at the annual stockhold- 

s’ meeting here. The agreement 
vas concluded with I. G. Farben- 
idustrie, the German 
ombine. Research is 
pushed preliminary 
keting of the new commodity. 

Mr. D’Arecy also announced that 
the new vegetable shortening 


now 


to active mar- 


Spry, 


“alterna- | 


é | 
chemical | 
being | 


|recently introduced here and in the 
| United States, will shortly make its 
| bow in Canada, where it will also 
be manufactured. 


Profit at Peak 


Stockholders heard the cheering 
news that Lever Brothers’ profits 
reached an all-time peak in 1935. Mr. 
D’Arcy pointed out that a substan- 
tial contributor to this happy result 
was Lifebuoy toilet soap, the “B. 

”" theme of which has caused con- 
| siderable criticism in England. 

Trading profit in 1935 was 7,585,- 
000 pounds—648,312 above the previ- 
ous high year of 193 

About two-thirds of the 
;came from soap, the 
from ancillary businesses, 
oil mills, board mills, 


profit 
remainder 

including 
raw materials, 


the canning trade, and interests in 
whaling, fishing, fish shops, and ice 
cream. About two-thirds of the 
profit is made in Britain and one- 
third on the Continent and overseas. 


WBT to Remodel 


Radio station WBT, Charlotte, N.C., 
will spend $75,000 to remodel its stu- 
dios in the Wilder Building, W. A. 
Schudt, Jr., manager, announced. 
The station will occupy the sixth 
floor. 


County Picks Agency 


Berkshire Hills Conference, Pitts- 
field, Mass., has appointed Craven & 
Hendrick to conduct this season's ad- 
vertising for Berkshire County. 
Newspapers and magazines will be 
used. 
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BAKERY SHOP IS OPEN FOR BUSINESS 
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How the play bakery looks when set up. 


PLAY BAKERIES 
FOR CHILDREN 


New Pillsbury Idea 


Minneapolis, Minn., April 30.—En- 


same time familiarizing tomorrow's 
housekeepers with every phase of 
bakery operation, Pillsbury Flour 
Mills Company will offer a “play bak- 
ery” to children in its May advertis- 
ing and continuing to Oct. 15. 

Announcement copy will appear on 
the back cover of the Saturday Eve- 
ning Post of May 9. The offer will 
also be featured over 31 NBC stations 
in the commercials of ‘‘Today’s Chil- 
dren,” Pillsbury’s daytime radio pro- 
gram. 

American Bakers’ Association, 
which is regulating bakery advertis- 
ing, with special reference to pre- 
miums, through a special committee, 
has given its approval to the “play 
bakery” idea, in view of the fact that 
Pillsbury itself will undertake dis- 
tribution. A die-cut book which en- 
ables children to set up the bakeries 
will be sent direct on receipt of ten 
cents in coin and a wrapper or label 
from any loaf of bread, whether or 
not baked with Pillsbury flour. Bak- 
ers’ and grocers’ participation will 
be confined to use of display ma- 
terial. 


Basis for Approval 


The American Baker's Association 
said the plan is approved because it 
benefits impartially all classes of 
bakers, is essentially educational, 
and should provide an 
and widespread increase in the 
sales of bakers’ bread. 


describing the “Romance of Baking,” 
and a “Step-by-Step Story of Bak- 
ing.’ The set is made up of 56 dif- 
ferent pieces, with complete instruc- 
tions for assembling. With it, boys 
and girls can play wholesale baker, 
retail baker, or house-to-house baker, 
thus gaining a definite idea of the 
role played by each. Even customers 
are provided. No cutting or pasting 
is required to set up the shop. 

The plan was conceived by Hutch- 
inson Advertising Company. The 
play bakery was designed and pro- 
duced by the American Advertising 
& Research Corporation, Chicago. 


Simon, Gwynn Form 


Milton Simon and N. S&S. 
formerly of station WMC, Memphis, 
Tenn., have formed Simon and 
Gwynn, Inc., a new agency. 

Mr. Gwynn was in the national ad- 
vertising department of the Commer- 
cial Appeal before joining WMC. 


Collins Transterved 


Ed Collins has been 
from the Chicago office of Lord & 
Thomas to the service department of 
the Dayton office. 


Gwynn, 


TO BE OFFERED 


Bakers’ Association Approves 


| struction of homes or 
| finished dwelling. 
interest of | 


immediate | 


Each play bakery includes a folder | 


New Memphis Agency 


transferred | 


Pool Heads 


New Division 
of Colortype 


Chicago, April 28—Emphasizing 


the rapid revival of the residential 
building industry, American Color- 
type Company, Chicago and New 


home ma 
merchandis- 
manufacturers ot 
every product which enters into con- 
is used in the 


York, has created a new 
terials division to give 


Heading the new division is Ed- 
ward A. Pool, widely known in print- 
ing and advertising circles as an ex- 
pert on promotion problems of the 


building industry. Mr. Pool an- 
nounced that American Colortype 
Company has concluded an arrange- 


ment with F. W. Dodge Corporation 
whereby it will produce catalogs to 
be used in the latter’s Home Owner's 
| Catalogs, project under direction of 
F. Bruce Forward. 

“In no other branch of advertis- 
ing,’”” commented Mr. Pool, “is faith- 
ful reproduction so essential as in 
promotion of building materials, fur- 
niture or home furnishings, where 
color and texture are all-important.” 

American Colortype Company, pio- 
neer in reproduction of color, is 
launching an intensive survey to 
bring its store of information up to 
the minute. It will study channels 
of distribution for all products in the 
building and home furnishing field, 
among other activities. 


. . 
Robinson in Panama 

Thomas A. Robinson, formerly of 
Boston, Mass., has been appointed 
public relations assistant on the staff 
of Col. Julian Schley, governor of 
Panama Canal Zone. Mr. Robinson 
was formerly with the New York 
Times. 


Ommerle Joins CBS 


Harry G. Ommerle today joins Co- 
lumbia Broadcasting System as as- 
sistant director of program service. 
|'He was formerly assistant director 
of N. W. Ayer & Son’s radio depart- 
ment. 


wens SEND FOR THIS 
a BOOK 


Constructive 
Informative 
- Sepang A ILlus- 


trated. Your request will bring | 
: only the book —no salesman. . 


PORCELAIN ENAMEL INSTITUTE 


I 612 No. Michigan Ave., Chicago 
| 1 Send me your free book on Porcelain 

j Enameled Signs. 
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Advertising and the American 
System 


In some of his recent speeches | 
President Roosevelt seems to depre- | 
cate the efforts of industry to make 
things better and cheaper, and to 
look rather to government control 
of hours and years of labor, to con- 
trol of production and prices, and 
to social legislation to make this a 
better country in which to live. 

The American system as we have 
known it heretofore has emphasized 
consistently improved industrial fa- 
cilities as a means of reducing the 
costs of the things the people must 
have. Improvement in product and 
reduction in price have been the re- 
sults and the accompaniment of 
active competitive effort, with rela- 
tively little interference from gov- 
ernment sources. In the play of com- 
petition advertising has been an im-| 
portant factor. 

Artificially raising the price level 
of commodities, and insisting on a 
commensurate increase in wages, as 
the President suggests, is one way 


to produce the appearance of pros- 
perity, though actually the position 
of the worker is not improved, if 
real wages are not increased. And, 


since wages tend to lag behind | 
prices, and, since consumers who 
are not wage-earners cannot in.-| 
crease their incomes in proportion 
to price increases, high prices alone 
do not seem to be the answer to the 
problem of creating prosperity. 

On the other hand, truly efficient | 


industry reduces costs and increases 
production, thus putting more goods 
within the reach of more consumers. 
And in the process of making itself 
more efficient, it is enabled to pay 
higher wages, and to earn profits 
which are distributed to its stock- 
holders. It is the combination of all 
of these things, as the result of con- 
stantly industrial _ effi- 
ciency, which can create genuine 
prosperity, through a wider distribu- 
tion both of goods and purchasing 
power. The opportunity to do so is, 
as we see it, the chief characteristic 
of the American competitive system. 

“People go up in this country,” 
says the Saturday Evening Post, “as 
things go down. The standard of 
living increases as the cost of the 
products of industry decreases. Busi- 
nesses grow greater as their prices 
grow smaller.” 

Advertising 


increased 


which enlarges the 
market by increasing interest in the 
product among many possible users 
operates the pump of demand which 
enables the production machine to 
continue functioning at high speed 
and efficiency. The combination of 


; ie . 
|}mass production, mass distribution 


and mass advertising sets the stage 
for industrial efficiency which en- 
ables intelligent management to di- 
vide the profits of industry among 
workers, consumers and sharehold- 
ers, to the benefit of all. 


Co-operative Advertising 
Regulation 


Don U. Bridge, advertising § di- | 
rector of the New York Times, told | 
the American Newspaper Publish. | 
ers’ Association at its convention in| 
New York last week that voluntary, | 
co-operative censorship of national | 
advertising copy by newspapers will 
not only benefit the public, but also 
advertisers and publishers as well 
His talk was reported in the April | 
27 issue of Apvertristnc AcE, but it! 
was so important and stated the) 
facts regarding advertising regula- 
tion so effectively that we are again 
calling attention to it here. 

The newspapers have found that 
they can regulate retail copy. (Inci- 
dentally, we believe that “regula 


tion” rather than “censorship” of | 


advertising should be discussed; 


constructive criticism which will 
suggest desirable and acceptable 
substitutes for the copy complained 
of. 

“Failure of media to adopt vol 
untary regulation of advertising is 
openly inviting government reguia- 
tion,”’ said Mr. Bridge, seconding the 
argument presented many times in 
these columns during the past few 
years. The job must be done, and 
it is simply a question as to who 
will do it—the owners of the media 
or Uncle Sam. And if government 
censorship is instituted because the 
media fail to assume their natural 
responsibility, the public, the adver. 
tisers and the publications will all 
suffer to some extent. 

The newspapers are in a strategie 


censorship has a bad sound to many | position to lead the fight for control 


ears.) 


tion of objectionable national convy, 
not by killing the advertising, but bv 


Now they can proceed, Mr. | 
Bridge pointed out, to the elimina- 


of objectionable advertising copy. We 
hope that they will promptly endorse 
and adopt Mr. Bridge’s recommenda- 
tions. 


ANOTHER ADVERTISING TRIUMPH 
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MRS. JAYS 


—The Country Gentleman 


"Now this is where | bake my famous home-cooked pies." 


Voice of the Advertiser 


Dayton Gets Games 
of Cincinnati Reds 
To the Editor: I was very much 
interested in the baseball story in 
your April 13 issue, but noticed that 
WSAI was the only station listed as 
carrying the Cincinnati Reds. WHIO 
will be carrying the Reds’ games this 
season under sponsorship of Socony- 
Vacuum. 


Telephone calls and fan mail indi- 
cate a lively interest in the broad- 
casts. This is the first season major 
league baseball has been available in 
this territory. 

Speaking of baseball—last year we 
inaugurated the first broadcasts of 
the Dayton Ducks’ games at home 
and on the road. They were so suc- 
cessful that the local club decided 
too many fans were staying home to 
listen to the games and requested 
that we discontinue the broadcasts. 
Perhaps, this year, with the Cincin- 
nati Reds’ games as a precedent, the 
local club will change its decision. 


J. L. REINSCH, 
Manager, WHIO, Dayton, O. 


Editor’s note: As a result of pro- 
tests of minor league clubs, Baseball 
Commissioner Landis has ordered all 
clubs from making “any _ fur- 
ther commitments for broadcasting 
games.” 

An interesting test is being made 
in New York, where General Mills 
is sponsoring play-by-play broadcasts 
of road games of the Giants, Yan- 
kees and Dodgers over WMCA. Home 
games will not be broadcast. By this 
plan, the sponsor and station expect 
to show that broadcasts help, rather 
than hurt attendance. 


7, FF © 


Howdy Voters 


To the Editor: In view of your 
broadcast on political advertising, 
you might be interested in political 
copy trom the Union-Republican, 
Albia, Iowa, in which one Cyrus Hall 
announced his candidacy in these 
ringing words: 

“My many friends have not solic- 
ited me much to be a candidate for 
member of Monroe County Board of 
Supervisors for the term beginning 
Jan, 2, 1937, but I reckon I'll run 
anyway. Same old platform.” 

JOHN CANNING, JR, 
Standard Oil Company, of 
Indiana, Chicago. 
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Pleasant Moment 


To the Editor: It was as pleasant 
as meeting a friend unexpectedly to 
hear your mention of our Advertis- 
ing Federation convention on your 
weekly broadcast last Saturday. Our 
general manager, Earle Pearson, 
tells me you will have more to say 
about the Boston convention during 
the next few weeks. 

This is all greatly appreciated, and 
if we can secure co-operation of this 
type generally the meeting in Boston 


tion-planners and indeed be the “big- 
gest and best.” 
Victor Martin, 
Secretary, Advertising Federation 
of America, New York. 
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Reporter Struck Out, 
Says Agency Executive 

To the Editor: Your baseball story 
scrambled some of the oil companies. 
Here are the facts: 

The White Star division of Socony- 
Vacuum Oil Company will broadcast, 
play by play, all baseball games of 
the Detroit Tigers, Cincinnati Reds 
and the Columbus American Associa- 
tion team. It will broadcast on al- 
ternate days games of the Cleveland 
Indians. General Mills will broad- 
cast the Cleveland games on days 
when Socony-Vacuum does not. 

Games of the Syracuse Chiefs will 
be broadcast over WSYR on alter- 
nate days by Socony-Vacuum Oil 
Company and General Mills. 

The home games of the Boston 
Red Sox and Boston Bees will be 
broadcast through Boston Station 
WNAC and the Yankee Network on 
alternate days by Socony-Vacuum Oil 
Company and General Mills. Home 
games of the St. Louis Cardinals and 
Browns will be broadcast over KWK 
on the same basis. 

FRANK R. GRIFFIN, 
J. Stirling Getchell, Inc., 
New York. 
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Made the Deadlines 


To the Editor: Copy Cub recently 
remarked: ‘Looks as if advertising 
men just can’t take it. Newspapers 
in the flooded areas all managed to 
continue publishing, but most of the 
scheduled advertising copy was spur- 
los versenkt.” 

What agency man was Copy Cub 
referring to? 

About the only thing we got be- 
hind in was reading ADVERTISING 
AGE. Otherwise, you would have 
heard from us much sooner. 

Yours ‘till the Ohio flows East into 
the Atlantic. 

Rosert E. Grove, 
Vice-Pres., Ketchum, Mac Leod 
& Grove, Pittsburgh. 
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When Only Slackers 
Refused to Sign 


To the Editor: The current dis- 
cussion of publishers who have run 
advertising of World Peaceways, 
Ine., without charge, reminds me of 
some advertising 18 years ago that 
was paid for. I think the plan was 
sponsored by the National Associa- 
tion of Business Publishers (they'll 
correct me if I’m wrong) and it in- 
volved each trade magazine drum- 
ming up a special section of full 
page advertisements for the Third 
Liberty Loan, which happened to be 
the pure white flame at the moment. 

Suggested copy, and free electros 
were provided by the Association, 


should fulfill the hope of all conven- | but it was particularly stipulated 


‘ 


that no publisher might sell space in 
the scheme for less than regular card 
rates. 

The star speaker at the meeting at 
which the plan was presented was a 
little feller, who might not have 
been of much use with a bayonet, a 
belly-full of cold beans and a shirt 
tull of lice, but he was a humdinger 
in demanding that solicitors of the 
various papers get the full advertis- 
ing rate. 

I remember the fist on the table, 
and the slow rise to his full height 
of five-foot-four, as he snarled, “Over 
the Top, boys—” (pause)—‘‘and give 
‘em HELL-L-L!” 

The boys did, too, as I recall (an 
advertiser couldn’t very well say 
No) and quite a lot of extra space 
was sold that month to help the War 
to End War. 

E. F. HUBBARD, 


2565 Marion Avenue, 
New York. 
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Direct Mail Leader 


Favors Regulation 

To the Editor: I am in hearty 
sympathy with your recent editorial 
on regulation of advertising and the 
views expressed before the news- 
paper publishers in New York by 
Don Bridge. 

On several occasions, as president 
of the Direct Mail Advertising As- 
sociation, I have appealed to the 
membership not only for self-regula- 
tion of their own advertising but for 
their help in eliminating from the 
mail, if possible, any questionable or 
nefarious advertising. I have pro- 
posed that they bring to the atten- 
tion of the association any cases 
they consider questionable, and we 
have ,on several occasions this year 
brought to the attention of the post 
office mail advertisers that we 
thought needed looking into. I have 
before me a letter, dated March 12. 
from the executive manager of the 
association to the Third Assistant 
Post Master General, giving him 
some details of a case of mail ad 
vertising brought to our attention by 
one of our members. 

Direct mail, so far as censorship is 
concerned, is rather peculiar. It 
might be said first that it has not 
the censorship that exists in maga- 
zine, newspaper, radio, and outdoor. 
There is no publisher to refuse tu 
publish. Anyone who observes pos- 
tal regulations so far as the envelope 
is concerned can get stuff into the 
mails. On the other hand, we do have 
more government regulation  be- 
cause, after you get stuff into the 
mails, if it should be proved your 
purpose is fraudulent, you’ spend 
some time as a “guest” of Uncle 
Sam. 

This threat, however, has not al- 
ways served to keep the mails clear 
of some very questionable stuff, and 
I am in hopes that we can go far in 
our self-regulation on this medium. 
Being a user of direct advertising, I 
recognize that if mail advertising 
should ever be considered by the 
public as generally questionable, the 
use of it by legitimate advertisers 
would be impaired. 

You will be interested in knowing 
that at the Direct Mail Departmental 
scheduled for the Advertising Fed- 
eration Convention in June, I expect, 
as Chairman, to talk briefly but, I 
hope, potently on this subject. We 
have also scheduled two talks along 
this line, one by a well known con- 
tributor to advertising magazines: 
the other by an assistant solicitor ot 
the Post Office Department. 


J. S. Roperts, 
Atlanta, Ga. 
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Strangers 

To the Editor: “Styled for the 
Smart American Scene,” says Olds- 
mobile. 

What American scene does the 
company mean? A woman parking 
on the wrong side of the street isn't 
necessarily American, I hope. It 
couldn’t be that the copy writer and 
photographer were out of sorts. 

Pardon me, the license plate i‘ 
American. 

CuHetr CRANK, 
President, Chet Crank, Inc.. 
Los Angeles. 
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... there is no longer any 


reason why a monthly 
magazine need contain 
stale news or no news... 


/ 


ARTHUR H. JENKINS, Editor 
FARM JOURNAL 


O longer do Farm Journal editors find them- 


James M. Beck’s sudden death, also on Monday and 
the story of the Knox-Borah Illinois Primary fight 
on Tuesday. 


selves “on the press” when changing conditions 


make a carefully planned article obsolete ... nor 
need they try to guess four weeks in advance what 
is likely to be timely. They write knowing that 
what they write will be delivered while it is fresh. 


The increased opportunity for service to readers, 
which our new speed schedule affords, has been 
felt by writers and editors alike. Throughout 


For example, the May issue went to press on Wed- every department, freshness, timeliness, and 


nesday night, yet among many other timely features accuracy prevail. 


we were able to include a complete interpretation of 1,200,000 modern farm families read and respond to 


the President’s speech in Baltimore Monday night, Farm Journal because it is accurate..fresh.. timely. 
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Six Key Cities 
Get Kelvinator 
Double Trucks 


Detroit, Mich., April 50.—Six key 
cities are now using Kelvinator 
Corporation's smash _ double-truck 


campaign of ten weeks, announced 
first in AbverTISING Ace April 20, 
and several more will fire the open- 
ing blast in the tremendous effort 
within the coming fortnight, accord- 
ing to the company. 


Newspapers in Pittsburgh, Cin 
cinnati, Cleveland, Newark, Phila 
delphia and St. Louis are at pres- 
ent carrying this copy, which was 


prepared by Kelvinator’s advertising 
department under direction of S. C. 
Mitchell, director of advertising and 
promotion, in 
Geyer, Cornell & Newell, 

In each instance, eight 
the district use space in 
pages, paying co-operatively 
the factory for the lineage. 
lines are dynamic, and the general 
iayout treatment is definitely one of 
selling power. 

Each individual advertisement in 
the double truck emphasizes one 
Kelvinator feature. The stress points 
the built-in thermometer, 


sales 
with Ine. 
dealers in 
the double 


are 


collaboration | 


with | 
Head- | 


| 
| 


for | sion be 


“visible cold”; 
tion; beauty; 
year protection plan; 
of ice cubes from 
other convenience 
nator dependability; and low origi- 
nal purchase cost. Dealer signa- 
tures are rotated during the series, 
which comes to its end early in July, 
the end of the peak selling 
season. 


economy of opera: | 
the Kelvinator five- 
easy removal | 
rubber trays; 
features; Kelvi- 


near 


Junk Machines 
for More Jobs, 
Finney Urges 


New York, April 50.—A_ proposal 
made by Frank Finney to cut down 
use of labor-saving machines in or- 
der to eliminate unemployment has 
met with little popular response, it | 
was learned today. | 

Mr. Finney, who is president of 
Street & Finney, New York agency, | 
made the proposal on the “Town | 
Meeting of the Air” radio program, 
as part of a general discussion on 
“Will the Machine Dominate Man?” 
Other speakers were Ralph Borsodi, 
Herman H. Lind and Walter Rauten. | 
strauch. 
Mr. Finney urged that a commis: | 
established to curtail ma- 
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Circulation figures for 6 months ending March 3lst. 1936. just 
issued, show another gain in NEWS-POST popularity. More Home Deliv- 
ered—more City Zone—more Trading Zone—more Total Circulation—than 
the previous six months, and more of each kind by far than any other Balti- 


more Evening Paper. 


| machines, 


/ers leave cities and return 


chinery, so that 11 million jobs can 
be provided, and 22 million people 
be taken off relief. This commission 
would restrict machinery where the 
manufacturer’s profit can stand hand 
labor, and “thus without increasing 
prices or doing much harm to any- 
body, we could wipe out unemploy- 
ment.” 
Ideas of Others 


Mr. Lind defended machinery as 
reducing physical labor, and raising 
the standard of living. Mr. Borsodi 
contended that man is dominated by 
and urged the necessity 
of putting the machine in its proper 
place. He also suggested that work- 
to coun- 
try life. Professor Rautenstrauch 
predicted that the machine will open 
the gateway for greater benefits to 


| mankind. 


Austin Gets Choo-Froot 

Alvin Austin Advertising, New 
York, has been appointed by Harrwid 
Candy Corporation, New York, maker 
of Choo-Froot candy. Newspapers 


|and radio will be used. 


F neon for Shoes 


Adjustable Shoe Co., New York, 
has appointed Morton Freund Adver- 
tising to handle promotion, which 
will consist of newspapers and direct 


| mail. 


Total Circulation Now 


illustration. 


INCANTATIONS IN THE JUNGLE 


Winner of the New York Art Directors’ Club medal for the best photographic 
Anton Bruehl is the photographer; Harry F. O'Brien, the artist, and 
Columbia Broadcasting System, the advertiser. 


LONG SILENCE 
IS BROKEN BY 
EQUITABLE LIFE 


—— —_—— ees 
Kansas City, Mo., May 1.—The 
Equitable Life Insurance Company 
of lowa, Des Moines, Iowa, 70-year- 
old institution, which has never ad- 
vertised on a national scale, has ap- 
parently adopted a new policy. Test 
newspaper campaigns have been 
launched in Kansas City, Albany, N. 
Y., and Mason City, Ia. 

The Kansas City program pro- 
vides for distinguishing representa- 
tives of the company as competent 
sources of help. The company has 
a name looked on by some as diffi- 


cult to “popularize” or fix in the 
average mind as many other com- 
panies use “Equitable” as part of 
their corporate style. 

The company issues a monthly 


house organ entitled “The Equiowa.” 
From this cue, the suggestion came 
to designate representatives of the 
company as “Equiowans.” 

Hence the advertising 
in public mind the idea of 
owan" in association with 
surance, 

The campaign was 


inculcates 
“Equi- 
life in- 


introduced in 


Kansas City with teaser advertise- 
ments in both morning and evening 
editions of the Star for a_ week, 
asking, “What is an Equiowan?” 
“It’s not in the dictionary—What is 
an Equiowan?” “The whole town is 
asking, ‘What is an Equiowan?’” 

Coincidentally, representatives— 
“Equiowans’—sent out letters to 
prospects containing cards on which 
the question was printed; and _ af- 
ter the advertisement appeared, 
carried and presented business cards 
identifying themselves as “Equi- 
owans.” 


Weed Brothers Start 
Radio Rep Firm 


Joseph J. Weed, and his brother. 
Neil Weed, have established a radio 
representative firm, with office in the 
Borden Bldg., New York. Joseph 
Weed has been in charge of the New 
York sales office of the New England 
network. He will head his New York 
office, while Neil will be in charge at 
Chicago. 

Stations to be represented include 
WTIC, Hartford; WTAG, Worcester; 
WJAR, Providence; and WCSH, 
Portland, Me., all of the New Eng- 
land Network, which is concurrently 
closing its New York sales office. 


Somerset Picks Hartman 


Somerset Importers, Ltd., New 
York, has appointed L. H. Hartman 


Co., New York, for Gordon's gin. 
Magazines and newspapers will be 
used. 


201.812 


Statement. sea 


(Pullishei's We) 


Effective coverage in this Important Dual Market 
.«».two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


BALTIMORE 


months ending 


Vacoh al, 


Baltimore’s Family Newspaper 


HEARST 


Bac 


Represented Nationally by 


INTERNATIONAL ADVERTISING SERVICE 
RODNEY E. BOONE, General Manager 


Che Baltimore American is up, too. Total cir- 


culation for six months ending March 3lst, 1936— 


233,317-—the greatest in all] 


the South. 


Indusrrial and 
Commercial 
Air Conditioning 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 
Air Conditioning 


« . CHICAGO 


NCW. 2 timely 


\ STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only 810 each. Model releases 


protect you 


‘UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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ADVERTISING AGE 


Creating complete coverage of the 
architectural profession 


AMERICAN ARCHITECT 


PURCHASES 


ARCHITECTURE 


COMBINATION EFFECTIVE 


WITH JUNE ISSUE 


AMERICAN ARCHITECT, published by Hearst Mag- 
azines Inc., has purchased ARCHITECTURE from 
Charles Scribner’s Sons. This long-established, highly- 
valued professional publication will be consolidated 
with AMERICAN ARCHITECT beginning with the 
June issue. 

The combination brings together two of the best 
known and most influential architectural magazines. 
Special features that have been published in ARCHI- 
TECTURE and have long been popular with archi- 


AMERICAN 


572 Madison Avenue 


tects will be continued in this greater AMERICAN 
ARCHITECT. 

All advertising contracts on the books of either 
publication will be honored at existing rates. 

The combination offers advertisers the readership 
of two outstanding architectural publications at little 
more than the rate for one, plus the response that will 
be derived from a vigorous and advanced editorial 
policy under the direction of Kenneth K. Stowell as 


Editor and Henry H. Saylor, as Associate Editor. 


ARCHITECT 


se! New York City 


car 
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A. Scott Anderson, manager, service sec- 

tion, Equitable Life of lowa, who is in 

charge of the program for the fall meet- 

ing of the Life Advertisers Association 
in Chicago. 


SOAP BOX DERBY. 
ON ITS WAY 10 
NEW 1936 PEAK 


Detroit, Mich., May 1.—With 100 
cities already entered, the 1936 All- 
American Soap Box Derby, Chevro- 
jet’s big summer sports festival for 
youngsters, seems destined to ride 
to a higher crest than ever before. 

This year’s Derby will have an 
international aspect, with entrants 
in the finals to come from Canada, 
Bolivia, Brazil, Spain, South Africa 
and Hawaii. The first Derby has 
already been held, at Port Elizabeth, 
South Africa, with R. Neuman, six- 
foot-two youth of 14 years, the win- 
ner. He leaves’ shortly for the 
United States, the guest of General 
Motors Export Corporation, until he 
arrives in New York, when Chevro- 
let will take over his sponsorship. 

The finals this year will be at 
Akron, O., and, as in 1935, a na- 
tional hookup will carry word pic- 
tures of the affair to the nation. 
Over 100,000 entrants are expected, 
and Campbell-Ewald Company, which 
handles the Chevrolet account, be- 
lieves that between four and five 
million spectators will see Derby 
heats, from the first preliminary 
races to the national finals. 


Trade-Mark Helmets 


Fifty thousand 16-gauge steel 
“turret top” helmets have already 
been made, and another 50,900 have 
been ordered. Every racer will be 
given one of these handsome shock 
helmets, enameled this year in 
white, with a decalcomania design 
in gold, red, white and blue. En 
trants will also be given a member- 
ship card, a lapel button, a rule 
book, and an illustrated history of 
the derby. 

Rules have been changed this 
year, providing that no racer shall 
cost more than $10 to construct. 
Cars equipped with patented tires 
are ineligible. 

A number of tieups are being de- 
veloped. Railroads are co-operating 
with offers of special round-trip 
rates to the scene of the finals; and 
newspapers which are acting as 
sponsors in their respective towns 
are completing plans to make the 
Derby the big event of the year in 
their territories. 


Basford Starts 
Cleveland Office 


G. M. Basford Company has moved 
its Pittsburgh office to 422 Leader 
Building, Cleveland. Main offices 
will continue in New York. 

W. F. Leech, Pittsburgh manager, 
will head the Cleveland office. 


Cedar for Shingles 


Red Cedar Shingle Bureau, Seattle, 
Wash., has named McCann-Frickson, 
Inc., Seattle, to handle its national 
advertising Magazines and trade 
papers in the United States and Can- 
ada will be used. 


po ee F orm 
National Unit “rough 
for Long Hauls 


parts, 


New York, April 30.—Application 
of the “voluntary chain” principle of | 
the trucking business will soon be | will be 
an accomplished fact, according to | country 
Motor Carrier Servicing Corpora-| 1s 
tion, recently organized by independ- | 
ent fleet trucking concerns. | ¢ 
Through this corporation truckers | 
plan to offer a unified service to | 
shippers in competition with exist- | with A. 


It is proposed 
truck terminals at central points to | June 1. 


purchasing of gasoline, 
equipment and insurance for 
the entire group. 


enable quick \ Seni of freight and 
reloading to other trucks. 
Shippers are promised lower rates, 


cen- 
tires, 


reduction in costs by 
Operate as Unit 


worked out for the entire 
so that members will work 


a unit in handling shipments. 
| Advertising is planned on a co-op- 
erative basis. 
Bernard R. 
and spokesman for 


Lieberman is attorney 


Irving Schweitzer in charge 


ing national transportation services. | of research and public relations. The 
to establish motor | group will begin to function around | Raymond Spector will supervise the 


the corporation, 


Branham Creates 

Radio Division 
| James H. Connolly has been ap- 
pointed New York manager of the 
radio division of The Branham Co., 
publishers’ representatives. Joseph 
_F. Timlin heads the Chicago depart- 
|ment in Chicago. 
Mr. Connolly was formerly with N. 


Schedules of carriers and routes | w. Ayer & Son, New York, while Mr. 


Timlin was with J. Walter 


son Co., Chicago. 


Thomp- 


Bruck Appointed 


Breinig Brothers, Hoboken, N. J., 
paint, varnish and enamel manufac- 
turers, have appointed Franklin 
Bruck Advertising Corporation, New 
| York, as their advertising agency 


| account. 


Waycross Changes 


Waycross Outdoor Advertising Co., 
Brunswick, Ga., has been formed to 
take over the business of Waycross 
Advertising Service. The new com- 
pany will assume all poster contracts 
held by the old. Edwin Fendig heads 
the concern. 


Bullwinkel in Radio 


R. O. Bullwinkel, formerly with 
Canadian Pacific Railway, has joined 
the sales staff of KOMO-KJR, Se- 
attle. 


Stoughton to WSPR 


Milton W. Stoughton has been ap- 
pointed commercial manager of sta- 
tion WSPR, Springfield, Mass. He 
was formerly head of WBZ sales de- 
partment in the same city. 


“MEMO TOSALESMEN: ~— 
WE ARE CONSIDERING MAGAZINES 
FOR QUALITY COVERAGE. PLEASE > 
WIRE YOUR OPINION. il 


UNITED NEWSPAPERS 


NEW YORK: 420 Lexington Avenue 


THis WEEK looks good to both of them: 


circulation in America’s richest markets 


MAGAZINE 


The sales outlook may vary from front office to sales front. But 


IT HAS MAGAZINE POWER: First-rate family entertainment 
that wins genuine reader interest, and long life ... Rich color 


that gets advertisements read and products desired... 4,500,000 


CHICAGO: 360 North Michigan Avenue 


DETROIT: General Motors Building 
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Differential 
Abolished by 
Daily Gazette 


Janesville, Wis., April 30.—The 
differential between the net national 
and the local advertising rates has 
peen eliminated by the Janesville 
Daily Gazette, the paper announced 
this week. The national rate is un- 
changed. The local rate has been in- 
reased to the point where its aver- 
age will be that of the net national. 

“For years we have realized the 
inconsistency of maintaining two 
rates for advertising,” Thomas G. 
\iurphy, assistant manager, stated in 


announcing the new schedules. “We 
have decided that from now on ag 
soon as local contracts expire, the lo- 
cal rate will parallel that of the na- 
tional.” 


Extend Pickford Series 


Mary Pickford will continue as 
hostess for National Association of 
Ice Industries’ program “Parties at 
Pickfair” each Tuesday until June 23 
over the Columbia Broadcasting Sys- 
tem. 


New Ingram Agency 
Bristol-Myers Co., New York, has 


appointed Pedlar & Ryan, Inc., to 
handle advertising for Ingram’s 
Shaving Cream, effective July 1, 
1936. Arthur Cobb, Jr., is the ac- 


count executive. 


Competitive 
Ban on Radio 
Is Modified 


London, England, April 25.— 
Though the Newspaper  Proprie- 
tors’ Association maintains its ban 
on mention of radio programs in 
newspapers, the prohibition of post- 
ers and car cards has turned out to 
be no prohibition at all. 


Ovaltine Makes Test 


It was generally thought that the 
newspapers’ attitude was shared by 
other mediums. Ovaltine was first 


to test the iron of the poster owners 


by using underground stickers to 
call attention to its radio offerings. 

Though there were reported to be 
deep furrows in the foreheads of 
the moguls of the London Passenger 
Transport Board, no official action 
was taken. Whereupon, Brown & 
Polson began advertising their radio 
program in their bus copy. This 
brought announcement from L. P. T. 
B. that there was no official edict 
against the practice. 


Joins Theater Group 


William Powell has joined West- 
ern Massachusetts Theater Corpora- 
tion, Springfield, Mass., as advertis- 
ing manager. He was formerly in 
charge of advertising and publicity 
for Publix Theaters and M. & P. The- 
aters in Boston. 


t|BOTH/ 
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“WE CAN'T DROP NEWSPAPERS 


[ STOP MY DEALERS NEED THEM 
FOR QUICK SALES ACTION 


IT HAS NEWSPAPER SALES ACTION: The local sales punch 


of 21 great newspapers reaching an average of 1 in every 3% 


families in their busy trading areas 


the papers that bring 


shoppers their buying news, dealers their quick sales, advertisers 


both consumer acceptance and dealer support 


All for 4¢ per family for a full color page! 


NEWSPAPER YC mxcazine 
SALES ra t, POWER : 


This photo, part of the current Chicago 
art exhibit, was made for Illinois Steel 
Company by Gerald O. Young. 


Much Copy on 
Dieting False, 
Fortune Claims 


New York, May 1.—“‘Irresponsible 
advertising by responsible people” is 
smartly rapped by Fortune in a study 
of food faddism and diets published 
in its May issue. United Fruit Com- 
pany, California Fruit Growers’ Ex- 
change, and a number of canning 
companies are indicated as offenders. 

Dr. Harrop, originator of the ba- 
nana diet, insisted that it be super- 
vised by a physician, according to 
Fortune, and accordingly tried to re- 
strict all advertising literature on 
his diet to the medical profession. 

“That he has not entirely suc- 
ceeded,” commented the magazine, 
“is probably due to eagerness of 
United Fruit Company to advertise 
their bananas as well as Dr. Har- 
rop’s diet.” 


Question Orange Claim 


Asserting that “the biggest leg- 
ends have sprung from the womb of 
advertising,’ Fortune questions the 
scientific data on which the reputa- 
tion of orange juice as a dental aid 
is based, at least as far as adults are 
concerned, alleging that it is no 
richer in Vitamin C than cabbage, 
for instance. 

Similar doubt is expressed con- 
cerning tomato juice, which, accord- 
ing to the magazine, is no more ef- 
fective in case of a hangover than 
milk, orange juice, or just plain wa- 
ter. Milk advertising also makes 
some unproved claims, Fortune inti- 
mates. 

“The idea that young children 
need a quart of milk daily may or 
may not be true,” the magazine com- 
mented. “That all adults, however, 
should drink a quart of milk daily 
is doubtful.” 

Bakers have an interesting story 
to tell, according to Fortune, which 
asserted that bread and potatoes are 
in fact less fattening than many 
starchy foods and that it is the but- 
ter placed on them which does the 
damage. 


Miss Rawson Elected 
by Chicago Club 


Georgia Rawson, State Teachers 
Magazines, Inc., was elected presi- 
dent of the Women’s Advertising 
Club of Chicago April 21. Other 
newly elected officers are: 

First vice-president, Josephine 
Snapp, Capper Publications; second 
vice-president, Barbara Abel, Young 
Women’s Christian Association; re- 
cording secretary, Edna Fitch, Stand- 
ard Register Publishing Co.; corre- 
sponding secretary, Clara Malatesta, 
Office Appliances; treasurer, Ann 
Marti, New York Sun; historian, 
Hazel Ibbotson, Blackett-S am ple- 
Hummert; membership chairman, 
Josephine Bessems, John M. Smythe 
Co.; program chairman, Bernice 
Dodge, Household Finance Corpora- 
tion; publicity chairman, Margaret 
Hewitt, Berlitz School of Languages. 


Pick Huber & Creeden 


Joseph Breck & Sons and Massa- 
cKusetts Diesel Institute, both of 
Boston, have retained Huber & Cree: 
den to handle their advertising. 


Standard Rate Moves 


Standard Rate & Data Service, Chi- 
cago, has moved to 333 N. Michigan 


Ave. 
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ADVERTISING AGE 


1936 
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May 4, 


RATE STRUCTURE 


OF NEWSPAPERS 
CALLED UNSOUND 


) 
‘Get the Facts,’ A.N.A, Pres-. 
ident Advises 

Chicago, April 27.—In the wake of | 
the report of the Bureau of Adver- | 
tising, which last week told the} 
American Newspaper Publishers’ As- 
sociation that the newspapers’ share 
of the national advertising dollar is 
shrinking, Paul B. West, president, 
Association of National Advertisers, 
asserted today in an address before 
the Newspaper Representatives Asso- 
ciation of Chicago that the 
due primarily to inconsistencies in 
rate structures of newspapers. 

Mr. West's address at Medinah Ath- 
letic Club was illustrated by numer- 
ous graphs which proved, he said, 
that not only have newspaper adver- 
tising rates run counter to general | 
trends, but in many instances have | 
no uniform foundation. 


loss is 


| commit 


DISTINGUISHED THRONG GREETS BOICE IN KANSAS CITY 


H. K. Boice, vice-president of Columbia Broadcasting System, addressed the Advertising Club of Kansas City recently before 
an overflow crowd. Left to right, J. Leslie Fox, sales director, and Arthur B. Church, president, KMBC; Mr. Boice; R. J. 


a 


Potts, advertising agency president. 


He replied that while he is unable to| pers surveyed were found to vary | 


national advertisers to any 


Mr. West urged immediate action | course, he feels that under such cir- | 


to survey the whole situation, sug- 
gesting that a group of publishers 
and representatives who command 
the respect and confidence of news- 
paper publishers meet with similar 
committees from the Association of 
National Advertisers and American 
Association of Advertising Agencies. 

The purpose of this conference, he 


said, would be “to get the facts 
about rates.” 
West Suggests Action 
“After getting the facts, let the 


leaders among newspaper publishers 
take whatever action might be indi- 
cated by those facts,’ said the A. N. 
A. president. ‘Let their actions be 
clearly explained to advertisers and 


agents, and, if they are sound and} 


reasonable, such action will point the 
way to all publishers and eventually 
establish a sound structure.” 

Mr. West's views were not allowed 
to pass unchallenged by the represen- 
tatives, who asked whether the re- 
sult would be heavier national adver- 


tising lineage. 


cumstances “national advertisers 
must necessarily be influenced and I 
am confident such action would be 
profitable to publishers.” 


Stresses Three Points 


Mr. West submitted three general 
contentions: 

“1. Most newspapers’ advertising 
rates have run counter to the gen- 
eral trade trend with the suggestion 
of profiteering. 

“2. The question of a sound rate 
base is a local as well as a national 
problem for newspapers. 

“3. To the national advertiser, 
newspapers appear as a group and to 
meet the situation they must act as 
a group.” 

The graphs displayed by Mr. West 
were based on a survey by the A. N. 
A. newspaper committee. 
showed advertising rates were gener- 
ally maintained in the face of de- 
pression circulation losses and 
plummeting living costs. Local-na- 
tional rate differentials in newspa- 


MONARCH OF 
THE GREAT NORTHEAST 


The giant voice of WGY dominates Eastern and 
Central New York, and Western New England. 
Among a population exceeding 4,000,000, this 
reigning favorite has a record for popularity, 
prestige and power—a must for alert advertisers. 


WGY 


One of NBC’s Managed and Operated Stations 


50,000 WATTS 


NBC Red Network 


SCHENECTADY 


They | 


| ropolitan 


| showed 


| curves of sales and costs. 


| 
| 
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| 
| 
} 
| 
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| 


| 


|lations maintained a fairly definite 


from the acts of others whose rates 
jare not as clearly justified and as a 
| result the general impression gained | 


; by a program of group approach, he 


from 16.9 to 195.8 per cent. 
Spanning 1918 to 1935 with 56 met- 
newspapers, the survey 

that rates of the majority 

showed no tendency to follow the 


Mr. West said that rates and circu- 


relation until the depression. Then 
they parted, with “excess cost of ad- 
vertising over circulation reaching 
22.3 per cent in the daily and Sunday 
group and 37 per cent for evening 
newspapers.” 

What he referred to as the incon- | 
sistency of steadily increasing rates 
in the face of fluctuating circulations 
and general costs was illustrated by 
Mr. West in another graph based on 
the purchasing power of a dollar. 

In 1934, he said, one cent was 
worth only 74 per cent of the 1918 
circulation cent, despite the fact the 
1934 dollar, as compared with the 
1918 dollar, had a purchasing power 
of $1.08. 

Decline in Lineage 


With advertising rates remaining 
generally constant, Mr. West said 
that depression years found total 
newspaper lineage down 34 per cent, 
retail sales down 33 per cent, and na- 
tional lineage down 41 per cent. 

An indication of what this contra- 
trend might lead to, Mr. West said, 
may be gathered from the survey of | 
1934-35 which showed an increase of 
14 per cent in rates while total line- 
age was gaining 5.8 per cent and na- 
tional advertising only 2.5 per cent. 

Breaking down the survey into in- 
dividual newspapers, Mr. West said 
a few showed conformity to sales 
and cost trends. 

“And on this matter of occasional 
conformity in this group picture,” he 
commented, “there may be good rea- 
sons—very good reasons. But from 
a national advertiser's viewpoint 
doesn’t this make him begin to won- 
der about general increases being 
piled on by most newspapers simply 
because they are piled on? 

“National advertisers regard news- 
papers as a medium, not as individ- 
ual newspapers. It is becoming in- 
creasingly important for newspaper 
publishers to think together as a 
group from a national viewpoint. 

“While the situation contains ele- 
ments which are inconsistent and il- 


Younggreen Named 
Fraternity Head 


Charles C. Younggreen, executive 
vice-president of Reincke-Ellis. 
Younggreen & Finn, Inc., Chicago. 
has been elected president of Alpha 
Delta Sigma, national collegiate aq. 
vertising fraternity. 

Other officers elected are: vice. 
presidents: Marshall Adams, sales 
promotion manager, American Radi. 
ator Co., New York; James W. Petty, 
Jr., advertising manager of Davison. 
Paxton Co., Atlanta, Ga.; A. G. Nor 
ment, advertising director, Ft. Worth 
Tex., Press; John Cuddy, managing 
| director, Californians, Inc., San Fran. 
|eisco; secretary-treasurer, Arthur 
| Hallam, Wisconsin Theatre Enter 
| prises, Inc., Evansville, Wis. 


Orchard to Give 


Course at Columbia 


William I. Orchard of Batten, Bar. 
ton, Durstine, and Osborn, New York 
will give a course in advertising in 
Columbia University for six weeks 
beginning July 7. He will analyze 
different kinds of merchandise in re. 
gard to their advertising possibili- 
ties. 

Prof. H. K. Nixon, Columbia Schoo! 
of Business, will also give instrue- 
tion in advertising. He will dea! 
with the economic significance of ad. 
vertising, its social importance and 
relation to business. 


Stoddard Transferred 


N. S. Stoddard, advertising and 
sales promotion contact for Genera! 
Electric Company’s plastics depaft- 
ment, has transferred his office from 
Lynn to Pittsfield, Mass. 


Radio groups, he added, are “organ- 
izing an intelligent program to get 
at the facts.” 

Mr. West urged newspapers to “es- 
tablish an intelligent nucleus” among 
themselves and get an equal nucleus 
among agencies and advertisers. 

“Get these three groups to take 
steps as the facts indicate,” he said, 
“and we'll be on our way.” P ’ 

Appoints Critchfield 
Purity Cheese Co., Mayville, Wis., 


Safeway Purchases has appointed Critchfield & Co., Chi- 


Canadian Chain cago, to handle its advertising. 
Safeway Stores. Inc., San Fran-| Radio, newspapers and magazinesp 
cisco, has purchased a controlling will be used. 
|interest in Piggly Wiggly (Cana- 


dian), Ltd., bringing the company’s 
chain stores in Canada to 255, or 76 
more than at this time a year ago. 

Last year the company purchased 


53 stores in Oklahoma from Kroger d MAILING COMPANY 
Grocery & Baking Co. and a number an 


of outlets of the Public Food Stores | 


of California, ending the year witli AUTOMATIC 
3,405 stores, or 204 more than at the MACHINE ADDRESSING 
ar FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


Doyle to Geare-Marston 


Thomas A. Doyle joined the media 
department of Geare-Marston, Inc., 


536 So. Clark St. Webster 3569 
CHICAGO 


Philadelphia, on May 1. He has been 
with Batten, Barton, Durstine & Os- 
born, Inc., New York, for 11 years. 


— 


logical and need clarification, it is 
cnly fair to say that many publish. | 
ers have demonstrated that. their | 
particular rates are justified and es: | 
sentially sound. The unfortunate | 
fact is that these publishers suffer | 


by national advertisers is 
ticularly favorable.” 


not par- 


Watch All Four 
Newspapers, Mr. West said, would 
do well to keep an eye on what other 


mediums are doing. Outdoor adver- 
tising men faced a critical situation 


said, and are now in a position more 
easily to sell what they have to offer. 


The Lexington has become the advertising 
man’s favorite hotel because it’s located con- 


veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


HOTEL LEXINGTON 


481TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 


National Hote! 
Management 
Co., Inc. 
Rolph Hitz, Pres. 
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— a pedi: eager ar ‘ay 
THE BLONDE FROM LOUISVILLE |as program secretary. C. C. Fem. | Among speakers was D. Bobb Slat-| tered rather than assembled on one ; 
_ing, editor of publications of the Life | tery, president of the Life Advertis- | page. 
Insurance Company of Virginia and|ers Association, who urged advertis- It was conceded to be good prat 
| vice-president of the Life Advertisers |ing and agency service directors to|tice for agents at company conven 
| Association was unanimously recom- | get the “feel of the field,” adding | tions to send letters back to pros- 
|mended for president of that organ-| that an idea is worth nothing unless) pects advising they had _ learned 


Katherine Barret, whom the Art Directors Club of New York voted the most 
typical American giri available for modeling. 
ment for Cannon towels. 


THINK SOCIAL 
SECURITY WILL 
BARPROMOTIONS 


Southern insurance Adver- 
tisers Hold Round Table 


Birmingham, Ala., May 1.—One 
possible result of the Social Security 
Act was pointed out by Robert G. 
Richards, agency secretary of At- 
lantic Life Insurance Company of | 
Richmond, Va., in addressing the) 
Southern Round Table of the Life| 
Advertisers Association this week. | 

“While its future effect on employ- 
ment cannot as yet be determined, 
the payroll tax for unemploy- 
ment compensation and old age bene- 
fits will not be levied until next 
January, employers may be reluctant 
to inerease their low salaried per- 


since 


sonnel, as the addition of such work- 
ers would subject them to increas- 
ing taxes on payrolls,” said Mr. 
Richards. 


Effect of Act 


“On the other hand, since taxes for 
old age benefits will not be levied on 
salaries above $3,000, employers may 
increase the responsibilities and sal- 
aries of executives earning that fig- 
ure. Such a policy would of course 
detrimental to advancement of 
the lower-paid workers and to the 
employment of new personnel in this 
Salary bracket.” 

Karl Ljung, Jr., Jefferson Stand- 
ard Life, of Greensboro, N. C., was 
elected chairman of the Southern 
Round Table, to succeed Thomas J. 
Hammer, of Protective Life, Bir- 
Mingham. Mr. Hammer was recom- 
mended for member of the executive 
‘committee of the N. L. A. Emmett 
Russell, of Life & Casualty Insur- 
ance Company. Nashville, was 
tlected vice-chairman, and Sam Hay, 


be 


There's 
A Man 


. directing or controlling several 
desirable advertising agency ae- 
‘ounts who would like to be asso- 
tiated) with a small advertising 
ageney organization for more rea- 
sons than one. This man isn’t an 
“old timer.” he is comparatively 
young and respects $20,000 or 
$50,000 aecounts and has a_ liking 
for industrial advertising and mer- 
thandising problems. If you are this 
man, we would like to meet you and 
exchange confidences. There’s three | 
of us—young principals in an old, 
established, finaneially strong Chi- | 
‘ago advertising agency. seeking a | 
fourth man who fits into this picture. | 

| 


~—Some Where 


Box 762, Advertising Age. 
Chicago. 


ization at the annual in 


Chicago next fall. 


meeting 


Jefferson Wins Contest 


A score of companies entered ad- 
vertising exhibits, with 
Standard Life winning first place 
and a silver loving cup. Life of Vir- 
'ginia was ranked second and At- 
\lantiec Life and Protective Life 
for third place. 


‘Special mention 
| was given Home Beneficial Life of 
Richmond, Va., for its mimeographed | 
agency bulletin. 


| Winners in 
| were as follows: 
Trade journals. Jefferson Standard 
Life; mewspapers, Protective Life; 
| magazines, Life of Virginia; folders 
jord leaflets, Jefferson Standard Life; 


each 


stitched booklets, Life of Virginia; 
| greeting cards, Lamar Life; calen- 
|dars, Home Beneficial Life; blotters, 
She appears here in an advertise- | Atlantic Life; direct mail, Life 
Insurance Company of Virginia; 


Photo by Steichen. 

— |sales promotion, Jefferson Standard; 
agency promotion, Provident Life 
Jr., Great Southern Life, Houston,}anq Accident; agency publication, 
secretary. Nashville was chosen for | Jefferson Standard, conservation pro- 
the 1937 meeting, with Mr. Russell) gram, Jefferson Standard Life. 


-” 


* Substitution is 
cutting in on us” 


“They tell me our advertis- 
ing is good. Tests prove that 
people see it and like it. It 
makes them want to buy our 
brand, but it does not tell 
them how or where to find 
our dealers.” 


Here is where the classified 
telephone directory comes 

Right under the classification of your product or 
service you can list your brand name, trade mark and 
local dealers. Then, in all advertising, direct your 
prospects to these dealers. 


“George, I think 
this is one on you” 


“Yes sir, you’re heading up 
the sales and advertising. 
You told me about this plan, 
and I know you’re for it, but 
you've just put off getting 
it. Pressure of other things, 
eh George?” 


Don’t let delays affect your 
decision. The classified book may be a good invest- 
ment for you in the cities and towns where you have 
distribution. 


“Where to Buy It” Service can 
insure your advertising and 
increase your sales 


| 
| 
\ ean be sold to the agents through 


Jefferson | 


tied | 


classification | 


Here is a booklet that tells the whole story. 
It shows how you can fit this dealer identi- 
fication plan to your distribution. Copy on 
request. American Tel. & Tel. Co., 
Mark Service Division, 195 Broadway, 
York, or 311 W. Washington St., C icago. 


whom “distribution” is obtained. 


| “No advertising is worth anything 
|unless followed up by an agent,” he 
| said. 

Promotion for “Week” 

| President Slattery said the appro- 
| priation of the association for “Life 
| Insurance Week" has been increased 
from $2,000 to $8,000 and that he 
| would like to see it become a “52 
| weeks in the year proposition.” 

Lorry Jacobs, director of public 
|relations of Southland Life of Dal- 
las, reported his company has found 
a weekly radio broadcast over a 
Texas network not only valuable as 
'a good will builder but in making 
agents out in the provinces feel 
lonesome” 
fice. 

e: Fleming, editor of publica- 
tions, Life Insurance Company of 
Virginia, led a discussion of home 
office publications, the consensus 
being that personal mention of 
agents takes precedeice over 
matter in interest. It was agreed 
that agents’ publications should not 
be over 16 pages, with jokes scat- 


and closer to the home of- 


os 


to help our business. Two of you have already 
mentioned a plan that promises to increase sales. 


at this staff —e . 


eugene Sean es 


“Many leading adver- 
tisers identify their 
dealers this way” 


“Our classified directory 
right here is typical. It lists 
companies like Alliance 
Insurance, DeSoto, Foot 
Saver Shoes, Hewitt Rub- 
ber, Mimeograph, Pittsburgh 
Paints, Stromberg-Carlson, 
Willard.” 


the brand names — there, 
“Where to Buy It” 


rade 


New 


“less | 


other | 


Look in your own classified. Judge for yourself, from 


See, here’s what 
I’m talking about” 


“We all use the ‘yellow 
pages’ when we want to 
huy semething. So why 
shouldn't our brand name 
and dealers be listed 
there too?” 


something new which they wished to 
present on their return home. 


Keehn and Crosier % 
| Join Radio Chain i 


Neal Gordon Keehn has joined Af- 
filiated Broadcasting Co., Chicago. 
He was formerly with WLCO, Janes- 
ville, Wis. 

David F. Crosier, formerly radio 
director of Pedlar & Ryan, Inc., New 
York, has joined the New York sales 
staff. 


Has New Deadline 

Review of Reviews will be in the 
mails four days after final editorial 
forms close, beginning with its June 
issue. A closing date ten days bhe- 
fore publication date for black and 
white advertising plates, and a 2b- 
day closing for four-color pages will 
be established. 


Moon in Radio 
C. L. Moon, formerly national rep- 
|}resentative for New York Evening 
Post and World Telegram, has been 
| appointed New York representative 
of Roesler station representative or- 
ganization, Chicago. 


how widely accepted 


You too may have over- 
looked the obvious in not 
yet adopting this tested 
plan for your business. 
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Associations Relate 
How Co-operative Copy 
Rang the Cash Register 


Chicago, April 29.—An _ elaborate 
exhibit of co-operative advertising as 
successfully practiced by many in- 
dustries was featured at the annual 
congress of selling of the Bakery 
Sales Association at the Drake Hotel 
yesterday. 

In previous years, delegates to na- 
tional bakers’ meetings have seen 
only samples of advertising in their 
own field. As explained at the Bak- 
ery Sales’ convention, the exhibit 
was planned to show the success of 
co-operative advertising on many 
fronts. 

The exhibit consisted of 15 large 
panels, showing co-operative promo- 
tion of ice, soap, rugs, copper, brass, 
cotton, structural steel, margarine, 
meat, gas, paint, toys, glycerine, silk, 
and train travel, among other prod- 
ucts and services. Each panel bore 
a report from the industry on the 
success of its efforts. The bakery in- 
dustry itself, however, has thus far 
failed to take the hint, though the 
convention of the American Bakers 
Association at Atlantic City the 
week of Sept. 27 may bear fruit. 


Rail Copy Pulled 


Results of the Western Association 
of Railway Executives’ advertising 
campaign in May and June last year 
were highly satisfactory, the asso- 
ciation reported to the Bakery Sales 
Association. The campaign produced 
an increase of about 11 per cent in 
passenger revenue and resulted in 
improved industry morale and con- 
sumer good will. Railroads as a 
whole showed a 1935 gain of 7.4 per 
cent, those in the East 1 per cent, 
and those in the South 4 per cent. 

Cost of the campaign was $370,000, 
divided as follows: newspapers, 61 
per cent; magazines, 22% per cent; 
trade publications 2% per cent; farm 
papers 614, per cent; radio, 51/4, per 
cent; merchandising literature, 1 per 
cent; publicity, 1 per cent. Of the 


cent was 
144, per 


newspaper fund, 8514 per 
spent in Western papers, 
cent in the East. 

Ice Makers Satisfied 

While it is as yet too early to 
judge results, members of the Na- 
tional Association of Ice Industries, 
Chicago, are satisfied with their cam- 
paign, launched Feb. 11 the associa- 
tion told the bakers. 

A significant effect has been the 
improved morale of the entire indus- 
try, it was reported. 

National advertising, using maga- 
gines and radio, is under auspices of 
National Ice Advertising, Inc. Its 
campaign is financed by an assess- 
ment of two cents per ton on com- 
mercial sales, making $500,000 avail- 
able. 

One of the most successful co- 
operative advertisers represented in 
the exhibit was the Glycerine Pro- 
ducers Association, a division of the 
Association of American Soap and 
Glycerine Products, New York. 

In 1926, Glycerine Producers Asso- 
ciation inaugurated promotional 
work for glycerine, a soap by-prod- 
uct, as an anti-freeze. This activity 
still continues. The purpose of the 
promotion in its early stages was to 
overcome the unfavorable attitude of 
car owners toward glycerine. 


Won General Acceptance 


Activities included product re- 
search, consumer magazine advertis- 
ing, trade paper advertising, gas sta- 
tion tie-up material, and standardiz- 
ing the product, Money was raised 
through assessments on volume. 

The campaign was so successful, 
Bakery Sales Association was _ in- 
formed, that consumer opposition 
has vanished along with surplus pro- 
duction. 

The association also feels that its 
“Cleanliness Institute’ campaign for 


soaps, was successful. This effort 


SUCCESSFUL SALES MANUALS 


AREN’T PRODUCED OVERNIGHT 


— write now for this im portant 
advance information » » » 


The physical side of your sales man- 
ual is an important factor in planning 
it. If you are giving even a thought 
to producing one within the next 
few months, it is time now to write 
Heinn for the latest information. 
Heinn data sheets describe the zipper 
Sales-Pac and open types of loose- 


INN 


e— BINDERS 


of tel of the Loose-Leot System of Cotologing 


leaf binders, explain the how and 
the why of indexing, and give other 
information you need. 

Most of America’s leading sales or- 
ganizations use these types of Heinn 
binders. Our years of practical ex- 
perience are at your disposal in plan- 
ning your sales equipment. Attach 
the coupon to your business card, or 
write on your letterhead, outlining 
your requirements, 


America’s leading manufacturers of salesmen's loose-leaf equipment 


Branch Offices: Chicago . . 
Minneapolis . . New York . 


Cleveland . . 


Detroit . . 
. Philadelphia . 


Indianapolis . . Los Angeles . . 
. Pittsburgh . . Rochester . . St. Louis 


THE HEINN COMPANY, 
326 W. Florida Sct., 


Dept. 516 
Milwaukee, Wis. 


% Please send your latest informa- 
tion on salesmen’s equipment, and 
special data sheets on sales manuals. 


Address 


Name 


Position. 


Company 


| 


Seeking to develop prestige of Los Angeles as a style center, 
models and 200 new Hollywood fashions on tour. 


LOS ANGELES SENDS STYLES AND MODELS ON LONG TOUR 


Associated Apparel Manufacturers have sent this group of 
A leading department store will present the ensemble in each city. 
year-round promotion is planned, Hillman-Shane Advertising Agency announced. 


Other 


was inaugurated in 1928 and reached 
its height in 1930-31. Its purpose was 
to broaden the soap market by en- 
couraging cleanliness. 

The cost of the campaign was 
about one-fifth of 1 per cent of sales 
of members. The association esti- 
mates that 1,000 individuals were 
reached for each dollar spent. Keyed 
coupons alone brought 1,139,251 re- 
quests for booklets. 


Value of Slogan 


The National Paint, Oil and Var- 
nish Association was a pioneer in 
co-operative advertising. Its “Save 
the Surface” campaign was inaugur- 
ated in 1919, using magazines and 
farm papers. National advertising 
continued into the 30’s. Lately, ac- 
tivity has been concentrated on mer- 
chandising aids within the industry. 
The association reported an _ in- 
crease in industry business over 1921 
of 37.4 per cent in 1922; 63.6 per 


cent, in 1923; and 73.9 percent, in 
1925. The 1925 volume was double 


that for 1921. 


The association’s national adver- 
tising was built around the now fa- 
mous slogan, “Save the Surface and 
You Save All,” which is valued at 
$1,000,000 per word and is registered 
in 49 countries. 

How co-operative advertising can 
be used to combat unfavorable legis- 
lation was shown in an exhibit of 
newspaper advertising by the Na- 
tional Association of Margarine 
Manufacturers. 

When a tax of five cents a pound 
on margarine was proposed in Ken- 
tucky several months ago, the asso- 
ciation ran a series of six full page 
advertisements in newspapers. of 
several Kentucky cities. The tax bill 
was defeated. 


Appeal to Sentiment 


A typical advertisement in the 
series pictured a poorly-dressed girl, 
holding a slice of bread. She was 
quoted as inquiring, ‘‘Do I have to 
eat it dry, Mother?” In each adver- 
tisement appeared the slogan, “Its 
only crime is its great economy.” 


Several bills proposing taxes of 
from five to seven cents a pound on 


them from substitutes. 
raised on a volume basis. 


Money is 


How to Sell Carpets 


The Institute of Carpet Manufac- 
turers of America reported it is sat- 
isfied with results of its promotional 
work, launched last October. More 
than 1,000 retailers signed up for the 
“Spring Style Exposition,” concen- 
trated selling event which opened 
April 13 and closes May 2. The 
purpose of the institute is “to aid 
retailers to sell more and _ better 
quality American loomed, wood-pile 
carpets and rugs and to sell them 
profitably.” 

Its activities involve education, 
through lectures at universities; pub- 
licity in class publications and home 
magazines; and trade development. 

Results of activities of Cotton Tex- 
tile Institute, Inc., New York, in- 
augurated in 1926 to develop new 
and established uses and markets 
for cotton textiles, have been con- 
sidered satisfactory, as evidenced by 
continuity of efforts through the de- 
pression, this organization reported. 

Funds are raised through volun- 
tary subscriptions. Work includes 
trade paper advertising, consumers 
promotion, motion pictures, develop- 
ment of “Cotton Week,” furnishing 
radio scripts for advertisers, and edu- 
cational work with schools and home 
economists. 


Widening Brass Markets 


Copper & Brass Research Asso- 
ciation, New York, inaugurated in 
1921 as an organization of producers 


and fabricators, found that co-oper- 
ative advertising produced handsome 
returns. 

The association conducted exten- 
sive advertising activities until three 
years ago, when operations were 
drastically curtailed. Between 1921 
and 1928 the increase in brass con- 
sumption was 125 per cent. 

Promotional work has _ consisted 
of technical research, and advertis- 
ing in magazines, newspapers, trade 
and technical publications, built 
around the slogan, “Copper and brass 
are cheaper—you pay for them only 
once.” 

American Gas Association, New 
York, declared that its promotional 
activities have been “highly success: 
ful.”” The industry has not only held 
together, but is “stronger than ever.” 

Current efforts are divided into 
two sections, industrial and con- 
sumer. Under the former, are en- 
gineering service, statistical. work, 
and trade paper promotion. 

Consumer activities include 
motion of a radio program, “The 
Mystery: Chef,” now sponsored by 
gas utilities in many parts of the 
East; window display assistance, and 


pro- 


(Continued on Page 21) - 


MOTION PICTURES 


We uce 16 m. m. film in full color 
or black and white, take assi ents 
fer pro} , Com ce, op 
erator, projector screen, Day or 
IMPENS 


230 N. Michigan Ave., Chicage 


32 W. Randolph St., Chicago 


Publicity — Public Relations 


A Complete Service Covering the Country 


TOM FIZDALE 


¢ ¢@e Central 7571 


margarine are now pending in Con- 
gress. The “anti-tax” series of the 
association is currently appearing in 
Washington newspapers. 
Activities of International 
Guild, New York, have brought en- 
couraging results in a short time, the 
Guild reported. 
the whole 
affiliations. 
Among Guild activities are 
sumer advertising; consumer 
licity through class magazines; 


industry, 


facturers; promotion of new 
| and original ideas; proper re-label- 
| ing of silk products to 
' 


Silk | 


con- 
pub- | 
trade 
paper promotion to stores and manu- 
uses 


distinguish 


| 


KETTERLI 


Sales-producing Booklets, Folders, 


pies eam inserts, Calendars, Window 
Its object is to aid | 


cenaniines oF Displays, Counter Cards, and 


Complete Direct Mail Campaigns. 
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ASSOCIATIONS — 
TELL RESULTS 
OF CAMPAIGNS 


(Continued from Page 20) 


contests for sellers of gas ranges, 
water heaters and refrigerators. 
The association’s past work was 
reflected in the recent announcement 
that $500,000 has been pledged for a 
new advertising campaign, promot- 
ing gas and gas appliances for com- 
mercial, industrial, and residential 
use. 
Triple Steel Sales 


Results secured by American In- 
stitute of Steel Construction, New 
York and Cleveland, since its found- 
ing in 1921 are considered satisfac- 
tory by its members, fabricators of 
structural steel in the United States 
and Canada, whose tonnage _in- 
creased from 1,000,000 in 1921 to 
3.000,000 in 1929. 

Promotional work consists of re- 
search, personal assistance to engi- 
neers and builders through nine con- 
sultants in districts throughout the 
country, publications on use of steel 
for building, and an annual contest 
open to engineering students. Na- 
tional advertising to the extent of 
$85,000 was conducted in 1927, 

“Steel Construction,” an Institute 
Manual for architects, engineers and 
fabricators of buildings, is recog- 
nized as an engineering textbook and 
more than 18,000 copies have been 
purchased. About 6,000 architects 
and engineers receive every publica- 
tion of the Institute. 

Money for support of the Institute 
is raised through assessment at the 
rate of 20 cents a ton. 

Toy Manufacturers of U. S. A, 
Inc., organized in 1932, distributes a 
sales manual to toy outlets, stages 
trade exhibits, and issues publicity. 
This consists largely of propaganda 
against Japanese imports. Funds 
re raised on a volume basis. 


Slogan Writer Quits 


Charles A. Crane, originator of the 
slogan “Don’t write—Telegraph,” 
has retired from the Western Union 
Telegraph Company after 18 years as 
superintendent of the Boston office. 
He was with Western Union 44 
Ve@ar's, 


Roto in Catalog 


Chicago Mail Order Co. has issued 
its largest midsummer flyer, contain- 
ing 132 pages. Sixteen pages, con- 
sisting of fashion wear, are printed 
n rotogravure. 


Names Key Agency 
Stix-Altman-Weiner, Inc., Cincin- 
lati, women’s shoe manufacturer, 
las retained Key Advertising Co., of 
the same city. Its “Stylizer’’ will be 
vromoted through trade-papers, news- 
vapers and direct mail. 


liemmmniaimal 


WANTED 


A woman with ad- 
vertising agency 
or publishing ex- 
perience. Can 
make attractive in- 
vestment and form 
excellent connec- 
tion with  estab- 


lished publication 
house. Replies con- 
fidential. Box 763, 
Advertising Age. 
Chicago. 


Federated Club 
Starts Radio Series 


Radio programs dealing with eco- 
nomics of advertising and sponsored 
by Chicago Federated Advertising 
Club will be heard over WBBM 
8:45-9 p. m. (EST) each Wednesday. 

Leo Nejelski, advertising manager 
of Swift & Co., initiated the series, 
James T. Aubrey, president of Au- 
brey, Moore & Wallace, following. G. 
Ray Schaeffer, of Marshall Field & 
Co., is in charge of the series. 


Retains Danielson 


City of Providence, R. I., has re- 
tained George W. Danielson, adver- 
tising consultant, to handle advertis- 
ing of its Fashion Festival in June, 
an event in its Tercentenary pro- 
gram. 


Adams Joins Muller 


John T. Adams has joined J. P. 


charge of the new business depart- 
ment. He was formerly vice-presi- 


Pays to Advertise 
Radio station EAJ7, Madrid, Spain, 


its broadcasts. The maximum time 


dent of Columbia Concerts division, | limit for advertising purposes is five 


Columbia Broadcasting System, and 
with Lennen & Mitchell, [nc. 


Kennedy Promoted 


Harry J. Kennedy has been elected 
vice-president of Continental Oil Co., 
Ponca City, Okla., succeeding E. S. 
Karstedt, retired. Mr. Kennedy con- 
tinues as general sales manager. 


Clintonian Sold 


Mrs. Harriet Pierce has sold the 
Daily Clintonian, Clinton, Ind., to 
George L. Carey, business manager 
of Lebanon Indiana Reporter. 


'minutes each hour. 


Ottley to Atlanta 


John K. Ottley, Jr., has been 


named local advertising manager of | 
He | 


the Atlanta, Ga., Constitution. 
was formerly with Atlanta Journal 
and Eastern Air Lines. 


Buys Carpenter 


Greenfield Tap & Die Corporation, 
Greenfield, Mass., has acquired J. M. 
Carpenter Tap & Die Corporation, a 
branch of Whitman & Barnes Corp., 
Detroit. 


| 


Muller & Co., New York, to take} has been fined $30 for devoting too | turer 
|;much time to advertising matter in 


Agency for Castle 


Castle Distributing Co., manufac- 
of Chiquet Champagne-style 
cocktail, has appointed Ford, Browne 
& Mathews, Chicago. Newspapers. 
liquor trade publications and direct 
mail will be used. 


Reed to Grunow 


Tod Reed has been appointed ad- 
vertising manager of General House- 
hold Utilities Co., Chicago. Mr. 
Reed was formerly with J. Walter 
Thompson Co., P. P. Willis Corpora- 
tion and Frederick & Mitchell. 


Bakers Co-operate 
A group of Sheboygan, Wis., bak- 
eries is coéperating in a newspaper 
campaign to promote the use of She- 
boygan-made bakery products. 


that completely cover this section .. . 


| Loulsvitte and its surrounding market, Kentuckiana, continue to rank high 


among the nation’s most active business sections. 


Both commercial and 
industrial activities continue to broaden and retail sales are running from 5 to 


15% ahead of 1935 figures. 


cultivating’ markets in the nation, Kentuckiana is one of the easiest to sell. 


In addition to being one of the most “worth- 


Practically all of Kentucky and a large part of Southern Indiana can be reached 


effectively and at a very low cost by concentrating your message in the papers 


Che Conrier -Zournal 
THE LOUISVILLE TIMES 
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TUDENTS VIEW 
VACATION TIME 
AS ESSAY TIME 


Chicago, April 30.—With 
vacation time giving 
throughout the country a 
diversion from their classroom rou- 
tine, indications reaching ADVERTIs- 
1\G AGE are that many students plan 
to put in at least a portion of their 
vacation periods polishing up the es- 
says which they will submit in the 
ADVERTISING AGE contests. 

The deadline for the mailing of 
essays is May 15, so that students 
may work on their compositions dur- 
ing the vacation period and _ still} 
have ample time in which to enter | 
their material. 

The competition is divided into 
two classes. One contest is limited 
to undergraduates in colleges and 
universities, and requires’ original 
essays of not more than 1,500 words 
on “The Economic Value of Adver- | 
tising.”’ The other is limited to high 
school students, and requires essays 


spring 
students 
welcome 


| 


eteese eres ‘ 


Ul iui 


iyiiitt 


TA 


|vention of the 


words on 
the Con- 


of not more than 1,200 
“How Advertising Helps 
sumer,” 


To Induce Intelligent Thought 


The object 
to induce more intelligent thought 
among students about the functions 
and value of advertising, and also to 
secure original reactions from the 
consumers and business men of to- 
morrow. 


of the 


upon the personal 
experiences and reactions of the 
students entering the competition 
are likely to be preferred to those 
which merely give a résumé of pre- 
vious thought and discussion. 

A total of $1,000 in cash, plus two 
all-expense trips to the annual con- 
Advertising Federa- 

which will be held 
will be awarded 


Essays based 


America, 
June, 


tion of 
in Boston in 


lin the competition. 


Winner of the first prize in both 
the college and high school] groups 
will receive $250 in cash, plus a trip 
to Boston. Second prize in each 
group is $100. Third prize is $50, 
and the next ten winners in each 
group will receive $10 each. 

The essays will 
group of 15 prominent 
men, representing as many 
national associations in the 
tising field. 


be judged by a 
advertising 
different 
adver- 


competition is | 
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Dentists Research : 
Acidity Claim of 
Lucky Strike Copy 


oa ' pensesroneet 


Atlantic City, N. J., ‘anil 28.—The 
august New Jersey Dental Society 
took official cognizance of the cur- 
rent Lucky Strike advertising cam- 
paign in its 66th annual convention 
over the week-end, when its commit- 
tee on science and literature pre- 
sented a summary of medical and 
scientific findings which “all den- 
tists should know.” 

In one of these, Dr. 
McGonigle, of Freehold, chairman, 
recited that “there is no evidence 
that the acidity of tobacco smoke is 
of the slightest importance to health 
or to throat irritation. 


sevaanenserenersaceneaneny 


William I. 


continued the good 
doctor, “there seems to be no evi- 
dence that the difference in acidity 
between the several leading brands ot 
cigarettes is any greater than be 
tween various specimens of the same 
brand.” 

The committee gave the Journal o 
the American Medical Association ot 
March 28, 1936, as the source of some 
of its information, indicating that 
the medical men, too, are deeply in- 
terested in the claims of Lucky 
Strike. 


“*Moreover,” 


Photography by Kenfmann & Fabry Co. 


Che Good Old Days... 


| WHEN SATURDAY WAS BATH NIGHT 


and when a sunny day was necessary to 
the making of photo-engravings. 


Today’s equipment and methods make us 


independent of sunlight, give you faster 


HI service and more faithful reproductions 
of your advertising and merchandise. 


REVERE PHOTO ENGRAVING CO. 


Photo Engravings Exclusively 


712 FEDERAL ST., CHICAGO 


WAB. 8816 


Aloons F irnille 


Rising Demand 
for Fine Cars 


Detroit, Mich., — 27.—Paying 
tribute to advertising as the “indis- 
pensable cog connecting the selling 
forces of great automobile companies 
with retail buyers,” Don E. Ahrens, 
general sales manager, Cadillac 
Motor Car Co., told the Adcraft Club 
April 24, that the next ten years will 
see as great an advancement in auto- 
motive design as the last decade. 

“Advertising the automobile is a 
complex business,” declared = Mr. 
Ahrens. “There are 18 buying 
urges, any one of which may induce 
a person to make any purchase. And 
the automobile arouses more of those 
18 urges than any other commodity.” 

The speaker asserted that eco- 
nomic recovery has brought a 
marked ‘improvement in demand for 
fine cars. 

“There always will be a few manu- 
facturers who lead the way to auto- 
motive progress by producing motor 
cars of the finest possible quality,” 
he said. “They kept the faith by 
maintaining standards during the de- 
pression. Their leadership in major 
automotive developments, such as 
the precision-built V-type motor, the 
closed body, electric lighting and 
starting, Knee action and synchro- 
mesh gear shifting, has been respon- 
sible in large degree for the high 
quality of the low priced cars today.” 

Fine car manufacturers, he said, 


builders of less expensive cars. 
Promote Oil Ranges 
in 15 Publications 


Florence Stove Co., Gardner, Mass., 


national campaign. In 
window and store displays and direct 


mail pieces, the following publica- 
tions will be used: 

Better Homes and Gardens, Cap- 
pers Farmer, Country Gentleman, 
Country Home, Farm and Ranch, 
Farmer's Wife, Good Housekeeping, 
Holland's, Home Arts, Ladies Home 


Journal, McCalls, 
Post, Southern Planter, Sueccesstul 
Farming, and Woman's World. 


Toilet Goods ees 


to Convene in May 
First annual convention of the Toi- 
let Goods Association will be held 


Left to right, Gilbert G. Wagner, sales manager, Associated Weekly; 
Robert P. Davis, Sterling Engraving Co., and Everett A. Holman, 
— Associated Weekly. 


liave niade far more drastic price 
reductions in recent years to meet |} 
depression conditions than have 


will advertise its new oil ranges in a} 
addition to | 


Saturday Evening | 


“ADMIRING. SPERRY COLOR PRINTING | TROPHIES 


~ 


Newspapers Get 
Sperry Prizes 
for Color Work 


San Francisco, Cal., May 1.—In 
its second annual newspaper contest 
for the best reproduction of its color 
advertising, Sperry Flour Company 
awarded first prize in the soft-pack- 
ing division to the San Diego Union. 


First place honors in the hard-pack- 
ing division were divided between 
the Oakland Tribune and Portland | 
Oregonian, both scoring an identica! 
number of points. 

Keen interest has been aroused in 
the mechanical departments of al! 
newspapers carrying the Sperry ad- 
vertising, special attention being 
focused on this still relatively new 
phase of newspaper production. 
Comparison of scores for two years 
shows that with the exception of 
one newspaper in each division, all 
newspapers in the competition came 
closer to the goal of absolute per: 
fection. 

Stressing the need for standard 
reproduction of four-color illustra: 
tions in newspaper advertising, E 
E. Sylvester, president of Westc 
Advertising Service, handling the 


Sperry account, stated he “would 
like nothing better than to see ev 
ery paper in the list tied for first 


place.” 
New WCKY Studios 
Station WCKY has established 


new studios in the Netherland Plaza 
Hotel, Cincinnati. 


| Form Champion 
Omar Champion and Janet Aste! 
have formed Champion Associates, 4 
ge segs service, at 55 W. 42nd 
. New York. 


| 


| American 
umberman’s 


greatest asset 
is the reader- 
confidence it 
enjoys — built 
by years of 
honest editor- 


May 26-28 at the Hotel Biltmore, New 
York. 

The association is an outgrowth of 
existing associations, including <As- 
sociated Manufacturers of Toilet Ar- 
ticles, and Perfume 
Institute. 


Huxley House Moves 


Huxley House, New York 
raphers and designers, have 


tyvpog 
moved 


to 216 East 45th St. 


and Cosmetics | 


| ial presenta- 
tion. 


American fiumberman 
431 So. Dearborn St. 
CHICAGO 
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ADVERTISING AGE 23 


VIALS OF WRATH 


ARE HEAPED ON 
SECRET REBATES 


Chamber of Commerce Hears 
Scathing Attack 


Washington, D. C., April 30.— 
price differentials should be brought 
out in the open, Dr. Melvin T. Cope- 
iand, professor of marketing, Har- 
vard University, told the round table 

, jegislation affecting price-making 
at the U. S. Chamber of Commerce 
convention here. Other angles of 
the subject were discussed by Carl 
\V, Dipman, editor, The Progressive 
grocer, and Fred H. Neely, secretary 
and general manager of Rich’s, Inc., 

» Atlanta store, at other sessions. 

Dr. Copeland urged enactment of 
legislation to make observance of 
openly announced terms and prices 
by a seller a test of fair competition. 

Concealed departure from openly 
announced terms or prices through 
yominal advertising allowances, dis- 
criminatory freight allowances, ma- 
nipulation of cash, trade, quantity or 
discounts, rebates, split bro- 
kerage fees, dummy warehouses or 
other concealed methods, he argued, 


other 


should constitute prima facie evi- 
dence of unfair competition. 

Any price differential, he con- 
tended, becomes unfair when _ it 
tends to build up one customer at 
the expense of another’ similarly 


situated, 

Dr. Copeland said he _ believed 
with which concessions are 
shrouded is a more important prob- 
lem at the moment than the amount 
of differential. 


secrecy 


Mutual Distrust 
“When price differentials are se- 
cret,” he said, “neither buyers nor 


competitors Know where they stand. 
The buyer is apprehensive’ that 
some of his competitors may be get- 
‘ing a better deal. Consequently he 
‘akes a longer time for bargaining, 
thus increasing selling costs for the 
endor. 

‘If the buyer is unscrupulous, the 
knowledge or assumption that price 
concessions are to be had leads him 
to attempt to drive a sharp bargain. 
The who indulges in secret 
price concessions, furthermore, is 
hound to be tempted to take advan- 
his more trustful customers 
charging them prices that are un- 
luly high to make up for the conces- 


seller 


tage of 
ih 


boy! 
I'VE GOT IT 


FOOD FOR THOUGHT! 


Advertising and sales 


ideas seem to click in the 
vonvivial atmosphere of 
New York's newest . 


Lounge Bar and Grill, 


Daily luncheon specials 
irom 50c. Choicest liquors. 
Dancing from 5 o'clock 


onward, 


In the advertising 
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his 


sions granted favored Cus- 
tomers.” 

Arguments that price discrimina- 
tions are in the interest of consum- 
ers were challenged by Doctor Cope- 
land. He maintained that the mer- 
chant usually keeps all or part of the 
allowance. If, on the other hand, it 
is passed along to the consumer, the 


non-favored merchant either must | vertising of the loss leader variety, | Mr. Neely, the Atlanta expert. 


sell at a loss or charge his custom- 
ers more to compete. 


Legislation as Aid 


Legislation to force price differ- 


itor, attacked the problem from aj|the act was ruled out temporarily,| taxes and laws which increase cost 
loss leader angle at the Round Table | and wes curbed when the act was of merchandise. 


on Distribution. Society, he main-|shortly afterwards ruled constitu- | ES 
tained, is the loser when distributors |tional. He said such begisfation | ° 
a erin gamed "| Biggest Issue of 
take a regular item and sell it at| “does seem to restrain to some ex- | . 
cost or below cost as a loss leader. | tent predatory price cutting.” House Beautiful 
“I know the old arguments—the| Need for the retailer to feel the The May issue of House Beautiful 


is the largest published by the maga- 
zine, with 166 pages, of which 81 is 
| advertising, 14 pages being in color. 
| This is said to be a new record for 


loss leader can be charged to adver-| responsibility of educating the pub- 
tising, ete.,” he declared. “But ad-|lic in good taste, was stressed by 


‘or any other variety that reflects Beyond finding out what the cus-| home magazines since 1931. 
‘vicious and unjustified discredit|tomer wants and distributing it at | sarees ee 

upon a competitor, is, in my opinion, | the lowest possible cost, Mr. Neely | H ° Cc M 
indefensible in any court of common | declared the distributor's next re- ostery Concern Moves 


| 


ences into the open would not be a} 


“cure-all,” Doctor Copeland asserted, 
but it would be an aid to both buyer 
and seller. 


Mr. Dipman, the trade paper ed- 


Picture Play 


The Cream 


Eight out of twelve motion 


decency.” \sponsibility is “the education of the Propper-McCallum Hosiery Co., 


: 'public in quality, style and good | Inc., has moved its main office fromm 
Worked in West taste.” New York City to its Northampton, 
; 7 : Mass., plant. The salesroom will re- 
He cited California’s experiment Mr. Neely also warned that the dis- | ~_ 


: |main at 200 Madison Ave., New York, 
tributor must be on the alert to pro-|pHyt all orders will be received 


tect himself and the public against | through the Northampton office. 


with the unfair practice act. A wave 


of price cutting broke loose when 


bai eee e 
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“Such negligence, Petunia. Really, my dear, we've had quite our fill of 
floods. You might read your Picture Play in the boudoir, you know.” 


WHICH isn’t the only way Picture Play soaks the rich. 


EDITORIALLY, Picture Play is pitched to a high key. Not high-brow, 
but high-minded. It shuns the sensational—the obvious, shop-girl fan 
fare and interprets the panorama of the motion picture and its personal- 
ities for intelligent, adult minds. This treatment automatically attracts 
a select audience. Fastidious people, people who have a natural fond- 
ness for better things and the money with which to buy them—the 
socially active and influential—these are its readers. 


SUCH circulation cannot be bought by the bushel. But it makes a 
prime market place for quality products. 


Circulation more than 99% newsstand, voluntary! ... A.B.C. 


picture magazines sell for 10¢ 


or less. Picture Play is 15¢ — 
bought by people who repre- 
sent your number one market. 


Be sure to place it on your list 


of publication musts. 


THE ADULT MOVIE MAGAZINE , 


A STREET & SMITH PUBLICATION .- 79 SEVENTH AVENUE, NEW YORK CITY 
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STANDARD OIL 
TO SET RECORD 
FOR FILM COST 


(Continued from Page 1) 
reel talky, written and 
Hollywood professionals. 


made by 


Rich Human Interest 


It represents a wide departure 
from films hitherto presented by ad- 
vertisers, in that it has a definite 
plot, based on oil bootlegging and 
the troubles of a station operator. 
It gave Standard Oil of Indiana a 
chance to teach skeptical attendants 
that its “eight point plan” really 
works because it is based both on 
common sense and the ideal of serv- 
ice. As the leading man in the 
movie comments in his role of fill- 
ing station operator, “When you sell 
a motorist a new set of tires, you 
are doing him a big favor because 
you prevent him from killing him- 
self.” The cast of “It’s Up to You” 
includes Edgar Kennedy, Frank 
Craven, Ray Walker, Betty Blythe, 
Bryant Washburn. 

Mr. Steele told ADVERTISING AGE 
that dealers are bubbling over with 
enthusiasm after seeing the new 
movie, and that Standard Oil re- 
gards its experiment as an unquali- 
fied success, and therefore is plan- 
ning other Hollywood raids in con- 
nection with future advertising cam: 
paigns. 

“The World's 
Test,” as the 
been dubbed, 


Road 
campaign has 
cognizance of 


yreatest 
new 
“takes 


the fact that motorists have long 
been subjected to conflicting and 
often extravagant claims about 


gasoline mileage,” Mr. Ball pointed 
out today. 

Get New Information 
it worthwhile for 


“By making 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN’S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Bivd., Chicage 


EMBLEM DISTRIBUTED BY STANDARD OIL 


STANODARO OIL : 


RESEARCH TEST CAR 


| 300000 | 


motorists to tabulate and turn in to 
the Standard Oil Company the real 
day-by-day facts about their driving 
habits, it is expected that valuable 
and heretofore unobtainable _ infor- 
mation about gasoline mileage will 
be secured.” 


All sales outlets have been pro- 
vided with the special record 
books. They will be furnished free 


to motorists who agree to co-oper- 
ate in collecting this information. 
Special identification plates will be 
attached to the license plates of all 
participating cars. While drivers 
are not required to use Standard Oil 
products exclusively, they will be re- 
quested to make an accurate record 
of whichever brand of gasoline and 
motor oil they do use in their cars 
during the 65-day test period. 

Mr. Ball pointed out that while 
the primary purpose of the cam- 
paign is to sell gasoline, there are 
many corollary angles, one of the 
most important of which is safety. 

“While every motorist knows that 
he burns up more gasoline at high 
speeds than otherwise, when he 
makes a study of his own mileage 
under varying conditions, he is 
likely to have this lesson brought 
forcibly home to him,’ commented 
the Standard Oil executive. “Hence 
many are likely to be moved to 
maintain normal speeds.” 


Tells of Testing 


Mr. Smith, the agency man, said 
that pre-testing of the campaign 
theme showed remarkable public in- 
terest in the subject. Eighty-five per 
cent expressed interest in getting 
the facts about their mileage, and 
75 per cent were willing to give 
their names and addresses to inves- 
tigators. 

While a prize contest, with $1,000 
as the capital prize, is hooked on to 
the Standard Oil road tests, only 10 
per cent or so of those interviewed 
indicated any special interest in this 


HEADS — YOU WIN! 


The per capita spending in the airea of Station 
KGO is greater than anywhere else in the 
country. An NBC Blue Network station, KGO 


has a habit of increasing sales for advertisers 


in this extremely prosperous 


GO 


community. 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


One of NBC’s Managed and Operated Stations 


feature. A contest also will be 
waged by the dealer organization, 
with the winners getting free trips 
to Chicago and its attractions. The 
consumer competition revolves 
around a 75-word summary of the 
driver’s experience. 

Complete arrangements have been 
made for tabulating data turned in 
to the company by the test car driv- 
ers. Electric tabulating machines 
will record the results, while a spe- 
cial committee of judges, consisting 
of disinterested experts from impor- 
tant organizations, will select the 
winner, 


Silver Dome Trailers 


in Magazine Schedule 


Silver Dome, Inc., Detroit, trailers, 
is using an extensive list of maga- 
zines featuring the advice to “See the 
World in a Silver Dome.” The 
schedule includes American Legion 
Monthly, Collier’s, Field and Stream, 
Literary Digest, National Geographic, 
News-Week, Outdoor Life, Saturday 
Evening Post, and Time. Iowa Motor 
News and Trailer Travel also are be- 
ing used. 

Holden, Graham & Clark, Inec., De- 
troit, is the agency. 


Curtis Joins Magazine 

John Avery Curtis has joined Cwr- 
rent History magazine, New York. 
He was formerly vice-president of 
First Division Productions, Inc., and 
Western Pictures Corporation. 


McAleer Appoints 
McAleer Mfg. Co., Detroit, automo- 
bile polish, has appointed Holden, 
Graham & Clark, Inc., for radio and 
trade publication schedules. 


Agency Adds Accounts 


Huber and Creedon, Boston, have 
been retained by the Massachusetts 
Diesel Institute and Joseph Breck & 
Sons, hardware, both of Boston. 


Buarsch Quits Gair 


R. H. Bursch has resigned as vice- 
president of Robert Gair Company, 
Brooklyn, effective April 30. He will 
take a vacation in Europe before an- 
nouncing future plans. 


Joins “Journal” 

After nine years with the art de- 
partment of Klau-Van  Pietersom- 
Dunlap Associates, Milwaukee 
agency, Ray Scherbarth has joined 
the Milwaukee Journal. 


Mathis Joins Hearst 


John C. Mathis has joined the Chi- 
cago office of Hearst Magazines, Inc.., 
to represent House Beautiful and 
Town & Country. He was previously 
with Crowell Publishing Company. 


McClaskey Advanced 


Henry M. McClaskey, who has been 
local display manager, Louisville 
Courier-Journal and Times, has been 
appointed advertising director of the 
papers. 


Day Retires 

William P. Day has retired as ex 
ecutive vice-president and director of 
Lambert & Feasley, Inc., New York. 
He has been with the agency since 
1927. 


Joins Muller 


Miss Stella Unger has been ap- 
pointed radio director of J. P. Muller 
& Co., New York agency. She has 
been engaged in radio work for some 
time. 


Weeks with Agency 
Harry Weeks has joined the copy 
department of J. M. Mathes, Ine., 
New York. He has been in promo- 
tional and editorial work, and for- 
merly was in the automotive field. 


aD 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 938. Drive it Home in 1936. 
An inspirational piece on getting 


ahead in 1936, issued by The Chicago 
Daily News. The booklet drives 
home the present-day opportunity 


for real ability to assert itself, and 
the necessity of avoiding pre-depres- 
sion mistakes. 


No. 939. New Information About 
St. Louis and the Billionarea. 

The St. Louis Post-Dispatch has is- 
sued the 16th annual edition of its 
booklet on the St. Louis market. It 
includes a review of advertising line- 
age placed in St. Louis newspapers, 
and an outline of basic regulations 
governing censorship of radio station 
KSD. 


No. 940. The 
1936 Yearbook. 

This book, issued by The Farmer- 
Stockman, contains a tabulation, by 
counties, of crops and livestock, and 
of automobiles and trucks in Okla- 
homa and North Texas by makes and 
counties. It includes a section de- 
voted to the publication’s editorial 
projects to promote progress for the 
Southwest. 


Farmer-Stockman 


No. 941. Ward's Scoop! 

A brochure issued by Columbia 
Broadcasting System, describing the 
“News of Youth” program sponsored 
by Ward Baking Company, the inter- 
est it has created among children, 
and indications of sales increase. A 
typical script is included. 


No. 942. 
Illinois. 


WMBD—The Heart of 

A booklet issued by radio station 
WMBD listing the 70 national and 
175 local advertisers who used the 
station during 1935. It includes a 
coverage map, and information on 
the Peoria market. 


No. 938. Presenting a Young Woman 
Yow ll Be Glad to Meet. 


This booklet presents a composite 
of the young woman readers of 
Screenland Unit, typical families and 
their buying power, and data on ed- 
itorial features, circulation and rates 
of Screenland Unit. 


No. 930. McCall's Starts 16 Build- 
ing “Booms.” 

This brochure, issued by McCall's. 
tells the story of the “Home of the 
Month” plan, its success in the re- 
vival of interest in home building, 
and the tie-up McCall’s offers adver- 
tisers of home products. 


No. 919. An Editorial Analysis of 
Nine Leading Women’s Magazines 
for 1935. 


This tabulation, prepared by Home 
Arts-Needlecraft, shows the number 
of columns and percentage of space 
devoted to various editorial depart- 
ments of nine women’s magazines in 
1935. 


No. 819. Making Your Product Easy 
to Buy in the Plumbing and Heat- 
ing Market. Selling the Plumbing 
and Heating Market. 


These brochures, issued by Domes: 
tic Engineering Company, go into 
detail about the extent of the market 
and sales methods used in cultivat- 
ing it, and describe the services 
offered by Domestic Engineering 
Publications. 


No. 834. Let 4,979,875 Newspaper 
Readers Tell You What They 
Read on Sunday. 

This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
pewspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 


No. 896. Actual Instances Proving 
the Huge Daytime Audience o 
wHo. 

This four-page folder, issued by 
radio station WHO, shows the maj 
response by counties for the state of 
Iowa and by states from three after. 
noon programs. The first example i; 
the mail received during ten days 
from a network program featuring 
a contest; second, the response in tep 
days from a sample offer on trap. 
scribed programs; third, response op 
a sample offer made twice on a loca} 
program. Included is a breakdowp 
showing percentage of radio fami. 
lies heard from in a number of typi. 
cal Iowa families. 


No. 921. Modern Shipping Bozes. 

The value of shipping box mer. 
chandising is shown in this port. 
folio issued by The Hinde & Dauch 
Paper Company. Photographic ex. 
amples illustrate how, through 
proper design, modern shipping 
boxes may be used as effective coun. 
ter and floor displays. 


No. 922. What 45,000 Men and Wom. 
en Think of Marriage Today. 


This article, reprinted from True 
Story Magazine, presents a cross 
section of the tastes, motives and 
impulses of a large sample of Amer. 
ica. It offers the advertiser numer. 
ous suggestions for marketing ap 
peals, and an understanding of the 
people he is addressing. 


No. 912. Ants! 


Ant palaces sold like hot cakes! 
This is a true story, illustrated, 
about ants and a man who built 
them an Ant palace and what it all 
means to Big Business, told by The 
New Yorker. 


PORCELAIN STEEL SIGNS 


ARE WEATHERPROOF 
WE SOLICIT YOUR INQUIRIES 


Real Values Assured 
SAMUEL STAMPING & ENAMELING CO. 


516 N. Charles St. Factory 
Baltimore, Md. Chattanooga, Tenn. 


EVER see s 
‘STAT 
MONTAGE? 


_ a help in making 
snappy layouts, and 


WHAT AN ECONOMY! 
They're brand-new, and only 
Rapid makes them. Crystal- 
clear, rivalling costly photo- 
prints, due to Rapid's exclu- 
sive Tru-tone process... . 
Rapid has advanced 'stat 
technique beyond all others, 
has made ‘stats a new time- 
and money-saver, a new tool 
for better work. Only Rapid 
offers oversize ONE-PIECE 
Giant Prints, Tru-tone Pro- 
cess, superimposed _ ‘stats, 
‘stat montages. Better let 
a Rapid Contact Man ex- 
plain. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3- 3680. 

CLEVELAND, Ninth — Chester Bidz. 

MAin 9335 e CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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MAKING PULLMAN 


TRAVELERS HAPPY 


This oil painting, displayed in the exhibition of the Art Directors Club of 
Chicago, was used by Pullman Company as a poster for sleepers and stations. 
William P. Welsh is the artist. 


Schenley Lights Tower 


with Civic Ceremony 


Schenley Products Company dedi- 
cated its all-glass tower atop a glass 
building at Broadway and 42nd St., 
New York, April 29 with a dinner for 
700 guests sponsored by the Broad- 
way Association and the 42nd St. 
Property Owners and Merchants As- 
sociation. Mayor LaGuardia deliv- 
ered the dedicatory address. 

The display consists of an 80-foot 
square column on the four sides of 
which appear “Schenley” in vertical 
letters, each five feet tall. and a para- 
pet wall, 230x25 feet, that will ex- 
tend the length of the building on 
both streets. Three stars appear at 
the top, the star being the basis of 
Schenley’s ‘‘mark of merit’? emblem. 
An 80-foot “motograph” will flash 
news of restaurants, night clubs and 
hotels, as well as advertising copy. 


Zimmerman Resigns 


G. Edward Zimmerman has _ re- 
signed as assistant manager of Na- 
tional Broadcasting Company station 
relations department to become vice- 
president and general manager of a 
corporation being formed to handle 
radio interests of Col. T. H. Barton, 
Eldorado, Ark. 


Cosmos Appoints 


Cosmos Chemical Co., Boston, 
maker of Sanovan, general purpose 
deodorant, has appointed Federated 
Sales Service, Inc., Boston, as mar- 
keting counsel. Batten, Barton, 
Durstine & Osborn, Boston, handle 
the advertising. 


| 


WANTED 
One Deluxe 
24-Sheet Paster 
Account 


WE HAVE A MOST UNUSUAL 
PROPOSITION TO OFFER FOR A 
TOP QUALITY BUYER 


e 
QUANTITY 5M OR MORE...8 TO 
12 A YEAR 


e 
WHO CAN USE A DEFINITE 
COPY STYLE AND CONTINUITY 
es 


This is not a trick prospecting ad. We 
= s successful up-to-date 46-year old 
“rm in a metropolitan city that does 
—_ have the particular kind of prospect 
‘escribed. Not wishing to divulge gen- 
‘rally who we are, please Address Box 
‘99, Advertising Age, who will verify the 
above statements, if you inquire. 


C.K. McClatchy, 
Press and Radio 
Executive, Dies 


Sacramento, Calif., April 28— 
Charles Kenny McClatchy, 77, editor 
and owner of three California news- 
papers and five radio stations in 
this state and Nevada, died here 
yesterday of pneumonia. 

Death came only a few days after 
the announcement that the Me- 
Clatchy stations would become affili- 
ated with National Broadcasting 
Company early next year. These sta- 
tions are at present associated with 
Columbia Broadcasting System 
through the Don Lee network. 


Mr. McClatchy was born Novy. 1, 
1858, in Sacramento. He was edu- 


cated in Sacramento schools and at 
Santa Clara college. 

The McClatchy newspapers are the 
Sacramento Bee, Fresno Bee, and 
Modesto Bee. Mr. McClatchy’s father 
founded the Sacramento Bee. 

The McClatchy radio stations are 
KKBK, Sacramento; KNJ, Fresno; 
KOH, Reno, Nevada’s only station; 
KWG, Stockton; and KERN, Bakers- 
field. 

Mr. McClatchy was noted for his 
opposition to America’s’ entrance 
into the League of Nations. 


Mrs. Zell H. Deming, 
Ohio Publisher, Dies 


New York, April 28.—Mrs. Zell 
Hart Deming, 64, publisher of the 
Warren, O., Tribune Chronicle, died 
suddenly Sunday in her hotel suite 
here after a heart attack, which fol- 
lowed an attack of indigestion. 

Mrs. Deming had been attending 
the conventions of the American 
Newspaper Publishers Association 
and Associated Press. She was the 
first woman to be elected an officer 
of the latter. 

Mrs. Deming entered the employ 
of the Warren Tribune as a society 
reporter. She soon became a stock- 
holder in the newspaper, its secre- 
tary and treasurer, and finally gen- 
eral manager of the Tribune Com- 
pany about 15 years ago. In 1924 
the Tribune purchased the Warren 
Daily Chronicle. 


Richardson's Son 
Is Killed by Truck 


Detroit, April 28.— Advertising 
men extended condolences to Fred 
W. Richardson, Detroit manager of 
Hearst International Advertising 


Service, whose six-year-old son was 
struck and fatally injured by a car 
while bicycling near his home. 

The accident occurred April 24. 
Besides his parents, the boy is sur- 
vived by two sisters. 


“King Kullen” Passes 
“New York, April 28.—Michael J. 
Cullen, known as “King Kullen” and 
founder of the King Kullen markets, 
died Friday night at the age of 52. 
He started work at the age of 18 
for the Great Atlantic and Pacific 
Tea Company, leaving in 1919 to be- 
come sales manager of the Mutual 
Grocery Company. He launched his 
own business in 1930, with the first 
King Kullen store. Today there are 
15. 


A. W. Parrish Dead 


Cleveland, O., April 28.—Amos W. 
Parrish, 84, founder and editor of 
American Horseman, died here Sun- 
day night. 


Death Takes Gardner 


New London, Conn., April 28.— 
Oliver C. Gardner, 70, former pub- 
lisher of the New London Globe and 
later of the North Adams, Mass., 
Herald, died April 23 at Bozrah, 
Conn. 


Advertisers Tie Up 
with “Queen Mary” 


A special eight-page rotogravure 
section tieing up with the maiden 
voyage of the “Queen Mary” will be 
distributed with seven newspapers 
on Sunday, May 31. 

Space has been taken by Cunard 
White Star Line, Socony-Vacuum 
Oil Co., Gulf Refining Co., Horton’s 
Ice Cream, Buick Motor Co., Grey- 
hound Bus Lines, McCallum’s Scotch 
whisky, Old Gold cigarettes, Nippon 
Yusen Kaisha Line and Conti soap 
products. 


To Promote Florida 
As “Air-Conditioned” 


The state of Florida will spend be 
tween $10,000 and $12,000 this sum 
mer to advertise itself as an “air- 
conditioned resort.” Newspapers in 
30 Southeastern states will be used. 

The campaign was authorized by 
the all-Florida advertising commit- 
tee bearing the endorsement of Gov. 
Dave Scholtz. St. Petersburg’s city 
appropriation will be spent in co 
operation with the all-Florida drive 


Announce New Rates 


New rates on Woman's Home Com- 


panion will go into effect with the 
June, 1937, issue on black and white 
pages and tint space, and on four- 


color pages in the July, 1937, issue. 


The rates are based on 2,600,000 cir- 
culation. 


‘This Week's’ 
Distributors 
Are Gratitied 


New York, April 29-—This Week 
has gained approximately half a mil- 
lion circulation and spring issues are 
showing advertising gains of 100 per 
cent over a year ago, it was reported 
today. 

Publishers of the 21 newspapers 
distributing This Week met here re- 
cently to discuss plans for future de- 
velopment. A resolution offered by 
W. F. Wiley, of the Cincinnati En- 
quirer, was adopted. It put the news- 
paper publishers carrying This Week 
on record as “unanimously gratified” 
with progress made. 


Cut Mazda Prices 


General Electric Company and 
Westinghouse Lamp Company have 
reduced the list price of larger sized 
Mazda lamps 20 per cent, as a result 
of improvements in manufacturing 
efficiency. 


Pfeiffer Resigns 


J. H. Pfeiffer has resigned as ad- 
vertising and sales manager, J. L. 


| Brandeis & Sons, Omaha, Neb., and 
| will tour the Pacific coast. 
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When the Individual Drinking Cup Co. of Easton, Pa., consulted our 
Creative Point-of-Sale Department they demanded these ''musts''— 
that their advertising have appetite appeal, be new in character, 
and distinctive enough to be easily recognized at a glance. 


Did the ideas we suggested click? Just ask Dixie. 
We can do the same for you. On your next 
point-of-sales problem, call one of our creative 
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ADVERTISING AGE 


90% NEWSSTAND 


A SOT ME EI 


Time Tested Growth 


a - 


Our group gained 833,000 
total net paid circulation 
for the five Publisher’s 
Statement periods, end- 
ing December 31, 1935. 


Interim reports for the Ist 
Quarter 1936 show 2,387,260 
total net paid...a gain of 
374,569 over Ist Quarter 
1935...a bonus of 387,260 
over our guarantee. 


Doubly significant because 
these enormous increases 
are 100°, healthy increases 
built with the same five 
magazines ! 


True Romances + True Experiences 
Love & Romance .- Radio Mirror 
Movie Mirror 


The Original True Romances Group 


Getting Personal 


The social high light of last week was the testimonial luncheon 
to Ralph Neave, of Cosmopolitan, “the man marketeer,” which, owing 
to the many complimentary references to Anne Neave, came nearer 
being a tribute to the lady, instead of her husband. About 90 men 
were present and among those who said a few words at the request of, 
Paul Cornell, toastmaster, were John Sterling, Frank Hubbard, Frank 
Lawrence, Ben Duffy, Harry Billerbeck, Gene Forkner, Jim Mathes, 
George Felt and John Fowler... 


The directors of the New York 
World's Fair have elected Grover 
Whalen, Schenley chairman, head 
of their group, with the idea, pre- 
sumably, that they will now have 
little to do but wait to see the 
sights 


DISCOVERED: 


E. St. Elmo Lewis will spend 
the summer in Europe, collecting 
material for a book he is writing 
on the consumers’ co-operative 
movement. Nancy Hale, of 
Cowan & Dengler, who spoke at 


Pratt Institute this week on, ° 
“What Interests Women—and par 
Why,” is a prominent author, as 


well as a lecturer. Her latest 
work is the recently-published, 
“The Earliest Dreams.” She has 


...and may he never feel 
them ache. Keep his little 


— oes oe Hey feet healthy! Let them 

prise. . . ¢ j; 

develop normally. . . with 
General Edward J. Stackpole, CORRECTLY fitted shoes for 


Jr., the Harrisburg, Pa., news- 
paper publisher, and his brother, 
Albert, have formed the _ book- 
publishing firm of Stackpole 
Sons, New York. They will issue 
works of fiction, biography, eco- 
nomics and sociology this fall... 


those important First Steps. 


Ask about 
“Tales Told by Old Shoes” 


F. E. FOSTER and COMPANY 
115 N. Wabash Avenue, Chicago and 
Georgia Buck, Junior League 700 Church Street, Evanston 
member and recent debutante, 
has said the word to make Ber- 
nard Ridder the happiest man in 
the world. The prospective groom 
is associated with his father in 
the operation of the Ridder news- 

papers. .. 


INSPIRED—Jim Krohne, J. L. Sugden 
copy chief, insists that his daughter, 
Elizabeth, is beginning to toss out copy 
ideas at the age of six months and offers 
this current advertisement in proof. 
Sugden handles the Foster account. 


Edith Ann Drake, of Henryetta, Okla., and Elma Lasher, T. J. 
Maloney, Inc., art director, promised the minister last week to cherish 
each other forever. .. Edward Bedford, a.m. of Oneida Limited, Oneida, 
N. Y., has recovered from the illness which kept him away from his 
desk for so long and is at work again with his old vim and vigor. . . 


C. D. Bailey, v.p., Schieffelin & Co., accompanied by two distribu- 
tors of his firm’s brands, sailed April 22 for two months in Europe. 
He will make a motor tour of France and England, attend to company 
business, and return on the second voyage of the Queen Mary... 


Paul T. Babson, head of United Business Service, Boston, identifies 
himself in business as Paul Talbot, to avoid confusion with his equally 
w.k. cousin, Roger Babson. Paul is also treasurer of Kiplinger’s Wash- 
ington Agency... 


Mix Dancer, of Henri, Hurst & McDonald, Chicago, was recently 
made general manager of that agency and didn’t breathe it to a soul... 


Robert A. Brown, A. R. Gruenwald and M. A. Lemkuhl, bank ad- 
vertising men of Milwaukee, proved that the depression is really over 
When they gave “The March of Banking” in Chicago before an appre- 
ciative audience of Milwaukee and Chicago financial advertisers. It 
was the first time bankers have been light-hearted since the F. A. A. 
convention in Louisville in 1930. . . 


Betty Atkinson, 14-year-old daughter of Frank Atkinson, Western 
inanager for Street & Smith, stepped out and won the Chicago Herald 
and Evaminer’s tap dancing contest from 1,000 other kids. Victor 
Lowrie, of McCann-Erickson, Chicago, is about ready to buy some 
more space after being laid up for a while with an ailment which 
baffled the medics. . . 


Frederick B. Patterson, vice-president and son of the founder’ of 
National Cash Register Company, is back in Dayton after a tour of 
South America. . . Jack Louis, of Needham, Louis & Brorby, Chicago, 
chalked up his 12th Kentucky Derby at Louisville May 2 


Lester Schroeder, who works on the Nash account at J. Walter 
Thompson, has been out of commission for a couple of weeks because 
of faulty knee action. .. Lou Holland, Kansas City engraver and presi- 
dent of the old International Association of Advertising Clubs wed 
Larance McKiddy, advertising manager of the Kansas City Power & 
Light Co., April 25. Fran Heyser, production manager for KMBC, 
Kansas City, has defeated an attack of sinus trouble. .. 


A. D. Lasker is getting acquainted with his Chicago office after a 
long spell in the South and East. . . According to the Omaha World 
Herald, the title of the late Will Rogers of No. 1 air passenger has 
been taken over by Leo Bozell, president of Bozell & Jacobs, Omaha 
agency. 


Albert S. White, with McCann-Erickson, will shortly wed the 
beauteous Blanche Waddell, beauty queen at the University of Illinois 
in 1981. . . Guy Kibbee, the movie star, is so interested in advertising 
that the San Francisco Advertising Club has voted him a life member- 
ship. .. 


James R. Edwards, assistant advertising manager of the Texas Elec- 
tric Service Co., Fort Worth, scored low gross in the tournament of 
the Fort Worth Advertising Club. Gene Ebersole, director of public 
relations for the Blackstone Hotel, took low net. . . 


Royal M. Alderman, vice-president of McCann-Erickson, told the 
Advertisers Club of Cincinnati that college men are barred as office 
boys in his agency. One holder of a degree who wanted to learn the 
business from the ground up filed away a Sohio campaign so thorough- 
ly that it has not yet been found. . . 


G.W. HILL MAKES - 
DOUBLE SAMPLE 
OFFER ON CIGAR 


New York, April 30.—In a unique 
mail sampling drive April 21, the 
American Tobacco Company has al- 
ready offered 30,000 cigar smokers 
two, two-for-25 Antonio y Cleopatra 
cigars. 

The offer, to which no strings are 
attached, is made in a dignified let- 
ter from the company, signed by 
George W. Hill, president. It ex- 
plains the generous offer on the 
grounds that to know the product is 
to become its loyal friend. 

The letters bear the name of the 
dealer who furnished the prospect’s 
name, and recipients are instructed 
to give the letter to the dealer in ex- 
change for two cigars fresh from the 
case. The letters are collected from 
the dealers by the company’s sales- 
men, who pay retailers 25 cents in 
cash for each. 

About 60 per cent of the letters 
so far mailed out have been cashed 
within a week. The company ex- 
pects that approximately 90 per cent 
will be presented. 


Getting the Names 


In collecting the prospect list, the 
company’s salesmen told the retail- 
ers that letters would be sent to all 
smokers of 10-cent, or better, qual- 
ity cigars whose names and ad- 
dresses the dealers could furnish. 

For reasons partly unfdéreseen re- 
action of dealers has been enthusi- 
astic: It appears that when a cigar 
customer changes his brand, and 
especially. when he changes to a 
cheaper brand, as many did during 
the depression, he also changes his 
dealer. The sampling offer has 
helped dealers regain former cus- 
tomers, as well as build volume on 
Antonio y Cleopatra. 

Promotion for this brand since it 
came under the control of American 
Tobacco Company seven years ago 
has been limited to sample distribu- 
tion by the company’s field men to 
consumers found on retailers’ prem- 
ises and to occasional point-of-pur- 
chase campaigns. 


Brick, Lander oul Loan 
Accounts to Rickerd 


C. E. Rickerd Advertising Agency, 
Detroit, has been named by Certified 
Money Order Corp., Detroit, mar- 
keter of a new method of loan financ- 
ing. A test campaign will be con- 
ducted in Michigan. 

Detroit Lumber Dealers Associa- 
tion will use newspaper space 
through  Rickerd. Block & Brick, 
Inc., Detroit brick manufacturer, 
has appointed the agency for a cam- 
paign in newspapers, direct mail, 
trade papers, and some magazines. 


Grace & Bement Named 


for Trailer Campaign 


Mullins Mfg. Corp., Salem, O., 
maker of all-steel boats and other 
products, has appointed Grace & Be- 
ment, Inec., Detroit, to direct national 
advertising and merchandising for a 
new all-steel, low cost utility trailer. 
Newspapers, trade journals and di- 
rect mail will be used. 

Paul F. Brophy is general sales 
manager of the company’s new 
trailer division. Distribution will be 
through established automobile deal- 
ers. 


FTC Authorizes Meet 
for Tire Industry 


The Federal Trade Commission 
has authorized holding of a trade 
practice conference for the rubber 
tire industry. The conference will 
probably be held in the Middle West, 
early in June. 

The purpose is to eliminate certain 
unfair trade practices complained of 
within the industry. 


Museum Shows Art 


The Michigan Exhibition of Adver- 
tising Art, sponsored by the Adcraft 
Club of Detroit, will open May 5 in 
the main gallery of the Detroit Insti- 
tute of Arts. It is said to be the first 
commercial show to be displayed in a 


nationally ranking art museum. 


SELL 

AMERICA 

GLORIFIED 
HOMES 


If you could talk with 4,500 homes 
in America—each housing a family 
of 730 members, each devoted ex- 
clusively to entertaining on a rather 
lavish scale, each spending an aver- 
age of nearly $65,000 a year for 
food and liquor—each determined 
to maintain its house and furnish. 
ings at a high point of perfection— 


If you could talk intimately once a 
month with heads of such house- 
holds isn't it reasonable to suppose 
you could sell a lot of merchandise, 
whether you were making household 
equipment and furnishings, or 
kitchen equipment, or furniture or 
paint, or wallpaper? 


If each of these 4,500 homes main- 
tained a laundry, a bar, a gymna- 
sium or swimming pool, several din- 
ing rooms and lounges, several score 
bedrooms, and if each had a staff 
of uniformed servants, doesn't it 
seem likely that there would be a 
big market among them for equip- 
ment and supplies for these 
services? 


There are 4,500 such homes—the 
big town and country clubs of 
America—all made available to 
you through the advertising pages 
of CLUB MANAGEMENT, reach- 
ing the men directly responsible 
for their operation. Its publishers 
have recently completed a survey 
showing how much of what items 
are going to be bought in this 
great field—including liquor—and 
would be pleased to place a copy 
in your hands if it will help you. 


CLUB 


Management 


The 
oon cad County Clb 
PATTERSON PUBLISHING COMPANY 


Incorporated 1906 
(Also Publishers of The AMERICAN RESTAURANT 
5 SO. WABASH AVE., CHICAGO 
551 FIFTH AVE.. NEW YORK CITY 
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STEEL HOUSES 
"ARE PRESENTED 
~ 10 PITTSBURGH 


pittsburgh, Pa., April 30.—Full 
in all Pittsburgh daily news- 


pages 

capers this week were used in con- 
synction with display of the first all- 
steel house, designed by William Van 
Alen, New York architect, for Na- 


tional Houses, Inc., which will mar- 
ket this type of house on a nation- 
wide scale. 

' This new type of prefabricated 


dwelling was designed to meet the 
gemand for small, inexpensive homes, 
which economists say now represents 
3,500,000 houses worth $5,000,000,000. 
Many of the methods employed by 
the automobile industry will be 
adopted in marketing, according to 
the company. 

The all-steel house is framed of 
prefabricated steel into which are 
set siding and interiors of sheet steel. 

The house is fire, flood, termite and 
soundproof, the sponsors said, and 
designed to reduce to a new mini- 


OnE OF THE 
OLDEST SLOGANS 


—— 


ha olden days, it was the 

crest of the Black Prince. Then, 
many years ago, it was adapt- 
ed by the Prince of Wales. The 
motto is “I serve.” Significantly, 
the three feathers symbolized 
the service. Lake Shore, too, has 
three branches of service .. . 
1. Our organization for making electros, 


stereos and mats comprises six plants 


stretched from coast to coast. Pattern 


plates and electros are made in each 
so that our nearest plant is your short- 
cut to electrotype quality and service. 


2. \f you have a national or semi-national 
schedule for newspaper advertising, we 
ship pattern plates to any or all of our 
plants. They make and ship the electros 
for their ‘‘zone.’’ This saves you shipping 
costs—an appreciable amount when hun- 
dreds of papers are involved. 


3. One of our plants is in Indianapolis, the 
geographic and distributional center— 
the heart of the country’s transportation 
systems. Here we make newspaper ad- 
vertising electrotypes and dealer cuts in 
large quantities at new low prices. 


D... THE MONEY-SAVING ELECTROKIT. 
Only Electrographic Companies offer you 
this money-saving, safe-carrying con- 
tainer for electros. 


Write for new book—‘‘Coast-to-Coast”’ 


"xk 


LAKE SHORE ELECTROTYPE CO. 


\ OF THE ELECTROGRAPHIC CORPORATION 
418 SO. MARKET ST., CHICAGO 


DETROIT «© INDIANAPOLIS 
NEW YORK +» SAN FRANCISCO 


TIME OUT 


John Cowles, co-publisher, Des Moines 


Register and Tribune, pauses to give 
the photographer a break at the recent 
A. N. P. A. convention in New York. 


mum the cost of heating, repairing, 
insurance and financing. 


First of Chain 


Displays of this new type of home 
are being arranged in department 
stores throughout the country. Mar- 
keting efforts will be backed by an 
extensive advertising campaign em- 
ploying newspapers and magazines. A 
direct feminine appeal will be made. 

Pittsburgh industries which con- 
tributed to the all-steel house are 
American Sheet & Tin Plate Co., 
steel; Rasner & Dinger Co., fabrica- 
tion; H. H. Robertson Co., roofing; 
[ron City Electric Co., wiring; Alum- 
inum Company of America, paint and 
trimming; Pittsburgh Plate Glass 
Co., glass; Standard Sanitary Manu- 
facturing Co., bathroom; Allegheny 
steel Co., kitchen equipment; West- 
inghouse Electric & Manufacturing 
Co., refrigeration; Armstrong Cork 
Co., linoleum and floor covering; Har- 
ris Pump & Supply Co., heater and 
air conditioner; McKinney Manufac- 
turing Co., hardware; Campbell 
Metal Window Co., window sashes. 


Completes Organization 
for New Cooking Schools 


Completion of an advertising-mer- 
chandising plan for developing the 
non-metropolitan market has been 
announced by Harry B. Rutledge, of 
Allied Newspaper Enterprises, Inc., 
6 N. Michigan Ave., Chicago, the op- 
erating organization. 

The plan provides for sponsorship 
of a talking motion picture cooking 
school program, “Food Festival The- 
ater Party,” by approximately 2,000 
non-metropolitan daily and weekly 
newspapers, featuring 20 nationally 
advertised food and related products 
in the picture and in newspaper 
space which will support the pro- 
gram. 


Winnebagoland Formed 


Winnebagoland, Inec., has been 
organized in Oshkosh, Wis., to pro- 
mote summer resort and recreational 
facilities of the Winnebago lakes 
region. Application has been made 
for registration of Winnebagoland, 
originally suggested by Lawrence 
Walter, Oshkosh advertising man. 


Jobst to Kraft 


George Jobst has resigned as sales 
manager of Milwaukee Cheese Co., 


Milwaukee, to return to _  Kraft- 
Phoenix Cheese Co., New York of- 


fice. 


Green’s New Field 


Nate Green has resigned as adver- 
tising salesman for the Omaha, Neb., 
World-Herald to join Leo M. Waxen- 
berg in the manufacture of a canned 
dog food. 


Morang to Chirurg 
Kenneth E. Morang has been ap- 
pointed art director of James Thomas 
Chirurg Co., Boston. He held the 
same position with R. D. Northrop 
Co., Boston agency. 
Rubber in Jersey 


Thiokol Corp., Yardville, N. J., has 
published a book, “A Rubber Planta- 


tion in New Jersey,” tracing develop- 
ment of synthetic rubber. 


FARRELL CITES 
FOREIGN TRADE 
ACT BENEFITS 


Urges Proper Understanding 
of Cold Figures 


Washington, D. C., April 30.—The 
reciprocal foreign trade agreement 
policy of the United States offers 
“the only possible alternative to 
chaos wrought by the many arbi- 
trary and discriminatory measures 
that have diverted world commerce 
into unnatural channels,” in the opin- 
ion of James A. Farrell, chairman, 
National Foreign Trade Council. 

Mr. Farrell, former president of 
the U. S. Steel Corporation, spoke 
at the U. S. Chamber of Commerce 
convention which wound up here to- 
day. 

He characterized the Reciprocal 
Trade Agreements Act as “a step in 
the right direction,” and urged a 
clearer perception of the influence 
of orthodox economic views upon 
present and future world trade 
trends to insure the soundness of 
foreign trade policy. 


Reopens Canadian Trade 


If the Reciprocal Trade Agree- 
ments Act has done nothing more 
than re-establish mutually beneficial 
trade relations with Canada, Mr. Far- 
rell said, its influence on the trend 
of world commerce would still be of 
the highest value to the United 
States. 

“The significance of our agree- 

ment with the neighboring Domin- 
ion,” he declared, “lies not only in 
the trade increases anticipated but 
also in the recognition thus given 
by this important member of the 
British Commonwealth of Nations to 
the principles embodied in the trade- 
liberating policy of the United States 
with its emphasis upon equality of 
treatment under the most-favored-na- 
tion clause.” 
Mr. Farrell blamed much of the 
anxiety and trouble in the world to- 
day on “a false conception of na- 
tional policy as an expression of 
sovereign powers which is of no con- 
cern to other countries.” 

Excess of imports over exports, Mr. 
Farrell said, must be properly in- 
terpreted, and does not necessarily 
indicate a necessity for curtailing or 
prohibiting these imports. 

A major portion of these imports, 
he pointed out, constitutes material 
essential to manufacturing industries 
in the United States; whose fabri- 
cated products supplant, to the ex- 
tent of 90 per cent of our entire 
home market, the manufactures of 
other countries made from similar 
foreign raw materials. 

“Were we to shut out these raw 
materials,” he said, “we would be 
forced to give to foreign labor and 
forign capital the advantages we 
now possess of employing American 
labor and American capital in the 
manufacture of goods not only for 
the home market but for the foreign 
markets in which there is a demand 
for these goods.” 


Balancing the Scales 


Discussing the balance of trade, 
Mr. Farrell asserted that while the 
United States has an excess of mer- 
chandise exports over imports, in- 
visible items of trade, including ex- 
penditures by American tourist and 
other service bring our exports and 
imports into approximate balance. 

At a session of the American 
branch of the International Chamber 
of Commerce, Robert Lincoln 
O’Brien, Republican chairman of the 
United States Tariff Commission, 
vigorously defended the reciprocal 
trade agreement. He urged sound 
trade relationships as a real basis 
for world peace and order and cited 
Latvia as an example of how a self- 
contained nation, without the bene- 
fits of world trade, is forced to exist 
without many necessities and almost 


no luxuries. 


Jelke Mayonnaise 
in Newspapers 

John F. Jelke Co., Chicago, has 
opened its first extensive regional 
advertising campaign for Good Luck 
mayonnaise, which it has manufac- 
tured for several years. Advertising 
is being restricted to the Chicago 
metropolitan area. Newspapers are 
being used in the Chicago North 
Shore district, and in a short time 
copy will break in Chicago news- 
papers. Blackett-Sample-Hummert, 
Inc., is the agency. 

The company recently adopted va- 
por vacuum-packing for its mayon- 
naise. 


Form Leeford Agency 


David D. Lee and G. Howell Mul- 
ford have organized Leeford Adver- 
tising Agency, 315 Fourth Ave., New 


York. Mr. Lee is president. Ac- 
counts include American Writing 
Machine Co., Monarch Typewriter 


Co., Rodic Rubber Co., and Securities 
Tabulating Corporation. 


WWJ to 5,000 Watts 


A new transmitter, installed in 
conjunction with its daytime power 
increase to 5,000 watts, was dedi- 
cated April 16 by officials of WWJ, 
the Detroit News station, at WWJ’s 
new power station at Eight Mile 
and Meyers Road. 


Walnut Booklet Out 


American Walnut Manufacturers 
Association, Chicago, has issued a 
new booklet, “Woodwork of Amer- 
ican Walnut,” announcing that 
American walnut is now available at 
moderate cost through use of stock 
forms. 


Train Movies Click 


Showings of motion pictures on 
trains, even when a small admission 
charge is made, are popular, the 
Burlington Railroad has found, after 
an experiment on crack trains. 


Promote Callaghan 


John Callaghan, formerly credit 
manager, has been named assistant 
business manager of the Seattle 
Post-Intelligencer. 


Agency Opens 
Retail Store 
for Research 


New Rochelle, N. Y., April 30.—T. 
J. Maloney, Inc., handling the ac- 
count of Sherwin-Williams Company, 
paint and varnish manufacturers, to- 
day announced entrance into the re- 
tail paint business. 

While the store opened here a dis- 
tinct agency enterprise, the an- 
nouncement said, it is designed to 
sell paint and to be used as a test 
ground for paint merchandising 
ideas. The store is described as one 
of the finest paint stores of the kind 
in America. 

Frank Gilday, formerly of R. H. 
Macy & Co., who recently joined the 
agency’s merchandising staff, is sup- 
ervising the store, with Fred Chill- 
ingsworth, veteran New Rochelle 
paint salesman, and Miss Florence 
Jacobs, interior decorator, in direct 
charge. 


“For Me,” Magazine, 
Makes Debut May 9 


For Me, a magazine “containing 
news, views, and fiction not found in 
daily newspapers,” will be launched 
with the May 9 issue. Harold Riv- 
kin is president; Homer Saunders, 
publisher, and E. J. Costello, editor. 

The magazine will be published 
bi-weekly from 30 N. LaSalle St., 
Chicago. 


———_—______—_- 


Enholm Promoted 


Waldo Enholm, for many years 
sales manager of the New England 
division of Bigelow-Sanford Carpet 
Co., Inc., has been promoted to the 
executive staff at New York. 


Farm Book Popular 


Minneapolis-Moline Power Imple- 
ment Co., Minneapolis, has distri- 
buted 800,000 copies of the 1936 
“MM Year Book” to farmers through 
dealers. The book combines a cata- 
log and calendar. 
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a in Manhattan, Bronx and 
Brooklyn...New York’s most populated areas 
... KEYSTATE now offers a new 24 sheet poster 


plant and service. 


@ Built to standard approved specifications .. . 
no more than two showings on any location 
... THE MAJORITY ARE INDIVIDUAL... EYE 
LEVEL... HEAD ON PANELS. 

@ KEYSTATE now has a complete outdoor ad- 
vertising service consisting of roof and highway 
bulletins . . . spectacular electric displays and 


painted walls. 


Keystate Qutdoor Adv. Co Inc 


356 E.42™ST. NEW YORK,N.Y. 
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ADVERTISING AGE 


Waiting for the train to move out for the Four A's convention, left to right, 


George R. Cain, market researcher; 
National Broadcasting Co.; 


Niles Trammel, Chicago vice-president of 


B. W. Robbins, 


president, General Outdoor Adver- 


sate Co.; A. W. Sherer, vice-president, Lord & Thomas; Kenneth cape, # NBC. 


U.S. HISTORY. 
WELL RECORDED 
IN ADVERTISING 


Elegance Is Keynote of Mo- 
ment, Says Stewart 


Chicago, April 27.—The best adver- 
tising is attuned to the mood of the 
people, and the present demand is 
for elegance, G. J. Stewart, vice- 
president in charge of advertising, 
Swift & Co., Chicago, told the Bak- 
ery Sales Association at its conven- 
tion here. 

Indicative of the swing to “ele- 
gance,”’ Mr. Stewart said, is the fact 
that more men are wearing tails and 
tophats, women are wearing more 


WSM 


50,000 WATTS 
Nashville, Tennessee 


FREE! New map showing State 

by State distribution of 679,460 

letters WSM received in 1935. 

Guaranteed to impress any client 

agency wants to impress. Also 
uaranteed to impress agency. 
rite today, 


No Unpleasant 
Surprises 


when you broadcast over 


THE DIAL 


D POSITION 


in SYRACUSE 


And WSYR is powerful 
In signal strength 
in dealer influence 
in proven sales results 
* 


P. S.— Four-fold Power In- 
crease this Summer. 


“fussy” clothes, table 
more elaborate. 

This new mood may mean three 
specific things to the baking indus- 
try, he said: 

1. Greater attention to products 
that fall outside of standard staples, 
products other than bread and plain 
cakes. 

2. Greater attention to packaging 
of bakery products so that they will 
be more in harmony with the con- 
sumer’s ideas. 

3. Recognition in all bakery ad- 
vertising of return to elegance in the 
housewife’s selection of food. 


settings are 


Record of Emotions 


Successful advertising has always 
reflected the mood of the era, Mr. 
Stewart asserted. 

“In 1918 people had money 
were willing to spend it. 
ers merely kept their 
the public. 

“Large display was given to brand 
names, including Munsingwear, He- 
be, Mavis, Snowdrift, Borden's Milk, 
and Wesson oil. The advertising 
talked about what the manufacturer, 
rather than the consumer, was inter- 
ested in.” 

In 1921, a depression year, money 
was tight and advertising began to 
talk about the problems of the peo- 
ple it was trying to sell. 

Libby was advertising, “Borrow a 
kitchen and keep yours cool,” Mr. 
Stewart recalled. The Swift’s Pre- 
mium ham advertising of that year 
had a “good housekeeping” appeal: 
“The Thrifty Way of buying Pre- 
mium ham.” Lorain Oven Heat reg- 
ulator advertised “A new and won- 
derful way to put up fruit—saves 
one-half the work.” 

In 1928, the country enjoyed pros- 
perity and the new temperament of 
the people was reflected in advertis- 
ing, he said. 


Wanted New Things 


“It was a period 
| Mr. Stewart said, 
wanted to have 
never had before.” 

In 1928, Pond’s was saying, ‘“To- 
day a smart international group sets 
the standard of beauty and chic for 
the whole world.” Lux flakes fea- 
tured the line, “The most beautiful 
clothes in the world are kept like 
new with Lux.” Simmons bed ad- 
vertising referred to “The nursery 
in the home of Mrs. W. H. Vander- 
bilt.” 

“In 1931, people generally were 
worried,” Mr. Stewart said, “so 
Ipana featured the pink toothbrush. 
Woodbury’s soap advertising read, 
‘The doctors were as excited as the 
women.’ Pepsodent urged ‘Don't 
start them to school until they see 
|} the doctor.’ 

“Then in 1982 and 1933, the pub- 
lic seemed to want to forget its trou- 
bles. It elected a President who 
|claimed ‘Happy Days Are Here 
' Again. Lighter appeals featured ad- 


and 
Advertis- 
names before 
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“when people 
things they had 
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The rates for this department are as follows: 


“Help Wanted” and “Situations 


| charge $1. 
. Th ener qapersenssons (single jnsestion rates): % inch 


per in., *, 75; 6 in., per in., $4 


per in., 4.06; ote to 15 in., per in., $3.75. 


jo ge 


Wanted,” 30 cents a line, minimum 
2. a 1 to 3 in., 
9 in, per in. $4.25; 10 to 12 in. 

Write for Eiseeke on term 


BUSINESS OPPORTUNITIES 


POSITIONS WANTED 


WANTED—FREE LANCE 
ADVERTISING MAN 

to rent space in office of established 
advertising agency. Can furnish pri- 
vate office, stenographic service, artist 
and phone at very reasonable rental. 
Call at Room 751 Daily News Bldg., 
or phone Randolph 5015. 


WANTED: ‘Trade publications’ to 
represent in .New York and eastern 
territory—Charles W. Barton, 551 5th 
Avenue, New York City. 


MISCELLANEOUS 


FAST! ACCURATE! ECONOMICAL! 
Newest process reproduces illustrated 
bulletins, testimonials, price lists, 
sales manuals, dealer helps, ete. No 
typesetting or expensive cuts neces- 


sary. = 
600 COPIES (8%x11) $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 
Actual Reproductions of 
Photos " as: ‘ $16.00 | per 1060 
8x10 Size for ae 
Samples .. . »« $10.50 per 100 
Graphic Arts Photo Serviee, Box 365, 
Hamilton, Ohio. 


SUCCESSFUL ADVERTISING MANA- 
GER of industrial publications seeks 
change. Will be glad to hear from 
any publisher needing an advertising 
manager or general manager. Can 
take complete charge of publication. 
Age, 40; married; located in Middle 


West. 
West. Box 764, ADVERTISING AGE. 
SERVICES 


500 COPIES HOUSE ORGAN $10. 1M 
aie, 2 colors. A Real Sales Builder, is- 
sued monthly. oo ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 


Crier Adv., 1840 E. 87th St., Cleveland 


ADVERTISING KEY CASES 
Your trade mark, product, building, 
auto, etc., embossed on beautiful cow- 
hide key case. Splendid good-will of- 
fering for general distribution. Send 
for samples and low quantity prices. 
WEINMAN BROTHERS, Inc., Mfrs. 

15th Floor, Merchandise Mart, 

CHICAGO 


FOR SALE 
Owner eof well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 


for expansion. 
Harris-Dibble Co., 11 W. 42 scale N.Y.C. 


vertising and comedians dominated 
the radio.” 

Returning to bakery promotion, 
Mr. Stewart called attention to a 
diminishing potential. He pointed 
out that 32 per cent of the nation’s 


food budget was spent for grain 
foods in 1909, against only 23 per 
cent in 1933. The baking indus- 


try’s volume was $68,000,000 in 1880, 
and now amounts to $1,000,000,000. 

“In other words,’ he said, ‘the 
baking industry has been getting a 
larger and larger share of a smaller 
and smaller market.” 


Bicycle Train 
Attracts 222 
on First Trip 


New York, April 26—The first 
“Bicycle Train’ conducted by the 
New York, New Haven and Hartford 
Railroad was considered a success, 
with 222 cyclists as passengers to 
the Berkshires in Connecticut today. 

Bicycles were rented for $1.50 each 
to those who did not bring their own 
and 173 were rented. Most of the 
passengers said that they were in- 
terested in cycling as a means of re- 
ducing weight. 

The railroad laid out a course 26 
miles long leading into Massachu- 
setts for the riders to follow. Much 
publicity in local papers greeted the 
enterprise, which is the counterpart 
of “Snow Trains” in winter. 


Discount Offer Boosts 


Mills Machine Promotion 


Mills Novelty Co., Chicago, has re- 
ceived outstanding results with a 
special offer of a $10 “advertising” 
discount to jobbers and distributors 
on each “Tycoon” coin-operated ma- 
chine purchased between April 18 
and May 2. 

The company made the discount 
with the agreement that dealers 
would apply it to advertising in the 
May 9 issue of Billboard, and that 
promotion of Tycoon would dominate 
their copy. There will be about 30 
pages of this type of advertising in 
Billboard, Jack Nelson, Western 
manager, eutimates, 


Starts “Fine F nwetiene’ 


Fine Furniture, a monthly maga- 


zine published by Furniture Capital | 


Publishing Co., Grand Rapids, Mich., 
was inaugurated with the May issue. 
George F. Mackenzie is president; 
Phil S. Johnson, general manager. 
and Rod G. Mackenzie, editor. 


BACARDI NOT 
GENERIC TERM, 
COURT DECIDES 


New York, April 28.—Bacardi rum 
must be included in a Bacardi cock- 
tail, the New York Supreme Court 
ruled today in issuing an injunction 
prohibiting the Barbizon-Plaza hotel 
and the Wivel restaurant from serv- 
ing Bacardi cocktails containing any 
rum other than that manufactured 
by the Compania Ron Bacardi S. A. 

The court stated that “a Bacardi 
cocktail without Bacardi rum is not 
a Bacardi cocktail, and representing 
otherwise is a subterfuge and fraud 
upon the purchasing public. When 
a Bacardi cocktail is asked for, other 
than Bacardi rum cannot be served.” 

A motion by the defense to allow 
time for depositions to be taken in 
Cuba as to an alleged practice of the 
Bacardi company of bottling under 
its own label rum purchased from 
other manufacturers was denied. 


Bartenders on Stand 


Several bartenders testified for the 
defense that they used any bottle of 
rum that was handy when a cus 
tomer asked for a Bacardi cocktail, 
but added that when a patron spe- 
cifically requested Bacardi he got it. 

Richard Nathans, owner of the 
Cabin Grill, Brooklyn, testified that 
Bacardi cocktails there were made 
of lemon junce, grenadine and Cari- 
oca rum. Counsel for plaintiff asked 
him what kind of meat was used in 
chicken sandwiches. 

“Turkey,” he replied, “the same 
as in any other restaurant.” 

“What do you put into beef stew?” 

“We use the trimmings of very 
good meat.” 

“Do you use the 
beef?” 

a 

“Then the name by which you sell 
your wares to the public has very 
little relation to the ingredients vou 
use?” 

“Often it has.” Mr. 


trimmings of 


Nathans said. 


Studies in Pittsburgh 


Studebaker Corporation has opened 
a factory operated wholesale branch 
in Pittsburgh, under direction of P. 
A. Rumpf, who has been named re- 
gional manager of the Pittsburgh 
wholesale territory. 


May 4, 19% 


GULF SELLING 


GAS STATIONS 
IN TWO STATES 


Pittsburgh, Pa., April 30.—In lip, 
with the policy adopted by othe 
large oil companies, Gulf Refinip, 
Company is gradually selling or lex 
ing its service stations to indepey 
ent operators. 

The major companies have fouy 
it increasingly necessary, in staty 
with chain store taxes to withdra, 
from retail distribution, restoriy, 
leased stations to their owners ay 
leasing company-owned stations ; 
individuals. 

This conversion is now being cy 
ried on by Gulf in Michigan and Ohj 
and will gradually be extended to th 
other 28 states which it serves. Gy) 
will keep only a few company-owne 
and controlled stations of the “supe 
service” type, it was said. 


Jingles Used Again 


In line with its seasonal campaign; 
on gasoline featuring the sloga, 
“Kept in Step with the Calendar 
the corporation has launched a cap 
paign on summer oil change. Majy 
newspapers will be used primari) 
supplemented with posters. 

The “jingle” type of copy employe/ 
successfully last year will be co 
tinued, using parodies on Mothe 
Goose verses. 
New York, are in charge. 


Gottlieb Handles 
Mutual Publicit) 


Lester Gottlieb, WOR press depar 
ment, has been transferred to Mutu 
Broadcasting System, for which } 
will direct publicity. 

He is succeeded at WOR by Wi 
liam P. Maloney, formerly with Ri 
ert S. Taplinger, Inc. 


“Home Papers” Organiz 


Chicagoland Home Newspapé 
has been organized by 18 suburba 
newspapers at 431 S. Dearborn § 
W. F. Kentnor, veteran special re 
resentative is managing direct0 
The organization will make a w 
presentation of the market to advej 
tisers. 


KWKC Plans Move 


The 100-watt station KWKC, Ka 
sas City, Mo., will move to a ne 
studio in the Commerce Bldg., ab¢ 
May 10. Call letters will be chang 
to KCMO. 


Young & Rubican’ 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York's newest hotels 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $289 Single 
From $400 Double 
Suites from $6.00 to $15.00 


vat Sst ST., N 


JOHN L. HORGAN - MANAGING DIRECTO 
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‘Index of Retail Activity in Important 


Markets 


Based on total retail lineage carried by all daily news- 


TES papers in each market reported on 
(Copyright, 1936, by Advertising Publications, Inc.) 
In ling 17-Week 17-Week 
Othe i Period Period 4-Weeks 4-Weeks Week Week 
efinin ie Ended Ended Percent Apr. 6 to Apr. 4to Percent Ended Ended Percent 
™ B Apr. 27, Apr. 25, Gain Apr. 27, Apr. 25, Gain Apr. 27, Apr. 25, Gain 
or leas ty 1935 1936 or Loss 1935 1936 or Loss 1935 1936 or Loss 
le peng Ey Eee 4,899,044 4,816,707 —1.7 1,314,488 1,456,749 +10.8 384,902 310,534 —19.3 
i ort T) a) eee ae 4,426,665 4,900,700 +10.7 1,253,588 1,270,962 +1.4 264,208 296,996 +12.4 
} fous Birmingham, Ala. 4,954,050 4,482,170 +10.6 860,090 1,044,512 +21.4 206,066 239,218 +16.1 
state B post Mass. . 6,715,353 6,411,192 —4.5 1,808,763 1,859,457 +2.8 395,720 410,521 +3.7 
WE oridgeport, Conn. 3,594,276 3,661,036 +1.9 994,168 966,980 —2.7 239,708 254,492 +6.2 
‘thdray { Beftalo, M. Toess: 5,261,208 4,887,316 —7.1 1,608,138 1,564,780 —2.7 393,204 381,024 —3.1 
Storing camden, N. J......-. ,233,166 1,235,752 +0.2 353,980 338,632 —4.3 $4,002 74,037 —11.9 
ors api Bcaar Rapids, Ia.... 1,449,364 1,522,052 +5.0 410,858 446,222 +8.6 106,764 102,676 —3.8 
| 7 § chattanooga, Tenn 2,438,053 2,144,654 —12.0 623,181 588,400 —5.6 151,974 139,557 —8.2 
OOS Tnicago, FL «...+:--- 9,013,640 9,537,566  +5.8 2,598,753 2,776,942 +6.9 525,229 634,262 +20.8 
iGincinnati, O. %. 5,335,826 5,279,375 —1.1 1,394,676 1,486,043 + 6.6 294,920 347,274 +17.8 
DE cae ejeveland, O. 5,849,287 6,105,063 +4.4 1,752,798 1,676,948 —4.3 450,353 317,124 —29.6 
nd OhiN Dallas, Tex. ......... 6,120,788 6,609,381 +8.0 1,603,493 1,616,770 +0.8 403,961 401,981 —0.5 
1 to thE Dayton, 0. 4,844,346 4,309,984 —11.0 1,467,620 1,151,500 —21.5 311,080 260,806 —16.2 
manne C886: ..55066 . seewed .. eabeanis a 932,750 870,385 —6.7 222,195 198,015 —10.9 
8. Gul ; Des Moines, Ia....... 2,133,360 2,017,034 —3.5 643,058 553,064 —13.9 137,546 126,294 —8.1 
y-OWNUE Detroit, Mich. ....... 6,967,322 6,845,203 —1.8 2,068,066 2,016,750 —2.5 475,076 476,402 +0.3 
“supeme Erie, Pa. .......-+--- 2,232,454 2,201,878 —1.4 631,162 637,658 +1.0 144,018 156,086 +8.4 
‘BB Evansville, Ind, ..... 3,755,738 4,089,470 +8.9 1,013,208 1,070,538 +5.7 255,780 269,962 +65.5 
Pieall River, Mass..... 1,053,067 1,035,396 —1.7 286,345 265,924 —7.1 72,876 60,398 —17.1 
Wiint, MICH. ose ees ees 2,811,144 2,915,880 +3.7 724,304 707,994 —2.3 73,404 169,442 —2.3 
Oe ee 1,605,972 1,810,039 +12.7 435,932 533,076 +2.3 104,552 157,054 +50.2 
npaign } Grand Rapids, Mich.. 2,941,600 2,872,054 —2.4 901,020 837,298 —7.1 192,038 207,998 + 8.3 
sloguge Greenville, S. C...... 1,969,115 1,796,817 —8.8 604,002 486,803 —19.4 125,034 105,022 —16.0 
“Pe Indianapolis, Ind. 5,382,729 5,421,213 +0.7 1,608,473 1,577,931 —1.9 348,960 381,642 +9.4 
endar jersey City, N. J.... 711,176 760,661 +7.0 193,525 199,126 +2.9 37,264 47,064 +26.3 
@ CaMf® kansas City, Kans 661,227 685,300 +3.6 177,723 190,827 +7.4 41,076 45,801 +11.5 
Majofe Knoxville, Tenn, . 2,698,147 2,923,872 +8.4 770,854 755,076 —2.0 182,182 170,828 —6.2 
imarih brers Rock, Ark..... 3,046,456 2,921,338 —4.1 855,596 766,584 —10.4 197,568 187,432 —5.1 
“BB Lynn, Mass. ..... . $8,305,176 3,186,806 —3.6 920,262 899,542 —2.3 211,176 224,896 +6.5 
S Manchester, N. H.... 1,118,590 1,065,314 —4.8 294,161 305,865 +3.9 75,908 63,750 —16.0 
nployeGs \emphis, Tenn. ..... 3,565,772 3,485,066 —2.3 966,966 936,278 —3.2 226,170 217,784 —3.7 
be con® Milwaukee, Wis. 4,117,867 4,371,931 +6.2 1,263,622 1,335,494 +5.7 293,873 298,220 +1.5 
Mothe es Minn.... 4,682,363 4,912,563 +4.9 1,318,927 1,386,288 +5.1 318,981 309,188  —3.1 
bicantl New Bedford, Mass.. 1,074,918 1,025,766 —4.6 270,116 300,790 +11.4 71,176 87,556 = +2.3 
UDICAN New Orleans, La..... 5,838,969 6,221,601 +66 1,510,428 1,586,263 +5.0 315,365 385,966 +22.4 
i New York, N. Y...... 19,052,056 20,919,496 +9.8 5,139,573 5,690,167 +10.7 1,136,234 1,315,411 +15.8 
fe Brooklyn, N. Y¥...... 2,413,870 2,182,999 —9.6 692,836 591,419 —14.6 141,678 139,192 —1.8 
B Norfolk, Va. ........ 2,905,336 2,978,612 +2.5 782,726 804,552 2.8 195,006 212,086 +8.8 
@ Oakland, Calif. ...... 2,343,855 2,465,001 +5.1 634,729 685,667 +8.0 153,449 175,114 +14.1 
blicity§ Oklahoma City, Okla, 3,348,625 3,599,187 +7.5 $72,522 988,787  +-13.3 200,522 224,205. +11.8 
“Mm Peoria, Ill. .........- 3,613,691 3,532,347 —2.2 1,046,991 1,000,089 —4.5 257,926 249,518 —3.3 
 depar philadelphia, Pa. 9,193,097 9,325,688 +1.4 2,471,322 2,428,872 —1.7 553,729 575,239 +3.9 
Mutul@ phoenix, Ariz. ....... 2,458,764 2,486,120 +1.1 667,338 636,612 —4.6 159,880 140,420 —12.2 
hich | ee ake hie 7,717,208 6,875,084 —10.9 2,134,622 2,043,496 —4.3 496,762 500,080 +0.7 
f Portland, Ore. ....... 3,338,986 3,710,622 +11.1 882,854 1,009,308 +14.2 224,882 268,604 +19.4 
by Wil Providence, R. I..... 4,430,268 4,350,429 —1.8 1,297,086 1,172,526 —9.6 288,985 322,973 +11.8 
‘th Rou Richmond, Va. ...... 3,747,030 3,936,506 +65.1 950,516 1,052,828  +10.8 213,360 248,976 +16.7 
Rochester, N. Y...... 5,579,345 5,591,793 +0.2 1,604,876 1,525,903 —4.9 363,730 383,172 +5.3 
‘Rock Island-Moline... 2,486,008 2,768,488 +11.4 717,178 778,478 +8.5 169,442 169,199 —0.1 
, Sacramento, Calif..... 3,420,506 3,566,265 +4.3 891,933 950,722 +6.6 225,872 248,300 +9.9 
FAN Ysan Antonio, Tex.... 1,776,498 2,075,345 +16.8 483,322 546,504 +13.1 117,292 130,900 +11.6 
isan Diego, Calif..... 3,928,080 4,425,836 +12.7 1,013,838 1,093,638 +7.9 228,018 244,384 7.2 
‘SPapey@san Francisco, Calif.. 4,627,585 4,972,850 +7.5 1,217,636 1,348,789 +10.8 286,296 330,456 +15.4 
uburbi Bsouth Bend, Ind...... 2,676,731 2,654,411 —0.8 774,105 759,808 —1.8 205,727 190,359 —7.5 
yorn Si Mspokane, Wash. ..... 2,045,881 2,310,597 +12.9 529,775 561,922 +6.1 117,586 129,402 +10.0 
cial re) st. Louis, Mo.... 5,886,825 5,872,320 —0.2 1,533,495 1,652,825 +7.8 376,145 389,850 +3.6 
lirecte MSt. Paul, Minn....... 3,983,306 4,285,022 +7.6 1,047,492 1,209,650 +415.5 230,107 258,086 +12.2 
aw A syra OS; Ne 2 es cuss 4,023,208 4,166,409 +3.6 1,026,893 1,072,155 +4.4 229.992 246,183 47.0 
o advepg Tacoma, Wash, 1,989,848 2,252,878 +13.2 434,840 499,182 +14.8 99,624 120,624 +21.1 
ae Tampa, BIA. s..sssos 2,203,008 1,839,656 —16.5 540,834 484,260  —10.5 115,374 113,918 —1.3 
foronto, Ont., Can... 8,343,691 7,945,890 —4.8 1,796,045 1,709,974 —4.8 429,875 404,321 —5.9 
Washington, D. C. 12,091,640 13,370,211 +10.6 2,912,701 3,288,368 +12.9 572,581 720,549 25.8 
we Worcester, Mass. 365,284 4,285,935 —1.1 1,140,444 1,149,786 +0.8 286,251 292,572 +2.2 
C.K Youngstown, O. ..... 3,501,414 3,311,276 —5.4 844,382 893,332 +5.8 197,085 213,916 +8.5 
LU, a ae . — a a " a oe ee 
) a ne itt ae ee 264,399,864 270,526,404 +-2.4 72,877,998 74,094,070 +1.7 16,707,719 17,475,302 + 4.6 
yr, abl = 
change] ; 
Studios Move Leaves Schenley Sales Executives 
——— Modern Art Studios moved their} Emerson Brewer has ne Nominate Officers 
Chicago offices to 1201 W. Madison|advertising manager for Schenley Pil coe . sone 
St. May 1, doubling the size. Products, New York. Nominations for officers of the 


Now MEN'S SHOES 


tht woe the Quality-mark 


The above reduced advertise- 
ment for Feltman & Curme was 
Prepored entirely by Faithorn 


Always the Finest 


at Faithorn 


FINEST ENGRAVING 


©, 
iy 
; T, 
Complete Service & 
oy 


ie 
A, Under ONE Roof 
vt 


PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results ... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 


cern—typesetting to another many blocks away 
—and then give your printing to a firm even 
farther distant? You can cut your costs, elimi- 
nate worry and save TIME, TROUBLE and MONEY 


by having Faithorn do the entire job ... If you 
are interested in securing this kind of a saving, 


the time of times to use Faithorn certainly is 


FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all— 
ivst as you wish, but all 
cre here, ready to serve 
you... Speed, economy 
Ond satisfaction assured. 


Now...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


Ad-Setters - Engravers - Printers 


504 Sherman St., Chicago » Wab. 7820 


DAY AND NIGHT SERVICE 


Sales Executives Club, New York, in- 
clude Bruce R. Allen, general sales 
manager, Western Union Telegraph 
Co. for president; Fen K. Doscher, 
sales promotion manager, Lily-Tulip 
Cup Corporation, first vice-president; 
Dr. Paul H. Nystrom, professor of 
marketing at Columbia University, 
second vice-president; Merrill  B. 
Sands, sales manager, Dictaphone 
Sales Corporation, secretary; August 
H. Gehrs, president, Womraths, Inc., 
treasurer. 

Directors named to serve for the 
coming year are Gilbert T. Hodges, 
New York Sun; Henry E. Haws, 
treasurer, The Dorr Co.; Paul B. 
Buckwalter, National Blank Book 
Co.; and Ray Bill, president and 
editor, Sales Management. 


Heavy Campaign 
for Scholl Week 


Scholl Mfg. Company, Chicago, will 
herald the 20th annual “Dr. Scholl’s 
Foot Comfort Week,” June 6-13, with 
a page in The Saturday Evening 
Post, a large advertisement in The 
American Weekly, extensive space in 
rotogravure and regular black and 
white sections of newspapers, in ad- 
dition to its regular magazine and 
newspaper schedule. 

The campaign is directed by J. A. 
Wagner, advertising manager, and 
Donahue & Coe, Inc., New York. 


Snyder Heads Special 


J. R. Snyder, publisher of the 
Gary, Ind., Post-Tribune has become 
president of Burke, Kuipers & Ma- 
honey, newspaper representatives. He 
succeeds E. M. Burke, who becomes 
chairman of the board. 


Week’s Retail 
Gain Largest 
of Past Month 


Chicago, May 1.—Retail activity 
during the week ended April 25 was 
up 4.6 per cent over the correspond- 
ing period of 1935, according to the 
ADVERTISING AGE index, based on the 
total volume of retail display adver- 


65 major cities. This is the largest 
relative gain since the week of March 


21, when retail volume was 6.1 per 
cent ahead of the corresponding 


week of last year. 

During the week of April 25, the 
reporting newspapers carried 17,475,- 
302 lines of display advertising, com- 


vious year. 


week. 
ended April 25, 
was 1.7 per cent. 

During the 17 weeks since the be 


the gain over 


in reporting cities have carried a to- 
tal of 270,526,404 lines of retail dis- 
play advertising, compared with 264,- 
399,864 lines during the correspond- 
ing period of 1935. 

of 6,126,540 lines. 
The weekly 
from the 1935 level, is as follows: 
Per Cent 


Week Ending Difference 


January 4. : . +2.5 
January 11 iat .... $65.4 
January 18 . +6.3 
January 25 + 3.6 
February 1 + 3.2 
February 8 +1.0 
February 15 —0.8 
February 22 —4.2 
February 29 1.9 
March 7 +-3.3 
March 14 + 2.4 
March 21 + 6.1 
March 28 .. : . +3.1 
April €.. ; ea - +1.8 
pg. eS eee : ». +2.9 
po See cetake es Se 
GE BE act SRR EaS DL e ws ee eS + 4.6 


cities measured are given in the tab 
ulation which appears on this page 


tising carried by the newspapers of | 


pared with 16,707,719 lines in the pre- 


The substantial gain for the week | 
also raised the level for the year to 
date, from 2.2 per cent increase last 
week to 2.4 per cent increase this | 
For the four week period | 


1935 | 


ginning of the year, the newspapers 


The 


dle 


manager for 
Boston, has 
| president of 


Advertises Tercentenary 


Long 
celebrating the 300th anniversary of 
its settlement by whites, 
advertised by Moore & Hamm Ad- 
vertising Agency, New York. News- 
papers and posters will be used. 


Island Tercentenary, 


will be 


Neave to F. & E. 
Ralph Neave, 
Fletcher & Ellis, New York, to han- 


research. He 
with Geyer, Cornell and Newell. 


Office for Slocum 


Lorimer B. 


Jr., has joined 


was formerly 


Slocum, New England 
N. W. Ayer & Son at 
been elected a_ vice- 
the agency. 


| 


| 


We work 


This is a gain 


record of the cities | 
measured, showing the gain or loss | 


Detailed figures for each of the 


vacation 
luxury. 


hand-in-hand 
with NATURE 


Now is the time to get your 
springtime tonic at the Am- 
bassador. Nature is at her 
best this time of the year. 
Bright spring sunshine and 
the salt air add zest and tang 
to your daytime activities, as- 
sure rest and relaxation. And 
off-season rates make a short 


AMBASSADOR 


ATLANTIC CITY 
William Hamilton, Managing Director 


now an inexpensive 


markets and merchandise. 


Free & Sleininger, 


%* “C’mon in, Phil!” Every weekday morning at 5:55 more 
than 250,000 farm folk in the KMBC Market welcome 
their friend, Phil Evans. He speaks with authority on 


What Phil sells, they buy. 


New facts and figures on this important farm market are 
ready. May we send them to you? Write or wire... 


K MB Casskar 


Inc., National Representatives 


—s 
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30 ADVERTISING AGE 


‘“‘We Have Learned About 


Reader Interest...” 


Says Lee M. Butler, Sales Manager of the Newscolor Divi- 


sion, Cleveland Shopping News: 


“Back in January we used in your publication a four-page, 
four-color insert, printed on newsprint, telling the story of 
Newscolor—our high speed, low cost quality color printing 
on newsprint. We had a satisfactory number of direct in- 
quiries from this insert. Not that vour entire circulation 


replied en masse—we hardly expected them to. 


“We have learned this, however, about ADVERTISING 
AGE’s reader interest. During February and March I called 


on a great many advertising men and advertising managers 


in several cities of the east and middle west. Almost with- 
out exception when I displayed the insert in question, these | 


men said ‘Oh, yes, I saw that in ADVERTISING AGE, 


“Before we placed this insert in your paper we were satis- 
fied that it was the right medium. We're still satisfied, and 


feel that we will hear from more of your readers as time 


goes on.” 
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PHOTOGRAPHIC saicemun eum 
REVIEW OF THE je as | 
WEEK 


A VISCOUNT QUIZZES MR. MciINTIRE 


Arthur R. Burnstan, who has become 

business manager of the Chicago Times. 

He was formerly director of marketing 

and commercial research for Armour & 

Co., and later with James O. McKinsey 

Co., engineers and accountants, as 
economist. 


Al 


2 


(At left) the Boston advertising man as 

he appeared at luncheon of the Adver- 

tising Association in London. At the 

right is Rt. Hon. Viscount Leverhulme. 
(Story on Page 8) 


ee : : (Lower left) the Cadillac general sales 


paces Meer sg oe sa am Current advertising in women's magazines for Campana Corporation, 


AHRENS ADDRESSES ADCRAFT CLUB dees Ot cas cok & Ge ee. placed by Aubrey, Moore & Wallace, Chicago. Photo by Gilbert B. 
Left to right, T. F. MacManus, president Seehausen shows clever handling of a subject which might easily 
of MacManus, John & Adams; Mr. prove offensive to some prospects. The campaign is reported 


Ahrens; Gordon MacEdward, retiring 


president of the club. (Story on Page 22) highly successful. 


CHEVROLET BLANKETS BOSTON WITH NEON DISPLAYS 


THE ONLY COMPLETE ,"', | 


| 10 
| LOW PRICED CAR * ie 
| rou VROLEL, "7.4 Sonn 


One of nine neonized painted displays used by Chevrolet to reach arterial traffic in Boston. Campbell- 
Ewald Company and John Donnelly & Sons collaborated in the design. 


MICHIGAN PUBLISHERS CAUGHT IN CONFERENCE AT WALDORF 


Jack Ben . The Advertising Age cameraman caught these publishers on the verge of flight during the A. N. P. A. convention, judging from 
first Pres tg poicPnssagee nays 4 — yey en the poised hats. Left to riqht: John E. Lutz, Chicago representative; J. A. McDonald, Saginaw News; H. A. Sprague, St. 

nthe Zain ama our a ver isemen A wee ing contest whic Joseph, Mo., News-Press and Gazette; E. J. Slemons, Grand Rapids Press; Charles M. Greenway, Jr., Kalamazoo Gazette; Earl 
was recently described in Advertising Age. R. Chapman, Flint Journal; Ralph H. Bastian, Booth Newspapers; A. R. Treanor, Saginaw News. 
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—— folks used to think The News printed more bathing beauts 
than news... It’s a shame to shatter such a beautiful illusion, but the fact is 
that The News is a great paper for news! ... A recent and representative 
issue, selected at random, had world dispatches from Clydebank Scotland, 
Guadalajara Mexico, Rio de Janeiro, Geneva, Berlin, Addis Ababa, Tokyo, 
Vatican City, Sofia Bulgaria, Havana, London, Kitchener Ontario, Ottawa, 
Paris, Madrid, San Juan Puerto Rico, and Toronto, to say nothing of Chungking 
Szechuan Province China. .. Getting nearer to home, The News had news from 
Albuquerque New Mexico, Sunbury Pa., Washington D. C., Kansas City, 
Detroit, Los Angeles, Dayton, Dodge City Kan., Hartford Conn., Trenton, 
Bridgeport, Ithaca, La Salle Ill, Lexington Ky., Kewanee Ill, Cleveland, 
Newport Ky., Greentop Mo., New Orleans, Boston, Pensacola Fla., Pulaski Va., 
Norfolk, Memphis ‘Tenn., Durham N. C., Needles Cal., and flocks of other 
places. The issue had a dozen stories from Washington alone, proving the 
current adage that when Washingtonians want to find out what’s going on in 
Washington, they find out in The New York News!... To get all the news, The 
News subscribes to Associated Press, United Press, Havas, City News, Standard 
News, and the Chicago Tribune News Service. The News bill for news services 
is the largest in New York... [t costs a lot for The News to cover the world 
editorially, but advertisingly it needn’t cost you much to cover New York 
with The News. The more we spend to make The News audience bigger, the 
less your advertising costs to reach the bigger audience! Because The News 
is a more efficient newspaper it is a more efficient advertising medium! Are 
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